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The Detroit News 


MICHIGAN'S LARGEST NEWSPAPER 


A MEMBER OF (3 , THE EVENING NEWS ASSOCIATION 


SECOND CLASS P. 0. ENTRY 
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What do 
you 
think? 


Should we brag because we came in 
first place? 


According to the Scarborough National News- 
paper Audience Study we ranked first in Median 
Household Income among Los Angeles newspapers, 
Daily and Sunday. 


Or, should we tout the fact that we 
ranked fourth? 


Out of 180 newspapers that subscribed to the 
Scarborough National Newspaper Audience 
Study we ranked fourth in Median Household 
Income among all Daily and Sunday ADI 


newspapers. 
Well? 


The Daily Breeze 


We've got the “gold” on the coast. 


\ 


Wy 


t<¢ A Copley Newspaper 


Source: Scarborough National Newspaper Survey, 1983 














With Some Things 
The Difference 
Is Obvious 
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Now c iscover the Difference 
With Mailroom Production Equipment 


PACEPACK PACEPACK PACEPACK 
Belt Stream Conveyors Jogger /Counter Stackers Bundie Handling Systems 


e Teflon belting, No e Streamaligners Heavy Duty 
Wiremarks e Squeeze Rollers ‘ sa: Portable ... 
e Heavy Duty All e Accurate . . e Roller Top 
Modular Design Counter <% ‘ Conveyors 
e Preassembled and e Bricklike nS ° Belt 
Prewired for Easy Stacking eeee Conveyors 
Installation : e Straight, Left | } e Diverters 
e Channel Type or Right e Power Turns 
Design Without Delivery 
Airflow Into ~ e Microprocessor \ : —— 
Paperstream ~ Controlled \ 7 2S e Bottom 
e Modular SCR > ¢ Programmable : 3 Wrappers 
Drive > 4 e Low ae * J i e Truck 
ae Maintenance : ss Loaders 









MAKES THE DIFFERENCE 
WITH ENGINEERED INNOVATIONS FOR THE PRINTING INDUSTRY 


PACEPACK MARKETING CORPORATION 
1800 WATER PLACE « SUITE 280 * ATLANTA, GA 30339 * 404-955-0993 


NEWSROOM 
MANAGEMENT 


Training Seminar e@ Miami, Florida 
March 12-16, 1984 


This seminar is designed to meet the needs of 
newly promoted editors as well as reporters 
about to make the transition into supervision. 
The major emphasis will be applying successful 
managerial techniques and interpersonal skills 
to the newsroom environment. However, some 
key editors will also be available to present and 
discuss their ideas about current and topics of 
interest to new editors. 


COST: $350, payable in advance. Fee includes 
all meeting materials; breakfast, lunch and 
dinner at The Miami Herald for the duration of 
the meetings. Expenses for travel and lodging 
are additional. Hotel accommodations are 
available within walking distance. 


Send your nominations to: 
James E. Wells, Director of Training 


ENIGHT-RIDDER NEWSPAPERS 


INSTITUTE OF TRAINING 
One Herald Plaza, Miami, Florida 33101 
Phone: (305) 350-2905 





Newspaper stocks showed 
healthy growth in 1984 


Newspaper stocks continued to show healthy gains in 
1983, but their growth did not match the spectacular re- 


' pults of 1982 when stock prices took off with the bull 


arket that began in August of that year. 

Analysts described newspapers’ performances as being 
‘roughly in line’’ with the stock market as a whole. 
‘‘The newspaper group was almost a direct image of the 
percent growth of the S&P 500,”’ said R. Joseph Fuchs of 
Kidder Peabody & Co. He said newspaper stock prices 
were up 14% for the year compared to 17% for the S&P 500 
and 20% for the Dow Jones average. However, Fuchs 
noted that since the bull market began on August 16, 1982, 
newspaper stocks are up 98% while the S&P 500 is up 58% 
and the Dow Jones average 59%. 

Edward Atorino, an analyst with Smith Barney, 
described the year as one in which newspaper stocks 
‘‘*moved up sharply’”’ in the first half and then ‘‘rested”’ in 
the second half ‘‘while earnings caught up with multi- 
ples.” 

Atorino said that as newspaper stocks reached high 
price/earnings ratios, investors began turning to ‘‘more 
cyclical stocks’’ and other growth prospects. 

Last year also saw several stock splits in the newspaper 
group, a move which analysts said benefitted ‘‘retail 
investors’’ more than large, institutional ones. 

Two companies went public for the first time as well. 
The Tribune Co. offered 7.7 million common shares, at $23 
each, last October. The offering sold out in the first day 
and was the largest industrial offering since Ford went 
public in the 1950s. The Tribune Co. is listed on the New 
York Stock Exchange. 

Park Communications, headed by Roy H. Park, also 
went public last October with a public offering of one 
million common shares for $19 each. Park is an over-the- 
counter stock. 


Year to Year Stock Prices 


Percent 
change 


Affiliated Publications (AMEX) +5 
A.H. Belo Corp. (NYSE) +12 
Berkshire Hathaway (OTC) +70 
Capital Cities Comm.(NYSE) ... cane +20 
Dow Jones (NYSE) +48 
Gannett (NYSE) anvil -7 
Gray Comm. (OTC) +19 
Harte-Hanks (NYSE) +27 
Jefferson Pilot (NYSE) +27 
Knight-Ridder (NYSE)... y Vy +7 
Lee Enterprises (NYSE). fe 

Media General (AMEX).. 

Meredith Corp. (NYSE) 

Multimedia (OTC) 

New York Times (AMEX) 

Park Communications (OTC) ... 

Post Corp. (Wisc.) (AMEX) 

Power Corp. (CE) 

Quebecor (AMEX) 

Southam (CE) 

Tele-Comunications(OTC) .. 

Thomson Newspapers (CE) 

Time, Inc. (NYSE) 

Times Mirror(NYSE) 

Toronto Sun (CE) 

Torstar (CE) 

Tribune Co. (NYSE) 

Washington Post (AMEX)... 


2-2 for 1 split on Jan. 31. 
»-2 for 1 split on June 17. 
C-2 for 1 split on Nov. 17. 
4-2 for 1 split on April 1. 


f-3 for 2 stock split on Feb. 2. 
8-3 for 1 split on Dec. 6 
h-Went public on October 12. 
i-2 for 1 split on June 24, 








@-2 for_1 split on July 22. j-Went public on October 26. 
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~ Howdo newspapers feelabout 
getting off the lines and on the beam? 


United Press-International is swiftly approaching.a major milestone in news delivery and service. 

First the good news. Next month, we'll install the 2,000th earth station in our nationwide system. 

Now the:better news. By April, when those huge AT&T increases are scheduled, virtually atl_UPI subscribers 

will’ be ‘‘off’’ long lines ard on the dish. 

How did UPI become the satellite leader? One reason is the remarkable, lightweight 2-foot Equatorial dish. 

UPI was the first major U.S. wire serviceto utilize the money-saving Equatorial. 

We're not just talking about Equatorial. We've already tnstalled more than 1,000 of them where larger dishes 

were not needed. UPI anticipated the need to drop long lines by early 1984—and we acted. 

For UPI subscribers, getting on the dish means news delivery that spells reliability. 

And a welcome protection from high long line costs. = a 

United Press International. We’re looking out for the news. ..and you. | 
For more:information about UPI Newspaper Services, contact ss 


UPI-‘Sr. VP and Director of Newspaper Serwices, John E. Mantle See aoe ay 
- at 1-202-898-8200. Or call your. local UPI representative ee OS see rm 
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Looking Ahead to 1984... 


ON THE INTERNATIONAL/NATIONAL CALENDAR 


JANUARY 


23-27—National Association of Advertising Publishers, 
Mid-winter Conference, 
Acapulco Princess, Mexico. 
29/2-1—International Newspaper Advertising & 
Marketing Executives, Hilton & Towers Hotel, 
New Orleans. 


FEBRUARY 


12-15—Graph Expo, Anaheim, California. 
16-19—Howard University, Annual Communications 
Conference,““Communications and the New 
Technologies,” 
Main Campus, Washington, D.C. 
24-27—Maryland, Delaware, D.C. Press Association, 
Winter Conference, Holiday Inn, 
BWI, Baltimore. 
26-29—inland Daily Press Association, The Fairmont, 
San Francisco. 


MARCH 


5-9—Newspaper in Education Week. 
7-10—National Newspaper Association, Annual 
Governmental Affairs Conference, 
Hyatt Regency, Washington, D.C. 
11-14—ANPA, Conference for Newspaper Men and 
Women, Don CeSar Resort Hotel, 
St. Petersburg, Fila. 
28-29—Americax East Newspaper Production 
Conference, Hershey Lodge and Convention 
Center, Hershey, Pa. 
31—Editor & Publisher Magazine, 100th Anniversary 
Edition. 


APRIL 


8-11—International Conference on Lithography, Graphic 
Arts Technical Foundation, William Penn Hotel, 
Pittsburgh, Pa. 
9-12—Inter American Press Association, Mid-Year 
Meeting, Ocho Rios Sheraton, Jamaica. 
16-18—Videotex ‘84, International Conference & 
Exhibition, Hyatt Regency Hotel, Chicago. 
18-19—Canadian Daily Newspaper Publishers 
Association, Westin Hotel, Toronto, Canada. 
30/5-2—American Newspaper Publishers Association, 
Montreal Convention Center, 
Montreal, Canada. 


MAY 


Camelback Inn, Phoenix. 
21-23—International Federation of Editors and 
Journalists, FIEJ, Paris. 
23-24—Catholic Press Association of the U.S. and 
Canada, Westin Hotel, Chicago. 
25-28—Gay Press Association, Los Angeles. 


JUNE 


9-13—American Newspaper Publishers Association, 
Operations Management Conference/Exposition, 
World Congress Center, Atlanta. 
9-14—Special Libraries Association, New York City. 
10-13—international Press Institute, 33rd General 
Assembly, Grand Hotel, Stockholm. 
17-21—Association of Newspaper Classified Advertising 
Managers, Hotel Utah, Salt Lake City. 
17-20—Newspaper Personnel Relations Conference, 
River Walk Marriott Hotel, 
San Antonio, Texas. 
19-22—National Conference of Editorial Writers, 
Washington Hilton, Washington, D.C. 
22-24—Suburban Newspapers of American, Hotel Del 
Coronado, San Diego. 
27-30—International Circulation Managers Association, 
Royal York Hotel, Toronto, Canada. 
28/7-3—National Press Photographers Association, Bar 
Meri Hotel, Fort Lauderdale, Fla. 


JULY 


22-25—International Newspaper Advertising and 
Marketing Executives, Westin Hotel, 
Cincinnati, Ohiv. 


SEPTEMBER 


26-29—National Newspaper Association, MGM Grand 
Hotel, Reno. 


OCTOBER 


7-13—National Newspaper Week. 
10-14—Women in Communications, Inc., Westin Hotel, 
Seattle, Wash. 

14-17—Southern Newspaper Publishers Association, 

Boca Raton Hotel & Club, Boca Raton, Fla. 
14-17—Graph Expo (East Coast), New York City. 
20-24—Inland Daily Press Association, Westin Hotel, 

Chicago. 
29/11-3—Inter American Press Association, General 
Assembly, Century Plaza Hotel, 
Los Angeles, Calif. 





8-11—American Society of Newspaper Editors, Vol. 117, No. 1, January 7, 1984; Editor & Publisher, The Fourth Estate (ISSN:0013-094%) is 
Sheraton Washington Hotel, Washington, D.C. published every Saturday b Editor. & Publisher Co. —— ‘and business ofices - 575 

H +4 exington Ave., New York, N.Y. x ress “ 5 ." Seco 
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American education is failing. 


In a recent test among American 12- 
year-olds, 20% couldn’t identify the U.S. on 
a world map. Among eight foreign nations, 
we finished dead last in mathematical skills. 
Third from the bottom in science. 

For years we’ve passed results like these 
off on the children. ‘“They’re just not learn- 
ing,” we said. But we were only half right. 
The children weren’t learning because they 
weren't being taught. 

We know this now because of an exhaus- 
tive study just completed by the Dallas 
Times Herald. We enlisted four of our 
nation’s top educators, including a Nobel 
Prize winning scientist, to develop a compre- 
hensive three-part test. It was administered 
to 12-year-old students in eight nations, 
including our own. 

The results of the test are conclusive, 
alarming and in the words of U.S. Education 
Secretary T. H. Bell, they mark us as a 
“nation at risk.” 

In response, a team of Times Herald 
reporters invested more than 5,000 man- 
hours researching, analyzing and document- 
ing those results and their implications. The 
end product was “American Education: 


The ABCs of Failure,” a series of more than 
50 stories featured over 11 days in our paper. 

Now, the Dallas Times Herald would 
like to make the same test available for use in 
your community. In your schools. Not only 
to see how students in your area stack up 
against the world they’ll someday face in 
business. But to learn first hand that a prob- 
lem does exist. And that something must be 
done now. 

Otherwise we’ ll all be learning our les- 
son the hard way. 


—— YES I want to put our students to the test. 

Please send me a copy along with a reprint of 

“American Education: The ABCs of Failure.” 
I’ve enclosed $1 for postage and handling. 








Company Name 
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Mail request to: Dallas Times Herald 
Community Relations Department 
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Patriotism of reporters 


Much has been written about the anti-press attitude of large seg- 
ments of the public during and following Grenada but the most 
insidious part of that whole episode was and is the efforts by some to 
question the patriotism of American reporters. 

The first attack from this direction came at the annual conference 
of SPJ,SDX, less than three weeks after Grenada, when during a 
panel discussion Reed Irvine, chairman of “Accuracy in Media,” 
asserted the government’s news ban was justified because of the 
questionable loyalty of reporters who might have covered the 
invasion. “The government was correct in doing what it 
did . . . many reporters have made it clear they are not on our side,” 
he said. 

That theme since then has been echoed in official Washington. On 
Dec. 15 during a press interview, Secretary of State George Shultz 
defended the exclusion of reporters from Grenada. He said in World 
War II “reporters were involved all along. And on the whole, they 
were on our side. . . It seems as though reporters are always 
against us .. . They’re always seeking to report something that’s 
going to screw things up.” 

Within a week, President Reagan was asked at his press con- 
ference whether he agreed with Secretary Shultz. He replied: “I’m 
simply going to say that I do believe that sometimes, beginning with 
the Korean conflict and certainly in the Vietnam conflict, there was 
more criticizing of our own forces and what we were trying to do, to 
the point that it didn’t seem that there was much criticism being 
leveled on the enemy. And sometimes I just wish that we could get 
together on what is of importance to our national security in a 
situation of that kind, what is endangering our forces, and what is 
helping them in their mission.” After a persistent follow-up question, 
the President said he thought Shultz “was talking about our side, 
militarily—in other words, all of America.” 

With this comment the President skillfully questioned the patriot- 
ism of some reporters as far as back as the Korean War. Now, a letter 
to the editor in this issue carries the slur back to World War II: “Do 
you recall some of the breaches of security by the press during World 
War I]—the report about the breaking of the Japanese codes, for 
example?” the author writes. 

So now the myth of an unpatriotic and untrustworthy press has 
been extended skillfully back over a forty-year period. 

In Vietnam reporters were trying to tell their readers there 
were more than 50,000 American dead and explain the reasons 
why. Was that unpatriotic? 

In Korea they were trying to explain the political restrictions 
under which their generals were trying to wage war. Was that 
unpatriotic? 

As for the Japanese code in World War II: A story which had been 
cleared by the Office of Censorship appeared in the Chicago Tribune 
saying the U.S. fleet was aware of Japanese plans for the Battle of 
Midway and the attack on Dutch Harbor, named the Japanese ships 
involved, but never once referred to aJapanese code. After thorough 
government investigation, no action was taken against the Tribune. 

The Japanese never changed their code and did not learn it had 
been broken until the end of the war. 
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Letters to the Editor 





Criticizes a ‘wrong-headed’ argument 


The lead editorial in your issue of 
November 12 (‘‘Everyone knew but 
us’’) is a wonderful example of an atti- 
tude which is held by many in the 
media and which has created distrust 
or even rejection among many 
thoughtful Americans. Perhaps two 
examples from your editorial will 
underscore this point. 

You start with what you seem to 
consider an absurdity—that Marxist 
leaders on Grenada inferred from cer- 
tain activities and leaks of 
information that a landing by Amer- 
icans was imminent. You point out 
that this means that ‘‘Obviously, 
Cuba knew about it also.’’ Then you 
appear to charge that ‘‘only’’ the 
American people were uninformed 
‘‘because members of the press were 
prohibited from acting as witnesses."” 

Note how wrong-headed this argu- 
ment is. 

After the fact, it has become clear 
that we had achieved tactical sur- 


prise. For instance, parachutists 
dropped from low levels, well under 
the anti-aircraft fire which could have 
decimated them. 

Your argument also suggests that if 
members of the press had 
accompanied our troops the press 
would have been in a position to signal 
such tactical maneuvers and, there- 
fore, could have informed both the 
American people and others about 
details of the landing. Are Americans 
supposed to cheer such a possibility? 

A different outlook is exhibited at 
the close of your editorial. 

There you tell us that the press is 
‘‘not un-American’’ but that the 
denial of information to the American 
people is un-American and ‘‘They 
should be made to realize that.”’ 

That is the attitude of a parent (to 
put it in the kindest term) who takes 
his son to the wood-shed. 

Do you recall some of the breaches 
of security by the press during World 


War Il—the report about the breaking 
of the Japanese codes, for example? 


The press was free then, just as it is 
free now, to publish material to aid 
our enemies. But some forty years 
ago objection to such breaching of 
security was not called ‘‘un- 
American.’’ Nor was a whipping 
threatened for Americans who made 
such complaints. 

You argue that your patriotism is of 
a higher order than that of Americans 
who exhibit concern about the secur- 
ity of our troops. That is such an effete 
sort of abstraction as to leave most 
Americans cold. 


The difficulty you face is not that 
most Americans fail to realize what 
your position is, but that they see your 
attitudes for what they are and reject 
them. 


FREDERICK W. WILLIAMS 
1620 S. Ocean Blvd. 
Pompano Beach, Fla. 33062 





Concerning President Reagan’s Doolittle quip 


The Worcester (Mass.) Telegram 
editorial you reprinted in your Dec. 17 
edition about President Reagan’s quip 
on the absence of newsmen on the 
Doolittle raid was well taken. 

As we advised the White House the 
day after the quip, several reporters 
were briefed in advance about that 
raid, no security was broken at ail, 
and the stories were released when 
Radio Tokyo announced the attack. 

We also reminded the White House 
that to find a current citation about 


that proper coverage, with no danger 
to security, it needed only to look as 
far as the new book The Pentagon 
Reporters by the President’s Deputy 
Press Secretary for Foreign Affairs, 
Bob Sims. 

JERRY W. FRIEDHEIM 
(Friedheim is executive vice president, 
American Newspaper Publishers 
Association) 


Editors Note: 
‘‘A man of impeccable integrity, 


Elton Fay was an extraordinary jour- 
nalist ... He was one of a small 
group of reporters who were called in 
well in advance and told about plans 
for the Doolittle raid on Japan. The 
scenario was laid out under a tight 
embargo to Fay and his counterparts. 
Even though the plan was delayed, 
there was no security breach in the 
press.’’ (Page 17 ‘‘The Pentagon 
Reporters’’ by Robert B. Sims, pub- 
lished by National Defense Univer- 
sity Press.) 





Wants to honor veteran news carrier 


I read with interest your recent arti- 
cle concerning a carrier with 32 years 
service with the Yakima (Wash. ) Her- 
ald-Republic (E&P, Oct. 8); also of a 
carrier with 34 years service with St. 
Petersburg (Fla.) Times, (E&P, Oct. 
29). 


excess of 2,000. He is still actively 
delivering a paper route seven days 


SAM OGLE, Jr. 
(Ogle is circulation director, the 
Anniston (Ala.) Star.) 





per week with 520 customers on it. 


TUMULTY 


Helping Los Angeles Times readers under- 
stand complex business and energy issues, 
Karen Tumulty has drawn on a background 
of experience and education which includes 
several newspaper assignments and a Har- 
vard MBA. In the months ahead she'll focus 
on congressional coverage as a staff corre- 
spondent in the Times’ highly-regarded 
Washington bureau. 

Look for her in the 


Los Angeles Times- 


Washington Post News Service 
1150 15th St. NW, Washington, DC 20071 
(202) 334-6173 


I would like to honor a carrier, Mr. 
B.C. Martin, born Nov. 2, 1902, who 
has been with our newspaper for over 
46 years. He began his service Feb. 
25, 1937 at the age of 35. This has been 
continuous service. He celebrated his 
8ist birthday Nov. 9. 


He has remained in the same gener- 
al area all these years. However, 
needless to say, the area he started 
with had 120 papers, but now has in 
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The most 
productive tools 
in cameraroom history 
are within your grasp. 
The Chemco computers. 


Chemco has the new tools of the trade. A line of 
computers that simplify procedures, eliminate 
guesswork, standardize quality and increase producti 
Today there are Chemco computers designed for line” 
and halftone production, the preparation of separations 
from reflection or transparency art, and the centralized 
automation of copy input. 
Every Chemco computer is different, yet all of them 
are designed around our special understanding of the real 
needs of the cameraroom craftsman. Each one guides the 
cameraman through production, instantaneously calculates 
all needed exposures, and then controls the camera or 
enlarger in making exposures. There's a full, clear dialogue 
between computer and operator. 
Chemco computers don’t supplant people, they 
multiply their effectiveness. 
Reach out for the opportunities of the computer 
age, call Chemco today. 





} 
chemco 


Chemco 


systems Co. 
Charles Street 
Glen Cove, NY 11542 


Telephone: (516) 676-4000 
Telex: 645-183 

















1983-in-Review 


January 7, 1984 


EgP 


Every Saturday since 1884 





A frustrating year for newspapers 


By Mark Fitzgerald 


Restrictions on the press — ranging 
from proposals to weaken the’ Free- 
dom of Information Act to a three-day 
ban on first-hand coverage of the Gre- 
nada invasion — characterized 1983. 

More newspapers turned to joint 
operating agreements in attempts to 
keep two newspapers operating in 
their cities, but as the announced clos- 
ing of the St. Louis Globe-Democrat 
showed, JOAs are not by themselves 
guarantees of survival. And in part 
because of JOAs, anti-trust scrutiny 
increased during 1983. 

There were also some big sales dur- 
ing the year, including the sales of two 
large and profitable dailies, the Chica- 
go Sun-Times and the Houston Post. 

Some venerable institutions also 
had their troubles during 1983. United 
Press International experienced man- 
agement upheaval in its first year of 
new ownership. The Audit Bureau of 
Circulation was the target of one big 
lawsuit, and faced another, for 
allegedly misrepresenting circulation 
figures. ABC also came under scru- 
tiny by publishers and advertising 
managers who are asking for more 
detailed and sophisticated market re- 
ports. 

The newest national newspaper, 
USA Today, exceeded its first-year 
circulation target. Worried dailies, 
still unsure what the impact of the 
Gannett paper will be, reacted by 
increasing their use of color. 


Some good news 


But 1983 was also a year with good 
news. In February, a Nationally Syn- 
dicated Newspaper Study by Sim- 
mons Market Research Bureau found 
that newspapers have an average 2.73 
readers per copy--considerably high- 
er than the 2.2 readers rule of thumb 
used in previous years--and that in 
some cities the number rises to an 
average of more than 4 readers per 
copy. 

That figure was confirmed later in 
the year by Scarborough Research 
Corp., which put average readership 
at an even higher 2.77 readers per 
copy. There were surprises in some of 
the Scarborough figures; In Los 





Angeles, for example, readership was 
put at 3.05 readers per copy. 

Not only are more people reading 
newspapers, but they are demanding 
more hard news, a number of media 
analysts declared last year. In March, 
Robert M. Marbut, chief executive 
officer of Harte-Hanks Com- 
munications Inc., said readers are 
demanding more national and 
international news. Analyst Ruth 
Clark, who in 1983 set up her own 





But 1983 was also a year 
with good news. 





consulting firm, came to the same 
conclusion. Readers, she said, are no 
longer so enamored of local news and 
lifestyle features. 

Closings 

It would be a rare year that did not 
bring some newspaper closings, and 
1983 was no exception. 

After 103 years, the evening Mem- 
phis (Tenn.) Press-Scimitar pub- 
lished its last edition Oct. 31. 
Executives of Scripps-Howard 
Newspapers’ Memphis Publishing 
Company blamed the closing on a 
circulation and readership decline 
that did not turn around despite 
increased investment. Memphis 
Publishing Company general manager 
Joseph Williams noted that circula- 
tion had dropped from 127,000 to less 
than 80,000 in the last ten years. 

In the same month, the Omaha 
(Neb.) Sun, the first weekly to win a 
Pulitzer Prize, announced it was clos- 
ing. Executives there cited ad reve- 
nue losses of $350,000 since 1981 as 
the main factor in their decision. 

The Newhouse-owned St. Louis 
(Mo.) Globe-Democrat also faced 
shuttering as 1983 ended. Since 1961, 
the morning Globe-Democrat has had 
a joint production, printing and profit 
sharing agreements with operating 
agreement with the evening and Sun- 
day St. Louis Post-Dispatch. 
Advertising, circulation and business 
departments were combined in 1979. 

It was these joint operating agree- 
ments that forestalled a closing at the 
Globe-Democrat. as the Justice 


Department’s anti-trust division 
insisted that the paper continue 
operations while searching for a 
buyer. 

By December, three potential buy- 
ers had been identified: Edward R. 
Grotpeter, a St. Louis businessman 
who publishes Key magazine locally; 
Jeffrey Gluck of Columbus, Mo., who 
publishes three magazines, including 
Saturday Review; and David Specht, 
one of the owners of the Minden (La.) 
Press-Herald. 

Gluck ultimately signed an agree- 
ment to purchase the newspaper. 

The joint operating agreement 
between the ailing Seattle (Wash.) 
Post-Intelligencer and the Seattle 
Times also attracted federal attention. 
The agreement between the Hearst- 
owned Post-Intelligencer, which was 
said to be losing $200,000 a week, 
combines business and advertising 
functions. The 9th U.S. Circuit Court 
of Appeals by a 3-0 vote struck downa 
challenge to the agreement on April 
12. Without comment, the U.S. 
Supreme Court let the agreement 
stand. 

Knight-Ridder Newspapers’ two 
Charlotte papers, the morning Char- 
lotte Observer and the evening Char- 
lotte News announced plans to merge 
news staffs in May. One month later, 
the editorial staffs of the Jacksonville 
Journal and the Florida Times-Union 
were merged. 

A joint operating agreement that 
has been in place for three decades 
was credited for helping put the 
Deseret News of Salt Lake City, 
Utah, into better financial shape. The 
Deseret News established a Sunday 
edition in 1983, and by July had a Sun- 
day circulation of 55,000. 

With an additional expansion of the 
agreement between the evening 
Deseret News and the morning Salt 
Lake Tribune, Salt Lake City became 
the first city to have two separate and 
independent papers producing Satur- 
day morning papers from the same 
production plant. 

Unusual case 

A joint operating agreement 

between the San Francisco Chronicle 
(Continued on next page) 

















and the San Francisco Examiner was 
indirectly responsible for an unusual 
public records access case during 
1983. In July both papers, which have 
editorialized in favor of open govern- 
ment, petitioned a court to seal rec- 
ords and documents made public dur- 
ing a 1981 anti-trust trial challenging 
the JOA. The petition was withdrawn 
a few wecks later. 

Freedom of the press issues 
abounded during 1983. 


Big outcry 


The biggest outcry was prompted 
by the ban on reporters during the first 
days of the Oct. 25 invasion of Grena- 
da. Reagan Administration officials, 
who said they were following the 
advice of area military commanders, 





During the invasion, the 
White House press room 
was the scene of bitter 
exchanges between 
reporters and government 
spokesman. 





said the refusal to allow any reporters 
to accompany the invading troops 
was because the correspondents’ 
‘‘safety’’ could not be guaranteed. 

Reporters who chartered fishing 
boats in an attempt to get on the 
Caribbean island were detained, and 
for the first three days reporters 
covered the story from Washington or 
nearby Barbados. On the third day of 
the invasion, a pool of seven reporters 
was taken to the island for a brief, 
tightly controlled tour. 

During the invasion, the White 
House press room was the scene of 
bitter exchanges between reporters 
and government spokesmen. Many 
reporters said they believed they had 
been deliberately misled by spokes- 
man Larry Speakes, who just a day 
before the invasion had labeled as 
‘‘preposterous,’’ reports that the 
operation was imminent. Amid the 
controversy, White House press aide 
Les Janka left his job, saying his 
credibility hac been irreparably dam- 
aged. 

Press groups angrily denounced the 
news embargo. ‘‘Since D-Day in 
1944, through the Korean and Viet- 
nam wars, U.S. reporters have been 
at the front with U.S. armed forces 
without endangering military secur- 
ity. What changed?’’ the American 
Society of Newspaper Editors said in 
a statement. 

Grenada, however, was only the 








most dramatic example of press re- 
strictions during 1983. Led by a presi- 
dent who complained at a convention 
of the American Newspapers Publish- 
ers Association that ‘‘I’m really 
pretty upset about leaks,”’ the Reagan 
Administration made a number of 
proposals to halt unofficial news dis- 
semination. 


Censorship rules 


The State Department, for 
example, proposed requirements that 
reporters be fingerprinted and that ac- 
cess to offices above the second floor 
be limited. 

During the year, the Senate held 
hearings on administration proposals 
to impose lifelong prepublication rules 
on government employees with ac- 
cess to ‘‘sensitive compartmented”’ 
information, a classification higher 
than top secret. In October, the full 
Senate voted to delay the regulations 
at least until April 1 of this year. 

The scope of the Freedom of 
Information Act was also debated 
throughout 1983. In January, assis- 
tant Attorney General Jonathan C. 
Rose issued new fee waiver guide- 
lines which emphasized that 
information sought under the FoIA 
must ‘‘genuinely benefit the general 
public’’ for costs to be waived. 

In April, FBI director William H. 
Webster told a Senate committee that 
new restrictions must be added to the 
FolIA to keep users from ‘‘damaging 
FBI investigations.” 

Just before recessing in December, 
the Senate approved a compromise 
measure that will allow the CIA to 
designate only certain files from FoIA 
exemption. 

International arena 


In the international arena attention 


in 1983 continued to focus on 


UNESCO attempts to define a ‘‘new 
information order,’’ which many 
U.S. journalists fear will really mean 





Several American foreign 
correspondents faced 
hostile governmental action 
in 1983. 





greater government management of 
news. Following a UNESCO report 
in February calling for a worldwide 
‘right to communicate,’’ UN secre- 
tary general Javier Perez de Cuellar 
said he opposed press censorship. 
Several American foreign corre- 
spondents faced hostile governmental 
action in 1983. UPI correspondent 
Ruth Gruber was expelled from 
Poland in retaliation for U.S. 
expulsion of a Polish News Agency 
reporter. Two Baltimore Sun report- 
ers--Helen Winternitz and Timothy 





Phelps--were jailed for eight days in 
Zaire, and three reporters, including 
Michael Luhan of the Dallas Morning 
News, were missing for two weeks in 
an area of heavy fighting in El Salva- 
dor before turning up safe. 
Back home 

Back at home, libel actions contin- 
ued to concern newspapers. The 
Libel Defense Resource Center re- 
ported in April that a study of libel 
cases in 1982 and the beginning of 
1983 showed that the media lost 83% 
of time, a figure that rises to 90% in 
cases decided by a jury. Though 44% 
of the decisions were reversed on 
appeal, the center warned that the re- | 
versal rate had declined from the 73% 
found in an earlier survey. 

One of the biggest libel awards of 
1982--the $2 million awarded to Mobil 
executive William P. Tavoulareas, 





One of the biggest libel 
awards of 1982--the $2 
million awarded to Mobil 
executive William P. 
Tavoulareas ... was 
reversed by the trial judge 
in the first month of 1983. 





who said he was libeled by a 1979 
Washington Post story alleging he 
improperly used his position to set up 
his son Peter in the shipping business- 
-was reversed by the trial judge in the 
first month of 1983. 

A judgment of $25,000 was over- 
turned the same month by a New 
York state appeals court ina libel case 
concerning a series of articles on 
police involvement in arson which ran 
in the Paterson News. The Albuquer- 
que (N.M.) Journal was found not 
guilty in a libel case growing out of the 
Investigative Reporters and Editors 
(IRE) project. 

But two libel cases that particularly 
troubled the newspaper industry 
emerged during 1983. 

In the first, a federal judge ruled 
Jan. 12 that the family of deceased 
Abscam investigation target Kenneth 
MacDonald can sue Time, Inc. for an 
allegedly libelous 1981 article about 
the one-time N.J. Casino Control 
Commissioner that appeared in Life 
magazine. 

The second case, Bose vs. Con- 
sumers Union, involves a number of 
legal questions, most importantly the 
question of what grounds can be used 
for appealing libel decisions. Bose, 
the manufacturer of high fidelity 
sound equipment, sued Consumers 
Union, which publishes the magazine 
Consumer Reports, over an article 
which claimed that a particular Bose 
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stereo system produced a sound that 
‘tended to ‘‘wander’’ around a room. 

A jury found in favor of Bose, but 
the six-figure award was reversed on 
appeal by the Ist Circuit Court of 
Appeals. During 1983, the U.S. 
Supreme Court announced it would 
rule on the case during its current ses- 
sion. 

The Philadelphia Inquirer lost a 
$4.5 million libel suit June 30 when a 
jury found that Philadelphia attorney 
Richard A. Sprague had been libeled 
by a 1973 series of articles. The series 
questioned the propriety of Sprague’s 
actions during a 1963 homicide investi- 
gation. 


PEGA 


Hoge 


Circulation dispute 

Courts had an important impact on 
the newspaper industry in other areas 
during 1983 as well. 

March 17, the Trentonian of Tren- 
ton, N.J., sued the rival Trenton 
Times and the Audit Bureau of 
Circulation charging the two con- 
spired for four years to inflate the 
Trenton Times’ circulation by 
including a sizable number of re- 
duced-price papers in the figures. 

ABC faced the possibility of 
another big jawsuit, this stemming 
from the discovery in March that 
circulation figures of the Sacramento 
Union were inflated by nearly 22 %. 
Under an agreement between the 
paper and the county district attor- 
ney, the Union paid back advertisers 
$2 million, and paid $40,000 in fines 
and investigation cost assessments. 

The Union ultimately decided not 
to take legal action against ABC, 
however. 

ABC was also the target of intense 
scrutiny at its Nov. 8-10 convention 
as the ANPA and the Newspaper 
Advertising Bureau issued a report 








urging ABC to consider providing 
more sophisticated market data, par- 
ticularly regarding zip code areas. . 

Earlier in the year, another bitter 
dispute inside ABC ended as the 
bureau’s 33-member board voted in 
June to continue counting bulk sales 
in paragraph 5 of its reports, separate 
from paid or unpaid circulation. A 
number of publishers had urged ABC 
to include bulk sales up to an addition- 
al 5% of total circulation by zones in 
paragraph | under the listing ‘‘total 
paid circulation including bulk 
sales.”’ 

Shared data 

In an effort to increase the 
sophistication of their own market re- 
ports, Scarborough and Simmons 
announced they were negotiating 
with Arbitron Research Bureau to 





Sun-Times publisher Jim 
Hoge put together an offer 
for the paper, but he was 
bested by Australian Rupert 
Murdoch. 





cross-sell newspaper and broadcast 
syndicated research data. The aim, 
presidents of both organizations said, 
is to provide a reliable basis for mar- 
ket comparisons. 

Another effort at marketing stan- 
dardization--the Standard Advertis- 
ing Unit--moved closer to reality as 
newspapers prepared for its 
introduction July | of this year. There 
seemed to be less controversy 
through the year over the proposal to 
replace the line with the inch as a stan- 
dard unit of measure and to standard- 
ize broadsheet web widths at 55 inch- 
es and page makeup to a 13-inch, 6- 
column width. In a chart released 
April 6, ANPA’s SAU working com- 
mittee said papers may float ads if 
they have a printed depth greater than 
the standard 21 inches. 

A proposal by Arkansas Gazette 
publisher and president Hugh Patter- 
son Jr. to replace the SAU with a 
modular ad unit measuring one col- 
umn by 25 agate lines failed to gener- 
ate much enthusiasm. 

Much of the push for the SAU dur- 
ing the year involved attempts to con- 
vince weeklies and small dailies that 
they should adopt the format. The 
National Newspaper Association 
emphasized that with so many chains 
adopting uniform advertising, the 
SAU is important even for the small 
paper. 

1983 was a time of optimism for a 
number of papers. A not untypical 
example of better business was the 
New York News, which the year 
before had been on the auction block. 





In the first half of 1983, however, 
revenue had jumped to $178.4 million 
from $166.3 million in the same period 
in 1982. 

The paper’s parent corporation, the 
Tribune Co., went public in 1983 with 
an offering of 5.5 million shares to 
become the 28th largest corporation 
with newspaper holdings. Its 1982 
revenue of $1.4 billion put it between 
Gannett with $1.5 billion and Knight- 
Ridder with $1.3 billion. 

Down the street in Chicago, howev- 
er, the rival Chicago Sun-Times was 
put up for sale by Marshall Field V 
and his 31-year-old half-brother Fred- 
erick, who are both 50% sharehold- 
ers. 


Murdoch 


The paper, with a 651,000- 
circulation and coming out ofa year of 
record revenue and increased ad lin- 
age, was not in financial trouble, the 
brothers said. The reason for the sale 
was attributed to Frederick Field’s 
‘“‘desire to pursue his own business 
interests.” 

Sun-Times publisher Jim Hoge put 
together an offer for the paper, but he 
was bested by Australian Rupert 
Murdoch. The final deal was $90 mil- 
lion in cash for the newspaper, the 
Field Newspaper Syndicate, 
Independent Press Service and the 
company’s interest in Chicago’s first 
teletext/videotex venture, KEYCOM 
Electronic Publishing. 

Murdoch’s purchase of the Sun- 
Times now puts him in competition 
with the Tribune Co. in two cities. His 
New York Post competes with the Tri- 
bune’s Daily News in New York City. 

In Chicago, Sun-Times staffers are 
wondering most whether Murdoch 
will employ the same formula of sen- 
sational news coverage there that he 


(Continued on page 51) 
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Public newspaper groups predict a builish ’84 


Top execs foresee record revenues and earnings; 
some project staff hikes as the economy improves 


By Andrew Radolf 


Top executives of 13 public!y own- 
ed newspaper companies pairiea a 
bullish picture of their prospects for 
1984 at the 11th annual Outlook for 
Media conference in New York. 

Gone were the ‘‘guardedly 
optimistic’’ scenarios of last year, 
when the public companies were still 
unsure if 1983 would be a year of 
recovery or continued recession. This 
time, pure and unadulterated 
optimism prevailed as the executives 
told analysts they expected to ride the 
continuing recovery in 1984 to record 
highs in revenues and earnings. 


Gone, too, was the gloomy talk of 
the need for more ‘‘stringent cost con- 
trols,’ staff reductions and hiring 
freezes that had characterized these 
conferences during the recession 
years. Several of the companies not 
only predicted real growth, but also 
said they intended to expand their 
work forces in 1984. 


The presentations at the con- 
ference were so upbeat, that at one 
point several analysts began to worry 
if newspaper companies were taking 
off the brakes too quickly. These 
analysts feared a ‘‘consumer-led 
recession’ in 1985 and were con- 
cerned that it would catch newspap- 
ers with their guards down. 

‘‘Everything is going right for 
newspapers,’ said Kenneth Noble, 
senior vice president of Paine Webber 
Mitchell Hutchins and the con- 
ference’s organizer. ‘“The economy’s 
recovering; advertising’s rising; 
there’s adequate newsprinting supply; 
and labor costs are moderating. 

Noble, who counted himself among 
the ‘‘bulls’’ for the industry, feels the 
positive trends all add up to newspap- 
ers ‘‘being the best performing media 
stocks in 1984.”° 

He noted that advertising rates this 
year will be rising ‘‘above the rate of 
inflation,’ while volume will grow 
‘tat least’’ in line with costs. 


A sub-theme of the conference was 
that the public companies will conti- 
nue their diversification into all forms 
of electronic media in 1984, including 
broadcasting, cable and some of the 
newer technologies such as videotex 
and cellular telephones. 


Below are highlights for the com- 
panies. 








Times Mirror 

Times Mirror Co. continues to view 
newspaper acquisitions as a ‘“‘major 
strategy for investment,”’ although 
the company is ‘‘reluctant to go to 
another competitive environment,” 
said Phil Williams, senior vice presi- 
dent for newspapers and television. 

Williams said linage for Times Mir- 
ror newspapers should increase 3% to 
4% next year, but be ‘“‘higher’”’ for the 
Los Angeles Times.”’ 





The presentations at 
the conference were so 
upbeat, that at one point 
several analysts began to 
worry if newspaper 
companies were taking 
off the brakes too 
quickly. 





Ad rates for Times Mirror 


newspapers will increase 7% to 9% 
this year, Williams said, with classi- 
fied and retail being the leaders. 
‘*National is a question mark.” 

‘Revenues should be up signifi- 
cantly’’ for the company’s newspap- 
ers, Williams stated. 

The Olympics should produce 1.1 
million lines of advertising for the 
Times next year and add **65,000 new 
readers,’’ Williams said. 

He projected the Times will top $1 
billion in revenues in four_years. 

Newsday, coming off a 20% 
increase in operating profits in 1983, is 
heading into 1984 with an ‘‘aggres- 
sive’’ pricing policy, said David 
Laventhol, publisher and chief execu- 
tive officer. He stated Newsday’s ad 
rates will go up 8% to 10% on 
February 1, following an ‘‘interim”’ 
3% increase in September. 

Newsday will be continuing its 
investment in production facilities, 
Laventhol said, including an 
expanded mailroom to handle more 
zoning and preprints. Newsday is also 
developing its New York City edition 
and recently increased its home 
delivery area in Queens to cover 
85,000 households. The edition’s dai- 
ly circulation is around 45,000. 

Laventhol, who is also group vice 
president for Newspapers/East, said 
Connecticut Newspapers— 


ford Courant expanded its press 





Greenwich Time and The Advocate in 
Stamford—were ‘‘recovering from 
the recession’’ and should ‘‘dramati- 
cally improve’’ this year. The Hart- 


capacity, Laventhol said, which 
should enable the newspaper to widen 
its circulation area ‘‘without affecting 
deadlines.”’ 

Lee Guittar, chairman of Dallas 
Times Herald, said linage was up 10% 
for an all time high in operating profits 
even though the newspaper’s share of 
the advertising market versus the 
Dallas Morning News declined from 
47% in 1982 to ‘*45% to 46%" in 1983. 
The Times Herald’s share of the 
circulation market also slipped rela- 
tive to the Morning News despite 
gains in 1983, he said. 

Guittar said net income for the 
Times Herald was up 300% since 
Times Mirror acquired it in 1970, but 
he conceded that profit margins have 
‘‘slipped a little in the past four 
years.’ He said the Times Herald has 
‘*some catching up’’ to do ‘‘in terms 
of improving margins.”’ 

Richard T. Schlosberg III, pub- 
lisher of Denver Post, said the news- 
paper’s switch to morning publication 
and its increased emphasis on local 
news was ‘‘the correct strategic 
decision to make’’ even though the 
Post now trails the Rocky Mountain 
News in daily and Sunday circulation. 

Schlosberg said the Post ‘‘domin- 
ates’’ national and preprint advertis- 
ing in Denver and in 1984 will be 
‘‘developing programs to improve our 
share’ of the advertising market. He 
said the Post will be conducting 
extensive market research this year in 
order to ‘‘refine our newspaper’’ and 
will engage in ‘‘aggressive promo- 
tion.” 

‘‘We will continue to emphasize 
basics of marketing and organization- 
al discipline,’’ he said. ‘‘We believe 
we are strategically positioned to re- 
gain the dominant position.” 

Tribune Co. 

The Tribune Co. made its first 
appearance at the conference this 
year. The company went public in 
October with an offering of 7.7 million 
common shares at $23 each. 

Stanton R. Cook, president and 
chief executive officer, said the Tri- 
bune offering sold out on the first day 
and was the largest by an industrial 
company since Ford went public in 
the 1950s. 
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Cook said the New York News has 
been turned from a ‘‘money-loser”’ 
into a ‘‘money-maker,’’ and stated by 
1985 the union concessions and con- 
solidation of its printing facilities in 
Brooklyn will produce $50 million 
annually in savings. 

The Tribune Co.’s total investment 
in the Daily News, including union 
buyouts and the opening of satellite 
plants in New Jersey and on Long 
Island, reached $100 million. ‘‘We 
plan for a satisfactory return on that 
investment,”’ he said. 


Phillips & Harris 


Cook said ‘‘major expenditures” 
for the company in 1984 will be for the 
Daily News and expansion of cable tv 
operations. 

The Tribune Co. also added two 
new television stations, WGNO in 
New Orleans, acquired in September, 
and WANX in Atlanta with the deal 
finalized this year. 

Cook noted that the company’s 
baseball team, the Chicago Cubs, 
accounts for 7% of the programming 
on WGN-tv in Chicago and is its ma- 
jor source of ad revenues. 

Though all the attention is focused 
on the Daily News and Chicago Tri- 
bune, Cook noted that the company’s 
newspapers in Fort Lauderdale and 
Orlando, Fla., and in Escondido, Palo 
Alto and Los Angeles, Calif., 
accounted for 30% of newspaper rev- 
enues and a larger percentage of prof- 


ts. 

There will be continued ‘‘cost re- 
ductions’’ at the company’s news- 
print mills in Canada, Cook said. He 
noted that about half of the mills’ 
annual 700,000 ton output is con- 
sumed by Tribune Co. newspapers. 
The newspapers’ total consumption 
is about 500,000 tons, he said. 

Robert M. Hunt, publisher of the 
Daily News, said 1983 was the best 
year for advertising since 1975. He 
predicted the News will show circula- 
tion gains in both March and Septem- 
ber next year. In the Sept., 1983, 
publisher’s statement, the Daily 
News’ circulation was down 148,000 
on weekdays and 125,000 on Sun- 
days. The newspaper attributed the 
declines to interruptions in produc- 





tion schuedules resulting from the 
move of its Manhattan printing equip- 
ment to its refurbished and expanded 
plant in Brooklyn. 

Hunt said both the Long Island and 
New Jersey satellite plants will be 
‘ton line’ in 1984, and said the con- 
tract extensions negotiated with the 
newspaper’s 11 unions guarantee 
‘labor peace’’ through March 30, 
1987. 


Multimedia 

Multimedia sees its newspaper rev- 
enues rising by 9% to 10% this year 
and their profits doing ‘‘somewhat 
better,’’ said Donald Barhyte, vice- 
chairman and chief financial officer. 

Walter E. Bartlett, president of the 
newspaper division, said Multimedia 
will be ‘‘very careful’’ in increasing 
advertising and circulation rates this 
year. ‘‘We will concentrate on 
increasing circulation and rebuilding 
advertiser confidence,”’ he said, 
remarking that Multimedia is hoping 
for 3% gains in daily circulation and 
5% gains in Sunday circulation this 
year. The newspaper division is also 
adding more TMC third class mail 
programs and shoppers, Bartlett said. 

Wilson C. Wearn, chairman and 
chief executive officer, said the com- 
pany has in excess of $100 million to 
spend in acquisitions and is actively 
seeking cable, television and news- 
paper properties. 

Wearn said Multimedia bid on three 
newspapers in 1983 but withdrew 
when the prices became too high. 
‘‘Private companies are willing to pay 
fifteen times cash flow or thirty times 
earnings,”’ he said. ‘‘I don’t see a 
good long term return at those 
prices.”” 

Wearn said he remained confident 
that Multimedia will be able to acquire 
more newspapers in the future, but he 
is still not interested at ‘‘current 
prices.” 

Until the newspaper acquisition 
situation changes, Multimedia will 
continue to follow its strategy of 
‘‘emphasizing electronic media,”’ 
Barhyte said. 


Marbut and Noble 





Media General 

Media Genral’s David Jordan, vice 
president for finance, said the com- 
pany’s newspapers, with the 
exception of Tampa Tribune, are in 
**mature markets”’ and will be follow- 
ing ‘defensive’ strategies in 1984 of 
‘increased productivity and higher 
rates.”” 

Jordan said Media General will con- 
tinue to pursue its goal of ‘‘external 
investment and acquisitions”’ in order 
to diversify its revenue base. He said 
the company is interested in acquiring 
new newspapers, but will give *‘better 
scrutiny’ to any new acquisitions. 


al 


Harris, Mattson and Fern 


Jordan said the imbalance of news- 
print supply will be ‘‘reduced in 1985 
with corresponding impact on 
prices.’ Media General specializes in 
the sale of recycled newsprint 
through its subsidiary Garden State 
Paper Co. 

Jordan spent most of his presenta- 
tion talking about William B. Tanner 
Co., which specializes in buying tv 
advertising time and has been re- 
named Media General Broadcast Ser- 
vices. 

Both the Federal Bureau of 
Investigation and the Internal Reve- 
nue Services have been investigating 
the business practices of William B. 
Tanner, founder of the company, but 
so far no allegations have been made 
against him, nor have there been any 
indictments. 

Tanner and several other top offic- 
ers left the company this year and 
were replaced by Media General 
executives. Media General is also 
conducting its own investigation of 
Tanner's business practices, but Jor- 
dan did not reveal any of the findings. 


Gannett Co. 


Gannett Co. appeared before the 
analysts to announce big plans next 
year for USA Today. 

1983 was ‘‘the year of the reader,”’ 
said Allen H. Neuharth, when the 
national daily topped 1.1 million in 
circulation. 1984, he said, will be the 
‘year of the advertiser’’ with ‘‘added 

(Continued on page 24) 





EDITOR & PUBLISHER for January 7, 1984 


13 











By Andrew Radolf 


The new year is shaping up to be 
one of great activity for newspapers, 
with plans for expansion, upgrading 
equipment, more use of computers 
and new marketing initiatives every- 
where. 

EDITOR & PUBLISHER contacted 
medium and small newspapers 
around the country to learn what’s 
doing for 1984. 

We found an industry, which hav- 
ing survived the recession, is now 
ready for take-off. No two newspap- 
ers planned to be doing quite the same 
thing, but we did spot some trends. 

eThe expansion of existing total 
market coverage programs to include 
more households and improved 
zoned targeting, or the start-up of new 
TMC programs; 

@The use of computers and local 
marketing expertise to open up new 
lines of business such as software 
sales and directory publishing; 

@More color in news and adverti- 
sing; 

@New special sections, particularly 
in sports, and expanded local and 
regional news coverage; 

Getting ready for pagination; 

@New presses and mailroom equip- 
ment for more efficiency and better 
service. 

Anniston (Ala.) Star, 30,000 eve- 
ning and 31,400 Sunday circulation, 
will be reorganizing its news 
department in 1984, including the 
appointment of an assistant managing 
editor in charge of production, said 
P.A. Sanguinetti, president and 
general manager. 

The new editor will be involved 
with the Star’s front-end system and 
the two new photocomposition 
machines the newspaper plans to 
install this year which, Sanguinetti 
said, ‘‘are the first steps toward 
pagination.”” 

Other plans call for putting in new 

‘stuffing equipment”’ in the mail- 
room and expanding its space, and 
‘‘almost doubling’’ the size of the 
newspaper's tv quarterfold with the 
addition of more station listings. 
’ But, the ‘‘most interesting area 
we’re looking at,’’ believes Star man- 
aging editor Chris Waddle, is 
developing a computer program ‘‘to 
deal with the peaks and valleys of the 
news hole.” 

Waddle and John Childs, assistant 








Newspapers plan for an active year ahead 


Small and medium-sized newspapers 
reveal their strategies for 1984 


to the president, are using a computer 
to track the Star’s revenue flows so 
the news department ‘‘can borrow 
against the good days’’ to increase the 
news hole on the ‘“‘bad’’ ones, the 
managing editor said. 

“It should give us a more stable 
editorial product. We’ll be able to run 
about the same number of pages on 
any given day or month and lock in 
features and news on certain pages.” 

Waddle emphasized that he and 
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Anniston Star 
Childs still don’t know if their pro- 
gram will work. ‘‘We have the con- 
cept figured out, now we have to see if 
we can apply it.” 

Winona (Minn.) Daily News, 
16,300 morning and 17,000 Sunday 
circulation, intends to find out in 1984 
if readers really are willing to pay 
more for expanded news coverage. 

Ron Semple, publisher, noted that 
the Daily News expanded its news 
hole to 70% of the paper last April and 
then raised its newsstand price 10¢ to 
35¢ and its home delivery price 50¢ to 
to $1.80 per week in order ‘‘to pay for 
it. 

Semple said the Daily News didn’t 
lose any circulation until the ‘‘sum- 
mer dip, and it came roaring back in 
October.” 

This is the year, Semple said, when 
the Daily News is out to prove it can 
‘“‘really make a success’’ out of its 





marketing approach. ‘‘Our conten- 
tion is you can sell news to the read- 
er,”” he said. 

Reid Ashe, editor and publisher of 
Jackson (Tenn.) Sun, with 35,200 
evening and 36,000 Sunday circula- 
tion, said ‘‘finding ways to add value 
to the services we offer’’ is his news- 
paper’s main task this year. 

‘‘On the advertising side, in compe- 
tition with direct mail, we’ll be trying 
to do things the mail houses can’t,”’ 
Ashe said, such as ‘‘improving zoning 
ability and mail listings and giving 
more flexibility to customer needs.”’ 
He added the Sun will also ‘‘con- 
centrate on local stores where we 
have influence to get them back into 
ROP.”’ 

On the editorial side, Ashe said the 
Sun will be trying to develop new 
types of news products. For example, 
the newspaper is teaming up with a 
newsletter publisher ‘‘to develop 
some high-value news product and 
see if it can subsidize the news 
acitivities of a 25¢ newspaper.”’ 

The Sun will also become a 
directory publisher this year. Ashe 
said one plan calls for the newspaper 
to put out a local directory about the 
Jackson market and ‘“‘its tax base.”’ 

He said the publication will also 
help the Sun’s news reporters cover 
the area better, improve target 
marketing capabilities and identify 
‘‘potential subscribers.” 

Another joint venture in the works 
will see the Sun publishing a statewide 
directory of manufacturers, Ashe 
said. 

‘**We don’t see a whole lot of reve- 
nue growth in 1984 from traditional 
sources. We have to open up new 
ones,” he explained, but the Sun on 
January | did raise its subscription 
prices about 10% to $6 a month. 

Delaware State News in Dover, 
25,000 morning and 32,000 Sunday 
circulation, has ‘‘joined the modern 
world’’ with the installation of an 
Atex 700 front-end system, remarked 
publisher O.D. Bailey. 

‘**We’ll be able to receive wire copy 
on the high speed wire and have better 
control of our news copy and a more 
comprehensive news package,”’ 
Bailey said. The State News also is 
developing new feature sections for 
its Sunday edition and ‘‘will take what 
have been good products and make 
them better.”’ 

Bailey is looking at ‘‘proposals’’ 
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now for automating the State News’ 
mailroom in 1984, and the newspaper 
will add two new Goss Urbanite units 
and a new folder this year. The 
installation will give the newspaper a 
total of eight Urbanite units and ‘‘en- 
hance color usage and quality.’’ The 
State News also has six Goss Com- 
munities units. 

‘**To pull in more subscribers’’ in 
1984, Bailey said the State News dou- 
bles the press run of its Thursday edi- 
tion to over 50,000 copies and delivers 
the excess to non-subscribers. 

‘““It’s working,’’ Bailey said. 
““We’re averaging 100 to 200 new sub- 
scribers per week.” 

New Brunswick (N.J.) Home 
News, 58,000 evening and 74,000 
Sunday circulation, will be 
‘‘experimenting with new plastic (let- 
terpress) plates’’ this year, according 
to publisher William Boyd. He said 
NAPP’s new Blue Plate and one man- 
ufactured by BASF of West Germany 
were among those being tested. 

However, these tests are just ‘‘an 
interim thing”’ as the Home News will 
also be ‘‘evaluating different press 
conversion companies’’ for an even- 
tual switch to offset, Boyd said. 

USA Today’s influence will also be 
felt this year at the Home News, Boyd 
noted, as the newspaper plans to be 
using more color thanks to the ad- 
dition of new Chemco cameras. The 
publisher remarked that a new 10- 
year agreement with the ITU ‘“‘allows 
for the introduction of new equip- 
ment”’ in the composing room. 

The paper’s darkroom also recently 
converted from black white to color 
processing. 

‘‘Generally, we are concerned 
about the flat growth of daily circula- 
tion in New Jersey,’’ Boyd com- 
mented. ‘‘We commissioned Ruth 
Clark to do a study for us, leading 
towards a major research report.”’ 

Another move to gain readership 
will be the introduction of a ‘‘Sports 
Monday package”’ this month plus 
the addition of more sports corre- 
spondents, Boyd said. The New York 
Times, which delivers its complete, 
four-section paper throughout the 
Northeast, introduced its Sports 
Monday section in the mid-1970s. 

Alton (Ill.) Telegraph, 37,600 eve- 
ning circulation, will be handling dis- 
tribution of USA Today in its market 
this year. The move is partly a com- 
petitive response to the St. Louis 
Post-Dispatch’s announced plans to 
become a morning daily on 
February 27. 

‘‘We feel USA Today gives the 
readers a nice alternative in the morn- 
ing,’’ said Stephen A. Cousley, editor 
and publisher. ‘‘We’re the distributor 
in our area. Gannett’s printing it in 
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Kankakee and trucking it to the St. 
Louis market.’* (Alton is about 25 
miles from St. Louis. ‘‘You can see 
the arch on a clear day,’’ Cousley 
said.) 

Newspapers in Kankakee, Moline 
and Carbondale are also involved in 
the distribution network, Cousley 
observed. He said the distributors 
service USA Today vending 
machines as well as newsstands. 

‘There is money in it. They sell it 
(USAT) to us for a dime and we sell it 
for a quarter.” 

Cousley’s 1984 plans also call for a 
campaign to ‘‘boost awareness mar- 
ket-wide’’ of what the Telegraph has 
to offer. He explained that the St. 
Louis Globe-Democrat has about 
2,000 ‘‘exclusive readers’’ in Alton, 
and the Telegraph will try ‘‘to attract 
some of them.’ 
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Other plans for this year cail for a 
new tv book to be introduced to read- 
ers in March—the paper is already 
selling it to advertisers—and 
expansion of the Telegraph’s annual! 
farm and agribusiness section. 

The Olympics in Los Angeles, plus 
the Democratic Convention in San 
Francisco, mean the Monterey Penin- 
sula Herald, 32,000 morning and 
33,500 Sunday circulation, will be 
doing more ‘‘out of town staffing than 
a paper our size normally does,”’ said 
general manager Albert Cross. 

These plans, though, tit right in with 
the Peninsula Herald’s ‘‘renewed 
effort to expand and improve our local 
coverage as well as state, national and 
international coverage. We expend a 





large portion of our budget to news,” 
Cross said. 

Accompanying the editorial 
expansion is an ‘updating of our en- 
tire production system,’’ Cross re- 
marked, with completion date set for 
early 1984. Other plans include ‘‘var- 
ious approaches’’ to total market 
coverage, but Cross declined to give 
details. 

Nevada Appeal in Carson City, 
9,000 evening and 10,400 Sunday 
circulation, opened a two-man capital 
bureau this year to cover state gov- 
ernment events full time for all three 
Donrey Media dailies in the state. The 
other two are Las Vegas Review- 
Journal and Ely Daily Times. 

Before the new bureau, each news- 
paper handled its own capital 
coverage. 

The Appeal’s new bureau, how- 
ever, is bad news for UPI since the 
newspaper will be dropping that news 
service in favor of AP. 

‘‘The Review-Journa! is an AP 
paper,’’ explained John Fenrich, edi- 
tor. ‘‘it makes sense to have us using 
the same wire service.”’ 

The Appeal will run a special sec- 
tion on the Olympics this year and do 
a reprise of its successful 48-page sec- 
tion last year ‘‘saluting outstanding 
women in northern Nevada,"’ Fen- 
rich said. The section on women was 
so popular, Fenrich noted, that the 
Appeal will do one on outstanding 
men this year too. 

The Appeal will feature more color 
this year, in response to competition 
from Gannett’s newspapers in Reno, 
Fenrich said, though it will have its 
separations done by an outside firm, 
and then put them on its presses. 

By February, Grants Pass (Ore.) 
Daily Courier, 16,200 evening circula- 
tion, intends to be using the expanded 
standard advertising units, said presi- 
dent and general manager John 
Voorhies. In the process, the paper 
will convert from eight columns to six 
and trim its web width from 60 to 55 
inches. 

Voorhies remarked that the eco- 
nomy in his area “‘is looking better”’ 
and said the Daily Courier recently 
realigned its management and 
changed job descriptions ‘‘so when 
the turnaround comes we can take 
advantage of it.”” 

Voorhies has noticed the 
‘‘beginnings of a trend back to ROP 
by the majors’’ in the region. ‘‘Pay- 
less and other discount chains that 
have gone heavily into preprints are 
coming in.”’ 

Voorhies said the Daily Courier has 
begun giving volume discounts based 
on the ‘‘total dollars’’ an advertiser 
spends, rather than figuring ROP dis- 
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By James E. Roper 


The Supreme Court, after a brisk 
year of decisions generally favorable 
to the media, starts 1984 with a full 
agenda of cases that can significantly 
affect the law in the fields of libel, free 
speech, copyright, and reporters’ ac- 
cess to certain court proceedings. 

The high tribunal has agreed to re- 
view lower court decisions on all of 
these issues and already has heard 
oral arguments on some of the cases. 

For the second time, it has listened 
to arguments on what seems to be one 
of its most troublesome cases— 
whether the home videotaping of 
copyrighted television programs is a 
violation of copyright laws and, if so, 
what the court can or should do about 
it, and whether recorder manufactur- 
ers such as Sony Corp. should be held 
responsible for contributing to any 
deemed violations. 

Three major libel cases are on the 
docket for decision this year. In one, 
entertainer Shirley Jones and her hus- 
band, Marty Ingels, are pressing a suit 
they filed in California against a repor- 
ter and editor of the Florida-based 
National Enquirer. The reporter 
made news-gathering telephone calls 
to California, and the editor desked 
the story. The question is whether, in 
view of the First Amendment, a state 
court should assert jurisdiction over 
newsmen in another state. 

In a suit brought against Hustler 
magazine by Kathy Keaton, 
described in court papers as the com- 
monlaw wife of Penthouse publisher 
Bob Guccione, the issue is whether a 
magazine can be sued for libel in a 
state—New Hampshire—where the 
plaintiff is not a resident and the 
magazine has limited circulation. 

In the third outstanding libel case, 
Bose Corp. seeks damages from Con- 
sumers Union because its monthly 
magazine gave a disparaging review 
of Bose-made loudspeakers. Bose 
won damages by convincing a trial 
court the Consumers Union acted 
with malice, but lost on appeal when 
the appellate court made its own 
judgment that there had been no 
malice. Now Bose argues before the 
Supreme Court that the appeals court 
acted improperly in ruling on a ques- 
tion of ‘‘fact’’—that is, alleged 
malice—rather than confining itself to 
questions of law, the normal practice. 

In a case involving press access to 
court proceedings, the Supreme 








Supreme Court to hear major libel cases in ’84 
Agenda also includes free speech, copyright and reporter access cases 


Court is reviewing the convictions of 
five persons in Georgia on gambling 
charges. In their appeal to the 
Supreme Court, they contend they 
were denied a fair trial because the 
public and press were barred from the 
courtroom for eight days while law- 
yers argued over the admissibility of 
wiretap evidence. 

In a case brought by the Riverside 
(Calif.) Press-Enterprise newspapers, 
the Supreme Court is taking another 
look at the free press-fair trial con- 
troversy. 

When a black man went on trial in 
Riverside for the rape and strangula- 
tion of an adolescent white girl, the 
trial judge ordered that some of the 
questioning of prospective jurors be 
conducted individually and in private. 
The judge refused to allow reporters 
to listen. After the defendant was con- 
victed and sentenced to death, the 
newspapers asked to see the tran- 
scripts of the closed jury-selection 
proceedings that lasted for six weeks, 
but the judge ordered the transcripts 
permanently sealed, citing the pro- 
spective jurors’ rights to privacy. The 
Supreme Court’s opinion in this case, 
according to some legal authorities, 
could go far to clarify the media’s 
rights to hear jury-selection question- 
ing. 

Setting the stage for other 
important opinions to come, the 
Supreme Court also has agreed to 
decide on: 


MONEY 


Whether the printing of color pic- 
tures of U.S. currency in publications 
of Time, Inc., violates Civil War era 
statutes, intended to combat 
counterfeiting, stating that depictions 
of currency can be in black and white 
only and must be less than three- 
quarters or more than one and one- 
half times the size of genuine bills. 
Time, Inc. argues that the statutes are 
unconstitutionally vague and fail to 
require any showing of intent to 
deceive. 


ADVERTISING 


Whether free speech rights are vio- 
lated by an Oklahoma law that pro- 
hibits advertising of alcoholic 
beverages except by retailers. Okla- 
homa envoked the law to bar cable 
television systems in Oklahoma from 
carrying alcoholic beverage adver- 
tisements on programs that the sys- 





tems pick up from out of state. The 
state argues that its interest in protect- 
ing its citizens from such advertise- 
ments outweighs the free speech 
rights asserted by cable operators. An 
appeals court sided with the state, and 
the cable—supported by other broad- 
cast and print interests—appealed to 
the Supreme Court. 


LIBEL 


Whether a non-news organiza- 
tion—in this case, the credit reporting 
firm of Dun & Bradstreet—has as 
much protection against libel suits as 
the press does. A Vermont jury has 
awarded $50,000 in compensatory 
damages and $300,000 in punitive 
damages to a company which Dun & 
Bradstreet reported erroneously had 
filed for bankruptcy. Dun & Brad- 
street appealed to the Supreme Court, 
contending that the error was the re- 
sult of negligence, not malice, and 
that it should not be required to pay 
punitive damages unless malice could 
be proved—a standard often used in 
libel suits against the media. 


LIBEL 


Whether the Seattle Times and the 
Walla Walla (Wash.) Union-Bulletin 
may publish material they obtained 
during the discovery process in pre- 
paring to defend themselves against a 
libel suit. The material includes the 
names of persons who have joined or 
contributed to the Aquarian Founda- 
tion church headed by Keith 
Rhinehart. He is suing the papers for 
libel because of stories they wrote 
about the church. 

A Washington state court ordered 
Rhinehart to deliver the requested 
information about the church to the 
papers so they could prepare their 
defense but specified that the papers 
could not publish the material unless 
it were introduced at trial. They 
appealed to the Supreme Court. 


SLEEP-OUTS 


Whether a National Park Service 
regulation prohibiting overnight 
camping in urban parks is con- 
stitutional. The regulation kept one 
group of demonstrators—the Com- 
munity for Creative Non-Violence— 
from tenting overnight in LaFayette 
Park across Pennsylvania Avenue 
from the White House. They per- 


(Continued on page 21) 
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Rupert Murdoch’s News America 
Publishing will officially assume con- 
trol of the Chicago Sun-Times Jan- 
uary 9, after Field Enterprises 
declined a reported last-minute $100 
million offer for the paper. 


The Chicago-based JMB Realty 
Corporation made the reported offer 
just before Field signed a definitive 
agreement with Murdoch December 
19. (The sale transaction will be com- 
pleted by January 9.) JMB’s offer was 
$10 million more than Murdoch’s ori- 
ginal $90 million bid. 


Field vice president-public rela- 
tions Virginia Butts said Murdoch will 
now pay almost $100 million for the 
Sun-Times, although he apparently 
upped his price because of pension 
guarantee issues and the like rather 
than in response to the JMB bid. 


JMB, which declined comment, 
had beena minor investor in the losing 
$63 million bid offered by a group of 





Field nixes reported last-minute bid for Sun-Times 


Chicago-based JMB Realty said to have offered $100 million 
for paper, which Murdoch will officially take over January 9 


investors organized by Sun-Times 
publisher James Hoge (E&P, Novem- 
ber 5). Hoge told E&P that he was not 
a partner in the eleventh-hour $100 
million bid and that there was no 
specific agreement that he would re- 
main publisher of the tabloid daily if 
Se offer had been accepted by 
ield. 


As to whether he will now continue 
at the Sun-Times, Hoge said he would 
work with Murdoch during the transi- 
tion period ‘‘and take things a step ata 
time from there.”’ 

If it had indeed purchased Field En- 
terprises, JMB reportedly would have 
soid half interests in the Field News- 
paper Syndicate (FNS) to Affiliated 
Publications (parent company of the 
Boston Globe) and an unspecified 
other buyer. Globe editor Thoenns 
Winship confirmed that his company 
was seeking FNS. 

Murdoch could not be reached for 
comment, but Robert E. Page, 





president and publisher of Murdoch's 
Boston Herald, said that News Amer- 
ica has ‘‘no intention”’ of selling the 
syndicate. He said FNS ‘‘fits quite 
nicely’’ into Murdoch's long-range 
planning. 

““We will expand along the solid 
base which Field has established 
throughout the world,”’ Page stated. 
‘‘Our plan is to simply pour more re- 
sources and capital into the syn- 
GIMME <6 

Syndicate president Steven 
Jehorek, who has been with FNS 15 
years, said he has received 
indications that Murdoch would like 
him to stay in his present capacity. 

Jehorek added that he has heard 
FNS will essentially be ‘‘run as it has 
in the past.’’ He did note that the 
name of the syndicate will be 
changed, although he said he wasn’t 
sure when this would happen or what 
the new name would be. 

—David Astor 





By M.L. Stein 


Pres ‘dent Reagan’s ‘‘own cynicism 
and contempt for the press’’ has cre- 
ated a White House atmosphere in 
which many officials are afraid to talk 
to reporters, Jack Nelson, Los 
Angeles Times Washington bureau 
chief, told journalists recently. 

Those who do speak to the press are 
inhibited, and Reagan’s top advisers 
are leery of any media contact ‘‘in 
which they do not absolutely control 
the agenda,** Nelson said in a speech 
before the Los Angeles chapter of the 
Society of Professional Journalists, 
Sigma Delta Chi. 

On the basis of public support for 
the Grenada news blackout and 
Reagan’s success at press control 
during his first three years in office, 
the public can expect more press res- 
traints during the remainder of his 
presidency, according to Nelson. 

*‘No recent president has so thor- 
oughly controlled access to 
information that was once available to 
the public,’’ Nelson asserted. 

The speaker claimed that the Presi- 
dent is following a scenario laid out at 
the beginning of his Administration 
by Robert Entman, a Duke Univer- 
sity professor who urged in a report 
that Reagan ‘‘tame White House beat 








L.A. Times columnist criticizes President Reagan 
Says he is cynical and contemptuous toward the press 


reporting by decreasing reporters’ 
expectations of full access to offi- 
cials.”’ 

Entman, Nelson continued, 
advised Regan to take advantage of 
the country’s growing preference for 
strong leadership to legitimize this 
strategy. 

Citing the Grenada invasion and 
numerous other examples of the 
Administration’s efforts to control or 
manipulate the press, Nelson said 
that Reagan himself and such con- 
fidants as White House counselor 
Edwin Meese III, Deputy Chief of 
Staff Michael K. Deaver, Defense 
Secretary Caspar Weinberger and 
Interior Secretary William Clark ‘‘all 
believe strongly in secrecy in govern- 
ment.” 

But Nelson delivered his sharpest 
attack on Reagan himself, noting: 
‘*Mr. Reagan, with his amiable man- 
ner, comes across as a likeable guy 
and as an inspiration to many people. 
That’s a major reason he has been 
able to deny public access to govern- 
ment information and at the same time 
remain popular. 

‘‘But behind the smile is a ‘we vs. 
them’ attitude that has set the whole 
tone for his Administration’s rela- 
tions with the press. It’s not that he 
hates the press the way Mr. Nixon 





did, it’s just that he’s insensitive to the 
press’ role in our society and sees the 
media generally as something to be 
manipulated, but not trusted.” 


Nelson indicated the public is being 
sold a bill of goods in supporting 
Reagan’s treatment of the press. 

‘‘In the end,’’ he observed, ‘‘the 
public will have to determine whether 
people are hurt more by the abuses of 
the press or by the President’s policy 
of increasing government secrecy —a 
policy that makes him less account- 
able to the people who elected him.”’ 

Nelson said it was a tribute to the 
President’s ‘‘public relations genius” 
that despite imposing the only news 
blackout in the history of U.S. 
invasions he has still managed to 
divert the press ‘‘from a much more 
crucial issue: his overall press policy 
of keeping us all in the dark.”’ 


The occasion of Nelson’s talk was 
the Eighth Annual Professional 
Awards banquet of the chapter. 

The awards were given to Jim Mur- 
ray, Los Angeles Times sports col- 
umnist; John Marshalll, KNBC-TV 
reporter; Frank Snepp, Otis Chandler 
Distinguished Lecturer at the Univer- 
sity of Southern California, and Los 
Angeles City Councilman Zev Yaros- 
lavsky. 
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Big year predicted for newspapers 


Ad forecaster Coen projects sizable ad hikes for ’84 


Newspapers are going to lead the way for all media in 
advertising gains in 1984 as the economic recovery pro- 
duces a res"irgence in retail activity, said Robert J. Coen, 
senior vice president of McCann-Erickson. 

‘‘Real spending at the retail level is really about to take 
off,’’ Coen told stock analysts at Paine Webber Mitchell 
Hutchins’ annual Outlook for Media Conference Dec. 12- 
15. ‘‘There is reason to think 1976 could occur again in 
1984 when advertising grew at two times the pace of the 
gross national product.”’ 

As a result, Coen said he expects ‘‘the biggest volume 
gain’’ in advertising ‘‘to occur in the newspaper medium.”’ 

Coen said total local advertising revenues for all media 
will grow by 14.2% in 1984 to $37.5 billion. Local news- 
paper revenues should be up a ‘shade more”’ than 14.2%, 
he said. 

He said last year local advertising revenues in newspap- 
ers, including retail and classified, increased by ‘‘at least”’ 
14.5% to $17.45 billion while total local revenues for all 
media in 1983 increased by 14% to nearly $33 billion. 

Coen forecasted GNP will grow 10% this year. 

Coen also sees ‘‘big increases’? for newspapers in 
national advertising revenues as well. He predicted 
national print, which includes newspapers and magazines, 
will grow by 14% in 1984 to over $7.8 billion, while news- 
papers alone should also see around a 14% increase in 
national revenues. 

Newspapers’ national advertising revenues in 1983 grew 
by 9.5% to $2.7 billion, he said, while all national print ad 
revenues rose by 12%. 

However, Coen also predicted another big year for 
direct mail advertising. He said total direct mail ad re- 
venues grew by 14% last year to $11.8 billion in 1983 and 
forecast a similar growth rate for 1984. 

National advertising revenues for all media should 
increase by 13.5% in 1984 to almost $48 billion, Coen said, 
while the ‘‘grand total’’ for revenues in all advertising 
categories should increase by 13.8% this year to $85.4 
billion. 

Edward T. Parmelee, vice president/marketing of 
Knight-Ridder Newspapers, told the analysts total linage 
industry-wide was up “‘slightly more than 5%” in 1983, 
with full-run ROP linage up 1% and part-run ROP and 
preprint linage gaining by 20%. 

‘The substantial rebound in classified volume pushed 
(the category’s) revenues ahead close to 20%,’ Parmelee 
said. ‘‘Retail and national advertising revenues advanced 
in the range of 11% and 7% respectively.” 

Parmelee said his national revenue figures are ‘‘more 
conservative’’ than Coen’s and were based on national ad 
results of seven publicly held companies. 

Parmelee said the ‘*16% or 17% miminum’’ growth in 
classified revenues predicted for this year is the reason 
newspapers are expected to lead all media in local 
advertising growth. 

Retail revenues, spurred in part by the Olympics, poli- 
tical advertising and an extra Sunday, should grow by 11% 
to 12% in 1984, Parmelee said, while national ad revenues 
in newspapers should rebound ‘‘with a minimum 11% 
revenue increase.” 

Parmelee said total newspaper advertising revenues 
should increase by at least 13% in 1984. 

On the linage side, Parmelee said full-run ROP should be 
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up by 4%, “‘triggered by classified growth.’’ Part-run lin- 
age, as a result of ‘‘strengthened selling of zoned sec- 
tions,’’ should increase by 10% in 1984, while preprints 
will ‘‘moderate somewhat from the 20% linage growth of 
last year,’’ Parmelee said. 

Rate increases for the full year, on an industry-wide 
basis, will average around 9%, Parmelee said, with retail 
rates increasing by about 8% and national and classified 
rates rising ‘‘between 9% and 10%.”’ 

John D. Mauro, director of research for Media General, 
projected morning newspaper circulation in 1984 will 
increase by 2%, while evening circulation will remain flat. 
Sunday circulation should increase by 4% this year. 

Circulation revenues were predicted to rise by about 8% 
this year, with price increases in the 6% to 7% range. 

Mauro reported that new research shows an average 
reader spends about 45 minutes per day with a newspaper, 
not 30 minutes as stated in the past. 

For 1983, Mauro reported that morning circulation was 
up by 1% and evening circulation declined by ‘‘just less 
than 1%.”” 

All-day newspapers increased total circulation by 1.5% 
last year, he said, and Sunday circulation rose by 2%. 

Salaries in newspaper production departments will 
increase this year by a national average of 6.3%, James A. 
Keeley, vice president of operations, Dallas Morning 
News, told the analysts. 





Keeley predicted more smailer 
newspapers will form “buyer co-ops” for 
newsprint so they can benefit from the 
fuli 5% discount and still keep multiple 
sources of supply. 





Newsprint prices will increase by about 5% in 1984, 
‘‘but discounting will continue,’’ Keeley said. ‘‘Smaller 
consumers will receive discounts less than 5%,”’ he added, 
but newspapers with contracts calling for over 10,000 tons 
per year will receive ‘‘full 5%’’ discounts. 

Keeley predicted more smaller newspapers will form 
‘‘buyer co-ops’’ for newsprint so they can benefit from the 
full 5% discount and still keep multiple sources of supply. 

Canadian mills continue to have ‘‘overstocked’’ 
inventories, Keeley said, adding that American mills will 
follow the Canadians’ lead in offering discounts. 

In other production areas, Keeley said ink costs should 
increase 10% to 12% in 1984 ‘‘but an edge will be sought 
through discounting,’’ photopolymer letterpress plates 
should cost 7% more, offset plates should increase in cost 
by 18%, film should go up by 7% and photo chemistry 
supplies should rise by 6%. 

‘*Hiring constraints’? at newspapers ‘‘should be re- 
laxed’’ this year, Keeley said, but there will not be 
“unrealistic staffing.” 

Frederick G. Harris, vice president of finance of Dow 
Jones & Co., said white collar salaries should increase this 
year by 7%, about the same as last year. 

Profits of the publicly owned newspaper companies 
should increase in the 15% to 25% range, he said. 


EDITOR & PUBLISHER for January 7, 1984 





GIVE YOUR READERS 
A TAX BREAK 


... Courtesy of the National Society of Public Accountants 


INSTRUCTIONS: The “Tax Perspective” was designed by NSPA as public service material helpful to your 
readers in preparing their income taxes. Editor and Publisher subscriber newspapers may publish the material in 
the NSPA advertisement in parts and run as a series throughout the tax season. The masthead and lead line 

should be repeated with each insertion. 


PERSPECTIVE 


National Society of Public Accountants 
1016 N. Fairfax Street-Alexandria, VA 22314 
703) 549-6400 


One of a series of “tax tip” articles 
provided by the National Society of 
Public Accountants and their affiliated 
State Societies. For a free listing of 
NSPA member accountants in your 
area, call or write to the address 
above. 


Q. A friend of mine was audited by 
IRS and they assessed him some 

more tax. They told him that he did not 
have good records, and that therefore 
they had to disallow some of his 
deductions. Just what are “good 
records?” 


A. Basically, you should document 
as much as possible ail your economic 
activity. Wherever possible, you 
should have a bill and a cancelled 
check to support deductions. The 
check standing alone many times is 
not enough. For example, you may 
have bought a doctor-prescribed back 
brace from your local drug store. In this 
case, the cancelled check likely would 
not be adequate evidence of a medical 
expense. Without the bill, the IRS 
might allege that you could have 
bought a toaster at the drug store (or 
any other item for that matter)—and 
you could not prove otherwise unless 
you also had a bill for that back brace, 
and you would run a substantial risk of 
losing the deduction. Protect yourself! 


Q. Usually we trade automobiles— 
that is, our personal cars. We think we 
will come out better this year if we sell 
our old one and buy a new one. Will we 
be taxed on the income we get from the 
sale of our old car? 


A. Probably not. You will in 99% of 
the cases be selling your old car for 
less than you paid for it, so you have 
generated a loss. Therefore, the 
amount you receive for it would not be 
taxable—and the bad news is you 
cannot deduct the loss on the sale of a 
personal asset—like your car. 


Q. Howcan! tell if my itemized 
deductions will help me more than just 
taking the zero bracket amount which 
is automatically allowed? 


A. If you are married filing a joint 
return or if you are a qualified surviving 
spouse, the magic amount is $3,400. If 
you qualify as single or head of 
household, the magic number is 
$2,300. If you are married filing a 
separate return, the amount is $1,700. 
Therefore, if your itemized deductions 
amount to more than these figures, you 
will generate a lower tax. 


Q. Both my husband and I work for a 
salary. Is there any special help in the 
tax law for us? 


A. Yes, there is. In 1983 you may 
take a deduction from gross income in 
an amount of 10% of the lower of your 
two salaries, subject to a maximum 
deduction of $3,000. 


Q. Somebody told me that the 
medical expense deduction in 1983 
will not be as effective in reducing my 
taxes as it once was. Is this true? 


A. Yes, this is true. In 1983 only 
medica! expenses that exceed 5% of 
your adjusted gross income may be 
deducted. Not only that—the separate 
deduction of one-half of your medical 
insurance premiums has been done 
away with. These premium amounts 


are now included with the rest of your 
medical expenses and become 
subject to the 5% rule. 


Q. Iam single but I do not have 
itemized deductions sufficient to total 
the $2,300 zero bracket amount which 

I am automatically allowed. However, I 
did give $500 to my church—don’t I get 
credit for my generosity at all? 


A. Yes, you do. In 1983 you may 
deduct 25% of the first $100 of 
charitable contributions—or $25.00 in 
addition to your $2,300 zero bracket 
amount. It’s not much, but every little 
bit helps. 


Q. Several years ago my husband 
and I bought a furniture store, including 
the land and the store building. We 
have been successful and are still 
going strong, even though we are both 
63 years old—and not drawing social 
security. Our health is good and we 
plan to continue this operation severai 
more years. However, our friends tell 
us we ought to incorporate the 
business. Can we do this without 
immediately running into any adverse 
tax consequences? 


A. Yes, indeed. You may transfer all 
the assets and liabilities to the 
corporation solely in exchange for 
stock in the corporation, provided the 
amount of the liabilities does not 
exceed your basis in the assets. I 
would not recommend transferring the 
business real estate to the corporation, 
and I’m just dying for you to 

ask me why. 


* YOUR * 
Ti 
More Tax Tips on next page 
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From NSPA 


Q. So, why? 


A. You should keep the business 
real estate in your own names and 
lease it to the corporation for a fair 
rental value. The neat thing about this 
is that, if one of you should die, the 
surviving spouse can fall heir to the 
lease and continue to collect the 
rentals—assuming the corporation 
survives as a going business on the 
death of the first spouse. As the law 
now stands, these rental payments will 
not reduce your social security 
benefits, whereas wages or other 
earned income could reduce 

your benefits. 


Q. I went to the bank and on 
December 28th, 1983 borrowed 
$5,000 on a six-months note. 
However, the bank deducted the 
interest up front and only gave me 
$4,650. Can I deduct this interest 

in 1983? 

A. No. The interest can only be 
deducted in the year paid. When you 
pay back the loan, you will have paid 
back the interest—and in that year you 
can deduct it. 


Q.  That’s terrible. You know, they 
even made ime take out life insurance 
in order to get the loan. Surely, I can 
deduct the life insurance premium—at 
some time. 


A. Again, bad news. Life insurance 
premiums—whether or not a condition 
for getting a loan—are considered a 
personal expense under the law, and 
so are not deductible. 


Q. Way back in 1963, my husband 
and I bought 2 building lots for $6,000 
In 1983, we sold both of them in one 
sale for $16,000. We had to sell them to 
help our economic situation. Now, we 
are worried about having to pay a 
tremendous Federal income tax. Is 
there any help for us? PS: We are 
holding the mortgage. 


A. Yes, there is some good news. 
When you say you are holding the 
mortgage, we assume you are being 
paid principal and interest monthly. 
You will be taxed only on the gross 
profit element inherent in the principal 
payments you reccive in each taxable 
year. Further, this was a capital asset 
in your hands—and that gets the 
favorable capital gain treatment for you 


on the gross profit realized on the 
principal. The bad news is that any 
interest you receive on that mortgage 
will be taxable at ordinary income tax 
rates. Also, if you have other capital 
gains, there is a little trap called 
“alternative minimum tax.” While this 
could “rub some of the shine off” the 
other benefits, it will probably not 
impact very heavily in the lower income 
tax brackets. 


Q. Our neighbors had a house fire 
and lost almost all their possessions. 
We felt sorry for them and gave them 
$200 to help them. Can we deduct this 
as a charitable contribution? 


A. Sorry, but the answer is clearly 
NO! To be deductible, charitable 
contributions must be given to a 
charitable organization as that kind of 
organization is defined in the law. The 
technical definition is far too involved to 
describe here in detail, but general 
contributions to your church or temple, 
United Way, American Red Cross, 
Colleges, etc. will be deductible— 
because in most cases these kinds of 
organizations qualify under the law. 


Q. Iam 64, my wife is 67. My wife 
had no income, and lived with me for 
the entire year. This year I plan to file a 
separate return. Can I claim my wife as 
a dependent, and claim the additional 
$1,000 exemption? 


A. Yes, except that you qualify for 
more exemptions. Basically, there are 
two types of exemptions. The spousal 
exemptions, and the dependency 
exemptions. Since your wife had no 
income, you may claim her exemptions 
on your separate return. This includes 
her exemption, her over 65 exemption, 
and your exemption. A total of 3. If your 
wife had any income at all, even 
interest, or dividend income, this would 
not be permissible. 


Q. Myson, who is 17, did lawn 
mowing, and odd-jobs this summer 
and earned approximately $2,100 in 
Gross Income. This was all the income 
that he had. Will he be required to file 
an income tax return? 


A. Yes. Although his gross income is 
less than the statutory amount 
required to file, it is over $400, the 
statutory amount for Self- 
Employment. Therefore, he will be 
required to file, and pay the Self- 
Employment (Social Security) tax. He 
wiil also be entitled to certain 
deductions, for example, gasoline and 
oil used in lawn mowing, 
miscellaneous supplies, etc. 


Q. Inthe above question, if my son 
has to file a return, will I lose him as a 
dependent? 


A. No. Since your son is under 19, 
and you furnished over half his 
support, you can still claim him as a 
dependent. 


Q. My wife and I both work, and our 
income for 1983 is $33,000. Last 
summer we were on vacation and our 
car caught fire and burned completely. 
The car was worth about $3,500. Since 
it was completely paid for, we didn’t 
carry any comprehensive car 
insurance. In addition to the above, it 
cost us $750 in plane fare to fly back 
home. How much of a casualty loss 
deduction can we claim? 


A. Wehate to say this, but your 
deduction will be very limited. The 
$750 that was paid for plane fare is 
considered a personal expense, and 
will not enter into the computation of 
the casualty loss. The rationale here, is 
that if you went on vacation by plane, 
flying to and from, the plane fare would 
not be deductible. 

For 1983, Congress imposed a 10% 
of Adjusted Gross Income deductible 
on Casualty Losses, in addition to the 
$100 floor. Therefore, in your case, 
your loss would be computed 
as follows: 

Car’s Value 

Less 10% AGI 

($33,000 x 10%) = 


$3,500 


3,300 


$ 200 


Balance 
Less Floor Amount 


Itemized Deduction 
(Casualty Loss) 


Q. lamsingle, and earn 
approximately $22,000 a year. In the 
past couple of years, I have run 
approximately $550 short of qualifying 
to itemize. This year I had $1,450 in 
dental bills which were all paid in 1983. 
How much will itemizing save me? 

A. We hate to say this, but you didn’t 
make it in 1983 either. Congress raised 
the 3% floor, to 5% of Adjusted Gross 
Income. Therefore, in your case, 
($22,000 x 5% = $1,100) ($1,450 — 
1,100 = $350) you are still 
approximately $200 short of qualifying 
to itemize. 
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Supreme Court 
(Continued from page 16) 





suaded a federal court of appeals that 
they needed to sleep in tents within 
sight of the White House to dramatize 
the chief claim in their demonstration, 
that the Reagan administration had 
neglected to provide proper homes 
for the poor. The government 
appealed to the Supreme Court to 
reverse the appeals court. 

Final decisions handed down by the 
court during the past year generally 
pleased the media. Notable was the 
8-1 decision outlawing as 
unconstitutional a Minnesota law that 
had sought to impose a special tax on 
ink and paper used by 13 larger news- 
papers in the state. 

The majority opinion written by 
Justice Sandra Day O’Connor 
declared that the tax ‘‘violates the 
First Amendment not only because it 
singles out the press, but also because 
it targets a small group of newspap- 
ers. 

Although a footnote pointed out 
that newspapers could be required to 
pay regular sales taxes, the decision 
said that when the law “‘selects sucha 
' narrowly defined group to bear the 





full burden of the (ink and paper) tax, 
the tax begins to resemble more a 
penalty for a few of the largest news- 
papers than an attempt to favor 
struggling smaller enterprises.” 

The court also decided on: 


PICTURE 


An invasion of privacy suit brought 
by a woman who was pictured with 
only a towel covering her nudity as 
she fled from a kidnapping by her 
estranged husband. A Florida jury 
had awarded the woman, Hilda 
Bridges, compensatory damages of 
$1,000 and punitive damages of 
$9,000 because of the picture pub- 
lished in Cocoa (Fla.) Today. A Flor- 
ida appeals court overturned the ver- 
dict and Mrs. Bridges appealed to the 
Supreme Court. 

The high tribunal, however, re- 
fused to hear the appeal, letting stand 
the comment of the appeals court: 
*‘Although publication of the photo- 
graph, which won industry awards, 
could be considered by some to be in 
bad taste, the law in Florida seems 
settled that when one becomes an 
actor in an occurrence of public 
interest, it is not an invasion of priva- 
cy to publish her photograph with an 
account of such occurrence.... 
The published photograph is more a 
depiction of grief, fright, emotional 





tension and flight than it is an appeal 
to other sensual appetites.” 


WHISTLE-BLOWER 


A federa! employee who blows the 
whistle on his boss and gets fired as a 
result does not have the right to sue 
his boss for monetary damages on 
grounds that his First Amendment 
rights were violated. The court said 
the employee can seek redress under 
Civil Service regulations. 


SEATTLE 


Left standing the joint operating 
agreement between the Seattle Times 
and the Seattle Post-Intelligencer. 
Without comment, the court declined 
to hear arguments that the agreement 
threatened, among other things, the 
free press rights of competing 
publishers. 


CONTRACEPTIVES 


Struck down as unconstitutional a 
law which prohibited the mailing of 
unsolicited advertisements for con- 
traceptives. The court said, by an 8-0 
vote, that such mailings are protected 
by the right to free commercial speech 
under the First Amendment. 

Rejecting government arguments 

(Continued on page 27) 








THE PANNELL KERR FORSTER 
ACHIEVEMENT AWARDS PROGRAM 
FOR FINANCIAL JOURNALISM 


Pannell Kerr Forster, the national accounting and consulting firm, announces its first annual achievement awards 
program for financial journalism in the U.S. 5) — 
The basic goal of this program is to encourage and recognize outstanding contributions by practicing 


journalists in fostering a better public understanding of significant, complex financial 


subjects that have a bearing on the lives of American citizens. 


The program provides an award of $3,000 for the journalist whose contribution is 
deemed by the judges to have most effectively contributed to the goal and five 
additional awards of $1,500 each to those journalists whose contributions are 


adjudged qualifying for honorable mention in the same category. 


Entry blanks and additional information can be obtained by writing to the following: 
Communications Department, PANNELL KERR FORSTER, 





PANNELL 
KERR 
FORSTER 





16800 Imperiai Valley Drive, Houston, TX 77060 

















AP, UPI select 
Beirut bombings 
as top story 


United Press International 


United Press International sub- 
scribers chose the continuing strife in 
Lebanon, highlighted by the bomb- 
ings of the Marine barracks and the 
US Embassy, as the top news story of 
1983. 

In the balloting for the UPI top ten 
stories of 1983, the fighting in Leba- 
non narrowly edged the Soviet 
Union’s shooting down a commercial 
Korean Air Lines jetliner as the most 
significant story. 

The KAL disaster was chosen the 
top headline value story, with the 
Lebanon fighting second. 

The U.S. invasion of the tiny car- 
ribbean island of Grenada was picked 
as the third most important story, 
both in significance and headline 
value. 

Ranking fourth in balloting by 
newspaper editors and broadcast 
news executives was the soviet Union 
breaking off of arms talks with the 
U.S. in Geneva. 

Also on the list were such stories as 
the assassination in the Philippines of 
opposition leader Benigno Aquino, 
nuclear protests in Europe and the 
United States and the pact signed by 
Lebanon and Israel. 

The year’s news stories were 
dominated by overseas events, with 
only three strictly U.S. stories break- 








Wire services select their Top 10 stories 
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TOP TEN—Max McCrohan, (second from left), UPI’s editor-in-chief, makes 
a point about the year’s top ten stories in an interview on ABC’s TV program, 

” “Good Morning America.” The discussion, which included Associated Press 
chief operating officer Louis Boccardi (third from left) and Time magazine's 
managing editor, Ray Cave (right), took place December 27. 


ing into the top 10 — the U.S. Eco- 
nomy, the breakup of AT&T and 
artificial heart recipient Barney 
Clark. 

Editors were asked to rank the top 
10 both in significance and headline 
value from a nominations list of 50 
events chosen by UPI Editors. Room 
was provided on the ballot for write-in 
votes. 

The Beirut bombings garnered 631 
points, with 24 first place ballots.4The 
KAL jetliner drew 584 points and 18 
first place ballots on a sliding scale, 10 


points were awarded for a first place 
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When the Delaware County Daily Times first ran 
the Birthday Game, they received nearly 12,000 
entries a week. Today; four renewals and 59 
consecutive weeks later, it’s still pulling 12,000 
entries every week! 

The Birthday Game also played a big part in 
easing the Times’ transition from an afternoon 
broadsheet to a morning tab. Despite the format 
change, circulation has jumped 49% over iast 
year. Single copy is up, too! 





The Birthday Game is the easiest-to-run, 
easiest-to-play circulation builder ever. If you 
haven't run it yet, try it. You'll see why more than 
35% of Birthday Game buyers renew. 


Call today for more details: (203) 562-1133 
Or write: William T. Guthrie, Vice President, 
The Jackson Newspapers, P.O. Box 8715, 
New Haven, CT 06513 


Re THE JACKSON NEWSPAPERS 














finish down to one point for 10th 
place. 
The UPI Top 10 Stories (Signifi- 
cance): 
1. Strife in Beirut, bombings of 
U.S. Embassy and marine barracks. 
. Soviets down KAL jet. 
. U.S. invades Grenada. 
. Soviets break off arms talks. 
. U.S. Economy: Deficits, revov- 


. Benigno Aquino killed in Manila. 

. AT&T breakup; stock splits. 

. Europe, U.S. nuclear protests. 

. Aritficial heart trial ends as Clark 
dies. 

10. Lebanon, Israel sign treaty. 


The UPI Top 10 Stories (Headline 
value): 
1. Soviets down KAL jet. 
2. Beirut marine barracks, U.S. 
Embassy bombed. 
. U.S. Invades Grenada. 
. Soviets break off arms talks. 
. James Watt forced to resign. 
. U.S. Economy. 
. EPA Scandals. 
. Aquino killed. 
. TV’s ‘‘The Day After.’’ 
10. Shuttle carries first woman, first 
black. 


The Associated Press 


The terrorist massacre of peace- 
keeping U.S. Marines in Lebanon 
was the top story of 1983 by vote of 
Associated Press newspaper and 
broadcast member editors. 

The top 10 stories of the year had a 
heavy foreign flavor, reflecting U.S. 
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concerns and actions overseas. No. 2 
in the poll was the downing of a South 
Korean airliner by Soviet jets. No. 3 
was the U.S. — led invasion of Grena- 
da as part of a tougher Reagan policy 
in Central America and the Carib- 
bean. 

The U.S. economy, which was the 
top story in the 1982 poll, ranked 
fourth in 1983 as inflation abated, 
unemployment dropped and deficits 
rose. 

Editors turned overseas again for 
their fifth choice — the deployment of 
U.S. missiles in Europe and the 
breakup of talks with the Soviets. 
Sixth was the antinuclear protest in 
Europe and the concomitant freeze 
movement in the United States. 

Three stories in the top 10 were 
solely domestic: The economy, the 
weather (9) and the resignation of 
Interior Secretary James Watt (10). 


The list 


1. Marines massacred in Beirut ter- 
ror bombing. 

2. Soviets down South Korean air- 
liner. 

3. U.S. — backed invasion of Gre- 
nada. 

4. American economy: Inflation 
down, unemployment drops, deficit 
rises. 

5. Missiles deployed in Europe, 
Russians break off talks. 

6. Antinuclear movement in 
Europe, nuclear freeze drive in U.S. 

7. Lech Walesa wins Nobel Peace 
prize. 

8. Menachem Begin resigns in 
Israel. 

9. Weather: Winter storms, spring 
flooding, drought and hurricane pla- 
gue U.S. 

10. James Watt resigns as Secretary 
of Interior. 


Runners-up 


Runners-up included: ‘‘The Day 
After’’ and its impact: the split .1 the 
Palestine Liberation Organization; 
the march commemorating Martin 
Luther King Jr.; the assassination of 
Philippine political leader Benigno 
Aquino; the disappearance from pub- 
lic view of Soviet Premier Yuri 
Andropov, and the Australian victory 
in the America’s Cup. 

Votes were tabulated by awarding 
10 points for a first choice down to one 





Thomson acquires Easton Express 


Shareholders of Easton Publishing 
Co. on December 20 approved the 
sale of the company to Thomson 
Newspapers, Inc., of Canada. 

Terms of the sale were not dis- 
closed, but Allentown Call Chronicle 
reported that ‘‘industry sources” said 
the sale price was about $30.5 million. 

The acquisition includes Easton 
Express with 47,000 daily and 48,000 
Sunday circulation and three weekly 
newspapers in Warren County, New 
Jersey. 

The sale did not include two radio 
stations, WEEX-AM and WQQQ- 





FM, cash assets and securities or the 
company’s ownership of an office 
building in downtown Easton. 

Hal B. Neitzel, president of Easton 
Publishing Co., will assume the newly 
created position of publisher of the Ex- 
press. 

S.L. McCabe, president of Thomp- 
son, said there will be no changes in 
personnel or policies of the Express 
after the sale is completed this week. 

An invasion of privace suit against the 
Express revealed that Easton Publishing 
in 1982 had assets of $9.17 million and 
net income of $1.06 million. 


what can an outside 
lab do that yours 


shouldn't? 


Chances are your darkroom people and equipment 
are working at or near capacity keeping pace with 
day-to-day needs. If so, there's little or no time for 
special photographic projects or super rush jobs. 


That's where we come in. Modernage Custom 
Darkrooms. We do everything your lab shouldn't. 


We make more prints every hour, in color and black 
and white, than your people can in a day. Probably for 
lots less, too. We have a separate department for 
publicity prints. Good quality yet very economical. 


Thinking about creating photo murals to spark up 
your Offices? It’s our business, not a side-line. How 
about travelling or permanent displays exhibiting 
the work of your company or clients? We print 

and mount for musems the world over. 


Your people and facilities may be capable of doing it. 
But when they can't, we're a phone call away. 


Write for our free Services Guide Book. 





point for a tenth choice. Thus, the 
Lebanon-Marines story tallied 3,504 
points to 3,442 for the KAL downing. 
The only other close counts were 33 
points separating the antinuclear 
story and the Walesa Nobel Prize and 
the 60 points between the Begin 
resignation and the weather. 
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Public companies 
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firepower’’ to the ‘marketing sales 
effort.” 

Last year, USAT averaged 6 pages 
of advertising per issue, one page less 
than projections. The target this year 
is 10.6 pages per issue. 

Ad rates for USAT will go up an 
average of 9.4% in 1984, and the 
newspaper will expand to 48 pages 
from 40, with color added to the 
Money and Life sections. 

Gannett will also be selling USAT 
ads in ‘‘packages’’ with its 85 daily 
newspapers for a combined circula- 
tion of 6 million. 

Those packages, however, go 
beyond USA Today. Gannett 
announced plans to offer advertisers 
“‘attractive off the shelf and custom- 
made programs”’ involving all Gan- 
nett media including outdoor bill- 
boards, radio with ‘‘over 5 million 
weekly” listeners, and tv. 

USA Today will also be 
implementing cost controls this year, 
particularly in field circulation 


Batten and Ottoway 





Neuharth 


operations, and Neuharth said losses 
for the national! daily will decrease by 
‘tat least 25%”’ this year from 1983. 

About 25% to 30% of USAT’s 
circulation is home delivered, with 
half of that in Gannett markets. The 
company is considering raising week- 
ly subscription rates for home 
delivery on April 1 to $1.50 from 
$1.25. 

USAT will also be ‘‘testing’’ higher 
newsstand price increases. The com- 
pany will be selling the newspaper for 
35¢ and 50¢ at various locations 
‘away from our major markets.” 

Neuharth declined to cite how 
much Gannett has invested in USAT 
so far, but said the amount was below 
the cost ‘‘of a single newspaper in 
Chicago, Jacksonville or Houston, or 
a single television station in San Fran- 
cisco.” 

Gannett released circulation fig- 
ures for USA Today on a state by 
state basis, showing California with 
141,000 daily sales and New York at 
127,000 daily sales as the largest mar- 
kets. 

However, the company still did not 
provide a market by market break- 
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Simmons 


down, though Neuharth told the 
analysts that New York City and Los 
Angeles were not among the strongest 
ones for USA Today. 

USAT will be launched in the Caro- 
linas and Tennessee in February and 
in Kansas, Missouri and Nebraska in 
April. Neuharth said Gannett is con- 
tinuing to study expansion possibili- 
ties in Europe and the Pacific. 

Neuharth said he is ‘‘more 
optimistic than a year ago’’ that USA 
Today will succeed, but he stuck with 
his projection that the newspaper will 
not be profitable before 1987. 

‘*The after-tax investment is a small 
fraction of the projected value of the 
franchise,’’ he stated. 

As for the rest of Gannett’s dailies, 
the company’s ‘‘operating assump- 
tions’’ for 1984 include ad rates going 
up in the 8% range and linage growing 
2% with a ‘‘pick up” in national 
offsetting a ‘‘slowing in classified and 
preprints,’’ circulation price 
increases of 5% to 7%, with circula- 
tion gains daily and Sunday of 1%. 

Despite all the attention on USA 
Today, the company said there’s 
‘room for additional acquisitions.’ 
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Affiliated 


Affiliated Publications announced 
the Boston Globe will terminate its 
afternoon edition in April which sold 
only about 43,000 daily copies, all on 
newsstands. The Globe’s total daily 
circulation is about 514,000. 

William O. Taylor, chairman of 
Affiliated, said the Globe will 
increase its a.m. street sales and 
observed that leaving the p.m field 
will result in $2.5 million in pre-tax 
savings. 

The Globe will also be adding 
Tokyo in January and Jerusalem in 
the fall to its foreign bureaus. The 
newspaper opened a London bureau 
last year. 1984 will also see the ‘‘com- 
pleting of the cycle’’ of new weekly 
themed sections with the addition of a 
section devoted to science and tech- 
nology. 

Taylor said the Globe has half com- 
pleted its $96 million capital 
expenditure program involving 
expansion of its main plant in Boston 
and building a satellite facility in the 
northern suburbs. He said the Globe 
eventually will replace its 18 DiLitho 
presses with three 8-unit Goss offset 
presses and increase its page capacity 
from 112 to 128. 

Taylor said the Globe’s ad rates will 
increase by 9% this year, but there 
will be no circulation increases. 

Taylor said Affiliated considered 
buying the Chicago Sun-Times, but 








‘felt it would require too much 
money overall to be made competi- 
tive.” 

Taylor said Affiliated is ‘‘pursuing”’ 
cellular radio telephone licenses and 
will start Viewtron/New England in 
1985 if the Knight-Ridder commercial 
introduction succeeds. 


A.H. Belo 


A.H. Belo Corp. is continuing to 
address the problem that two-thirds 
of its revenues come from newspap- 
ers, but 60% of its profits come from 
broadcasting. 

This year, Belo will be consolidat- 
ing its $606 million aquisition of six 
television stations from Dun & Brad- 
street’s subsidiary, Corinthian 
Broadcasting. To stay within FCC 
limits, Belo plans to sell two of those 
stations plus one it already owned. 
The Corinthian deal could close as 
early as February |. 

Robert W. Decherd, executive vice 
president of Belo, said the company is 
interested in acquisitions in areas 
with ‘‘higher than average growth 
potential and where we understand 
the local business market.”’ 

As for the Dallas Morning News, 
Decherd said there was ‘‘not much 
adverse reaction’’ by advertisers to 
the newspdper’s 8.5% rate increase 
for this year and forecasted linage 
growth of 2% to 3%. Decherd added 
that circulation prices will also 
increase ‘‘to capitalize on our circula- 





tion leadership of 66,000 daily and 
56,000 on Sunday.” 

The Morning News in 1985 will 
bring on line a satellite plant in Plano 
at a cost of $57 million. The plant, 
with two 10-unit TKS offset presses, 
will increase production capacity by 
50%. 

Decherd said the Dallas market will 
be able to support two newspapers 
‘‘for some time to come.” 

Washington Post Co. 

Washington Post Co.’s strategy for 
1984 will be ‘‘expand franchises of 
existing businesses,’’ said president 
Richard D. Simmons. 

This includes new acquisitions 
which will either ‘‘promote’’ 
businesses the company already 
owns or ‘“‘that can make a dramatic 
impact on earnings and overall prof- 
itability.”’ 

The Washington Post will offer 
shared mail as part of its Post-Plus 
TMC program starting this month and 
will update its subscriber/non- 
subscriber lists once a week, Sim- 
mons said. The newspaper will also 
increase its zoning with its weekly 
Virginia edition being divided into 
three zones. 

The Washington Post's weekly 
national tabloid edition has a target 
for 1984 of 30,000 subscribers, Sim- 
mons said. The first edition in 
December took in 17 pages of ads, he 
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LINCOLN 


America’s 
Two Most Famous Presidents? 
Of Course Not. 


WASHINGTON 


Some 40 Presidents have 


served our country since 1789. 


The two best remembered are 
the first, George Washington, 
and the “rail-splitter,” 
Abraham Lincoln, number 16. 
No problem there. It's the 
picture captions. Someone 
goofed! As a professional, you 
know no detaii is too small not 
to double check. 


There’s something else we 
hope you'll double check — 
use of our names: Cat and 
Caterpillar. We build many 


types of earthmoving 
machines. That includes 
track-type tractors, wheel 
dozers, wheel and track-type 
loaders, motor graders, 
excavators, wheel tractor 
scrapers and off-highway 
trucks. We also buiid lift 
trucks, iog skidders, pipe- 
layers, compactors and diesel 
engines. 


Other companies build similar 
products. Some are painted a 
similar color. But they don't 
carry the name Cat or 


(Continued on page 52) 


Caterpillar. You see, 
CATERPILLAR and CAT are 
registered trademarks of 
Caterpillar Tractor Co. We're 
proud of our trademarks and 
the value they represent. 
Please double check any time 
you use those trademarks to 
make sure you're talking 
about the products we make. 
It's the professional way, and 
it's important. Thanks. 


(fh caTerpititar 


Caterpillar. Cat and @ are Trademarks of Caterpillar Tractor Co 
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counts and preprint discounts sepa- 
rately. 

Voorhies said the idea ‘‘is kind of 
spreading around Oregon’’ and 
believes the total dollars concept for 
giving discounts is having *‘some 
small influence on the option of using 
ROP.” 

The Daily Courier ‘‘started a little 
cable tv’’ channel in nearby Rogue 
River and is trying to get a channel in 
Grants Pass. 

The newspaper is also using its 
computer to put out a calendar of 
community activities, which, though 
published quarterly, will list events 
for the entire year ahead. 





O’Brien’s “editorial 
agenda” for this year 
includes urging Farmington 
to diversify its economy 
and “finding a way to get 
the railroad to come in 
here.” 





‘‘The theory is to make people 
think about us as the information 
source when they want to find out 
about things,’ said Voorhies 

Fairbanks (Alaska) Daily News-Miner 
is installing two Xenotron ad make-up 
terminals this February and considering 
purchasing a color scanner. 

Other than that, president Charles 
Gray sees 1984 as presenting ‘‘noth- 
ing radically different or new. The 
market here has been good for a cou- 
ple of years. Oil work and tax money 
has given us two to three years of 
economic growth.”’ 

Gray remarked that Fairbanks 
benefitted recently from ‘‘moderate 
winters ’ with only a ‘‘week now and 
then of 40 to 50 below.”’ 

The Daily News-Miner doesn’t re- 
quire its carriers to deliver the paper 
once the mercury dips below the -40 
mark, Gray said, but ‘‘most deliver 
anyway. People invite them in to 
warm up and have a cup of cocoa.”’ 


In the Four Corners section of New 
Mexico, oil, gas and coal production 
is ‘‘down,”’ and the resulting impact 
on the local economy has forced the 
Farmington Daily Times to ‘hold 
off’ plans to expand its mail and press 
rooms, said Eliot O’Brien, editor and 
publisher of the 17,000 evening and 
19,000 Sunday circulation news- 
paper. 








Nevertheless, the Daily Times will | 
be offering inserters volume dis- 


.counts this year ‘‘to take business 
away’’ from the Door Store, a Harte- 
Hanks direct marketing subsidiary 
operating in Farmington. 

Despite the inserts initiative, 
O’Brien is ‘‘hoping’’ that 1984 will be 
the year advertisers ‘‘finally realize 
people get fed up having 15 inserts fall 
out of their newspapers”’ and will go 
back to ROP. 

O’Brien’s ‘‘editorial agenda’’ for 
this year includes urging Farmington 
to diversify its economy and ‘‘finding 
a way to get the railroad to come in 
here.”’ O’Brien’s been pursuing his 
railroad project for two years, 
including ‘‘working with the legisla- 
ture to help get funding.” 

Scottsbluff, Nebraska, already has 
one railroad — Burlington Northern 
— moving in 40 trains a day to load 
coal for delivery to Texas and Arkan- 
sas. This year, Chicago Northwestern 
and Union Pacific are building a spur 
to Scottsbluff, making the new line in 
the region ‘‘one of the first since the 
Golden Spike,’’ said Marc Anthony, 
president of Scottsbluff Star-Herald, 
16,700 morning and 17,500 Sunday 
circulation. 

Anthony said the new railroad, 
along with the MX Missile—‘'We’re 
right in the heart of the silo area’’— 
means boom times for Scottsbluff. 
The Star-Herald has expanded its 
coverage in those areas, and in meat- 
packing too, to keep pace with the 
boom. 

On operational side, the paper is 
installing a fourth generation front- 
end and computer system manu- 
factured by Dewar Information Sys- 
tems Corp. of Chicage. 

‘It uses distributed processing 
instead of a central processing unit,” 
Anthony said. ‘‘Each terminal has its 
own processing power and has special 
units for utilizing the whole network. 
We think its the system of the 80s.”’ 

The Dewars system “‘ina sense will 
make (reporters’) terminals home 
computers,’’ Anthony stated, adding 
its response time ‘‘in terms of retriev- 
al’ is in microseconds. 

The Star-Herald’s sister Western 
Publishing paper, North Platte Tele- 
graph, is also getting a Dewars 
system. 

Anthony along with the Star- 
Herald’s computer staff and the 
circulation managers in Scottsbluff 
and North Piatte developed ‘‘total 
circulation’’ computer software 
which will be marketed by a newly 
formed Western Publishing sub- 
sidiary, Western Computer Services. 
The subsidiary is also a hardware ven- 
dor for its software package which 
includes TMC and paid-in-advance 
billing programs. 

This will also be the year the Star- 
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Herald expands its cable channels, 
operating in a joint venture with Tele- 
Communications Inc., from three to 
five. The existing channels offer 
Landmark’s Weather Channel, Chris- 
tian Broadcasting Network and USA 
Network. The two new channels will 
be for Cable News Network and 
ESPN. 

The Star-Herald also will expand its 
marriage mail products in 1984. The 
paper ‘‘piggybacks’’ its TMC pro- 
ducts with the regular edition of the 
newspaper that’s sent out second 
class mail. ‘‘We make our marriage 
mail products an extra edition of our 
newspaper,’’ Anthony explained. 

Upgrading the TMC product is also 
high on the 1984 agenda of Longview 
(Wash.) Daily News, 25,900 evening 
circulation. 

‘‘On March | we’re going to go 
from a monthly TMC publication to 
weekly on a consistent basis,’’ said 





Gray’s plans include 
trying “to find a place for 
K-mart” in his insert 
marketing system. | 





editor and publisher Ted Natt. 

The Daily News is also adding AP’s 
sportswire this year and increasing its 
news hole for sports. By spring, the 
newspaper plans to introduce a speci- 
al weekly sports section a la the New 
York Times’ Sports Monday, Natt 
said, while ‘‘in direct response to 
USA Today,”’ the paper decided to 
‘‘spend a little money’’ on a separa- 
tion system so it could ‘‘run much 
more color in 1984.”’ 

The Daily News recently com- 
puterized its city zone subscriber/ 
non-subscriber files and will ‘‘start 
utilizing that on an aggressive basis 
for circulation sales,’’ Natt said. 

The newspaper also installed a 
Rolm computerized telephone system 
for $250,000 which allows tracking of 
both local and long distance calls. 

Natt commented that Bellevue 
Journal-American, a Longview 
Publishing daily with 27,000 daily and 
Sunday circulation, constructed a 
new production facility which will 
make it ‘‘a complete newspaper for 
the first time in its history.‘‘ The 
building will be home to a new 10-unit 
Urbanite press, and a new mailroom 
equipped with Mueller inserting 
machines. The Bellevue paper 
installed a Rolm phone system similar 
to Longview’s. 

The Daily News and Longview 
Publishing’s Port Angeles Daily 
News, 13,000 evening and Sunday 


(Continued on page 53) 
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Supreme Court 
(Continued from page 21) 





that the law was needed to enable 
parents to control how their children 
learn about birth control, the opinion 
written by Justice Thurgood Marshall 
said: ‘‘The level of discourse reaching 
a mailbox cannot be limited to that 
which would be suitable for a 
sandbox.”’ 


PLAYBOY 


Refused to reinstate a dismissed 
libel suit filed by a real Miss Wyom- 
ing, who said she had been damaged 
by a fictional Playboy story about the 
sexual exploits of an imaginary Miss 
Wyoming in the Miss America con- 
test. 


FORUM 


Let stand the awarding of damages 
of $269,000 to entertainer Cher from 
Forum magazine, published by Play- 
boy International, but refused to rein- 
state her failed suit against the Star, a 
supermarket tabloid. The suits stem- 
med from an interview she gave to a 
freelance writer who intended to pub- 
lish the result in US magazine. The 
magazine turned down the story, so 
he sold it to Forum and the Star. Cher, 
without challenging the accuracy of 
the material, charged that her rights to 
privacy had been violated. 


LIBEL 


fessional golfer who claimed that 
United Press International had libeled 
him by stating incorrectly that his hit- 
ting golf balls along highways on a 
long-distance tour was to raise money 
to help solve ‘‘his’’ rather than ‘‘the’’ 
drug addiction problem. By way of 
correction, UPI wrote a second story 
emphasizing the golfer’s ‘‘anti-drug 
addiction”’ activities. 

An appeals court ruled that the gol- 
fer was a public figure and that UPI 
had not shown malice or reckless dis- 
regard of the truth. 


EMERGENCY FUND 


Accepted for review a government 
appeal against lower court rulings that 
the State Department under FolA 
must give the Washington Post 
detailed information about the 
department’s expenditures from a 
special fund for ‘‘unforseen 
emergencies arising in the diplomatic 
and consular service.” 

The State Department appealed to 
the Supreme Court but after the tri- 





bunal had agreed to hear the case, the 
Post without explanation notified the 
court that it was no longer interested 
in pursuing the hunt, and the case was 
withdrawn. 


Correction 


On page 24J of the Epiror & Pus- 
LISHER 1984 Directory of Journalism 
Awards and Fellowships, there was 
some incorrect information listed for 
the National Education Reporting 
Awards, sponsored by the Education 
Writers Association. 

The correct information should be: 
“Entries (with a $20 fee for single 
entries, $15 for each additional entry) 
before January 20 to: Washington 
Journalism Center, 2401 Virginia 
Avenue, N.W., Washington, D.C. 
20037. 





WSJ to open 
Miami bureau 


The Wall Street Journal will open a 
Miami (Fia.) bureau early this year. 
It is expected that the bureau, which 
will share space in the Miami suburb 
of Coral Gables with other Journal 
departments, will be up and running 
within six months. 


The bureau wili be headed by Eric 
Morganthaler, currently chief of The 
Wall Street Journal’s Atlanta bureau. 
He will direct a staff of five or six 
reporters, plus a news assistant. 


The new bureau will cover south 
Florida, the Caribbean, Central 
America and the northern tier of 





South America. 
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Anachronism! 
More apt 
today: 
Assembly, 
Packaging and 
Distribution 
Center. 

Bui that’s 

a mouthful. 


Whatever 

the name, 

it should be 

a revenue-producing, 
circulation-building, 
profit-generating 
activity. 

With Ferag 
automated 
mailroom 

systems 

it will be. 

Let us 

show you how. 
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KEYSTONE INDUSTRIAL PARK, 190 RITTENHOUSE CIRCLE, BRISTOL, PA 19007 © 215/788-0892 
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To the ten metropolitan ne 
convert their pressrooms to PMC 


they saved by not buying new e 
wisely. And here's to the spea 
and improved quality look of 


got without losing a day of downtime. 






} those now: using state-of-the-art 
systems. May their automatic airless 
Apening systems continue to run virtually 
ice-free for many, st ok ars. And may 
jote computer control ity 1-32 sealed 
inking systems continue to simplify press operation 
and maintenance. 
PRC A vintage blend of high tech, high talent 
‘and high quality. For the fastest, most economical 
offset conversion of double-width Goss, Hoe, Crabtree 
or Scott presses in the business. Sample us today. 
Call 1-312/860-5574. 


PMC 


PRESS MACHINERY CORPORATION 


230 James Street, Bensenville, IL 60106, 1-312-860-5574/TWX 910-256-6270 


























NEWSPEOPLE IN THE NEWS 





EaRL Rusu, formerly of the Los 
Angeles Times, is now advertising 
director of the Winston-Salem (N.C.) 
Journal and the Sentinel. Rush work- 
ed for the Los Angeles Daily News 
and its predecessor newspapers for I 1 
years. In 1981 he became advertising 
director for a group of three daily and 
three weekly newspapers around 
Kent, Wash. He joined the Los 
| Angeles Times this year in the sub- 
‘urban advertising office in Orange 
County. 

en 


EDWARD GRIFFITH JR. was 
appointed director of community re- 
lations at the Boston Herald. He has 
been circulation director since 1981, 
and previously was circulation sales 
manager. He has 20 years of news- 
paper experience at the Newark Eve- 
ning News, the Chicago Tribune and 
the Herald. 


SAM ZAGORIA, a member of the Con- 
sumer Product Safety Commission and 
former aide to the late Senator Clifford P. 
Case (R-N.J.), was appointed 
ombudsman of the Washington Post. He 
begins his two-year assignment at the end 
of January. 

A reporter for the Post from 1946 to 
1954, he resigned to become 
administrative assistant to Senator Case, 
holding the post more than 10 years. He 
subsequently was appointed to the 
National Labor Relations Board; served 
as labor-management service director for 
the U.S. Conference of Mayors; and was 
named to his most recent post in 1977. 

Zagoriu replaces Robert J. McCloskey, 
a former foreign service officer who also 
served for a two-year period. McCloskey 
was recently named senior vice president 
for external affairs of Catholic Relief Ser- 
vices. 





* * x 
STEVEN B. STURM was named vice 


president of Call-It Co., a joint ven- 
ture between Lee Enterprises, Inc., 
Davenport, and the Audichron Com- 
pany, Atlanta. 

Sturm has been with Lee since 1967 
and from 1979 has served as director 
of newspaper planning and 





STATE & LOCAL 
BUSINESS 
REPORTING IN 
WASHINGTON 


We’ve had more than 10 years of 
some of the best state and city-specific 
coverage of Washington. 

In this 1984 election year we’re going 
to give our newspapers some of the 
strongest reporting on exactly what their 
state and local industries want from 
Washington . . . and exactly what 
they’re doing to get it. 

The coverage will come through our 
own business desk budgets. But, as al- 
ways, we take any assignments on re- 
quest. 

MAIL THIS AD TO MARYFRAN 
TYLER, Business Editor, and we'll 
send you our Ist qtr. business budget for 
your state and show you what we mean. 


States News Service 
202-628-3100 


1333 F Street, N.W. 
Washington, D.C. 20004 
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development and assistant to the 
executive vice president. Previously 
he was publisher of several Lee news- 
papers and manager for the Iowa- 
Illinois newspaper group. 


* * * 


Internal staffing changes at the 
‘Detroit Free Press include: 

PETE PTZ, former director of pro- 
duction, was named vice president of 
production. Former retail and sub- 
urban ad director DAVID B. WHITE 
assumed the post of vice president of 
advertising. 

JERRY TEAGAN was appointed vice 
president of the Free Press and presi- 
dent of Commercial Terminals, Inc. 
He continues as controller and trea- 
surer. 

JOE MAINO was appointed pre- 
sidential assistant from manager of 
operations analysis. 

JAY BEAUDETTE, former manager of 
budgets and special projects, has 





been named executive assistant to the 
vice president of advertising. 

Financial changes include the new 
director of finance, JIM CONNER, who 
was assistant controller. MIKE 
McCartTny assumed the post of 
budget director from manager of 
administrative services. 

DAVE SZYMBORSKI, previously 
chief accountant, was named assis- 
tant budget director, and CONNIE 
HODER, assistant credit manager, was 
promoted to credit manager. 

Rae SS 

CRAIG BURKHALTER was promoted 
from advertising salesman of the 
Greenville (Ala.) Advocate to sales 
manager. 

oe ee 

TAD BARTIMUS, an Associated 
Press roving reporter based in the 
Denver bureau, was chosen 1983 
‘Media Person of the Year’’ by the 
Colorado Chapter of the National 
Association of Social Workers. 
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50 YEARS OF DESIGN EXPERIENCE 
Exclusively for the Newspaper Industry 


consultation, planning and design 
for buildings and process systems 


WILLIAM GINSBERG ASSOCIATES 
ENGINEERS 


in (01¢]-14 Gum llaciel-ice 


Herman ‘Hy’ Brandes 


331 MADISON AVENUE, NEW YORK, N.Y. 10017 + 212 MU 7-6693 
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Weeks 


GEORGE WEEKS, who served as 
chief of staff to former Michigan Gov. 
William G. Milliken for eight years, is 
joining the Detroit News staff as poli- 
tics writer. Weeks spent more than 13 
years with United Press 
International, in posts ranging from 
foreign editor in Washington to Lans- 
ing (Mich.) bureau chief, before join- 
ing Milliken’s staff as press secretary 
in 1969. 

Weeks was a Kennedy Fellow at 
the Institute of Politics at Harvard 
University during 1981. 

ee! 


ROGER FONTAINE, former senior 
staff officer for Latin America at the 
National Security Council, has joined 
the Washington Times as a foreign 
policy news analyst. Before joining 
the Reagan administration in 1981, 
Fontaine was a visiting scholar at the 
America Enterprise Institute and 
from 1974 to 1980, he taught at 
Georgetown University’s Center for 
Strategic and International Studies. 

a oe 


HOWARD S. DRESCHER has been 
named editor of the Bulletin, weekly 
newspaper published for employees 
and retired personnel of the Travelers 
Insurance Companies, Hartford. He 
is former news editor of the Williman- 
tic (Conn.) Daily Chronicle. 


Hanna 


Promotions at Ottaway Newspap- 
ers, Inc., a subsidiary of Dow Jones & 
Co., Inc., on January 1, included: 

PETER G. STONE, named vice pre- 
sident/finance and law. He assumes 
the responsibilities of chief financial 
officer and retains the functions of 
treasurer and legal counsel. 

A.N. ROMM , named assistant vice 
president/news. He will continue as 
director of news quality and training. 

JAMES D. HITCHMAN, named assis- 
tant vice president/production. He 
continues as national production 
director. 

Davip P. STEWART, named assis- 
tant treasurer. He continues as 
insurance manager. 

CATHERINE D. PAFFENROTH, 
named benefits manager. She 
continues as employee benefits admi- 
nistrator. 

Shit 1a 

ALBERT J. CARRANO, classified 
advertising director emeritus of the 
Bridgeport (Conn.) Post and Tele- 
gram, retired December 31. His 
career with the newspaper spanned 57 
years, all in classified advertising. 

ae Te 

TOM BROTHERTON, page and sec- 
tion layout/dispatch manager of the 
Kansas City Star and the Kansas City 
Times, has been named director of 
advertising production services. 


Call us any time. 
In New York: 


In Washington, D.C.: 


We've got the facts and figures on all aspects of 
life and health insurance. We know how to com- 
municate them. If you want to know where we 
stand on any subject, we'll tell you that too. 


We’re the American Council of Life Insurance 
and the Health Insurance Association of America, 
and English is not our second language. 


Robert Waldron 212-245-4198 (office); 516-671-3653 (home) 


Walter Bussewitz 202-862-4064 (office); 301-770-2190 (home) 
Jennifer Stockdale 202-862-4062 (office); 301-229-6322 (home) 


INSURANCE SPOKEN ... IN PLAIN ENGLISH 
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GLENN HANNA, former circulation 
marketing-operations director for the 
Minneapolis Star and Tribune, joined 
the Washington Times as circulation 
director. Before going to Minneapo- 
lis, Hanna was with the New York 
Times in marketing positions for 
library and reference services, educa- 
tional programs and syndicated ser- 


vices. s eos 


ROBERT GORE, a Los Angeles 
Times staff writer over five years, was 
named news secretary to Los Angeles 
district attorney Robert Philibosian. 
Gore previously was a copy editor 
and reporter for the Long Beach 
Press-Telegram. 

+ co 

CHARLES TRUEHEART, former 
newspaper editor/columnist, has 
joined the John F. Kennedy School of 
Government, Harvard University, as 
associate director. He previously was 
with the Baltimore News-American 
and USA Today. 

ae 

F.L. BLOWERS , formerly retail 
advertising manager for the Sarasota 
(Fla.) Herald Tribune, has been 
named marketing manager of Gulf 
Coast Systems Design Co., Sarasota. 
The company is a software vendor 
supplying the newspaper industry. 


(Continued on page 32) 
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MALCOLM A. Bors, chief execu- 
tive officer of the Bergen (N.J.) Rec- 
ord, has been elected a director of the 
Jackson Newspapers, New Haven, 
Conn. 

The appointment was announced 
by LIONEL S. JACKSON, chairman of 
the board of directors, and LIONEL 
STEWART JACKSON Jr., president and 
publisher of the New Haven Register 
and Journal-Courier. 

Borg, who started as an editorial 
trainee in the family-owned Record 
organization in 1959, held successive 
newsroom and general management 
posts at the Record and the then- 
owned Paterson (N.J.) Morning Call 
before becoming president and chief 
executive officer of the parent Bergen 
Evening Record Corp. in 1971. 
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LAURIE A. TOOMIRE was appointed 
saturation distribution manager for 
the Dallas Times Herald selective 
market coverage publication, Extra. 
She will act as a liaison between area 
postal operations and Times Herald 
advertisers. Toomire previously held 
positions in customer service and 
sales management with Advo and 
Harte-Hanks Communications. 
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Aultman 


TOBY PEARSON was promoted from 
assistant circulation director of the 
Austin American-Statesman to 
circulation director. Before moving to 
Austin more than four years ago, he 
was circulation director of the Spring- 
field (Ohio) News-Sun. 

oe 

Long time East Texas newsmen, 
JAMES G. HARDIN and ROBERT S. 
LONG, joined the Winnsboro (Texas) 
News staff — Hardin as news editor 
and Long to handle special events and 
other reporting. 

i 

GWEN CHANDLER, Classified ad- 
visor at the Huntington (W.Va.) 
Herald-Dispatch since last March, 
was named classified phone room su- 
pervisor replacing LOUISE Fry. She 
retired after 40 years with the news- 
paper. 
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ERNIE ROBERTS, retired executive 
sports editor of the Boston Globe, is 
the 1983 recipient of the George C. 
Carens Award for outstanding contri- 
butions to college football. Roberts 
has served as chairman of the New 
Engiand Football Writers Associa- 
tion the past 15 years. 
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CHUCK EVERS, formerly director of 
marketing for the Corpus Christi 
(Texas) Caller-Times, was named 
manager of Chesapeake Publishing 
Corporation’s Southern Maryland 
Group which includes six newspapers 
and a printing plant and will also be 
publisher of the Maryland 
Independent, Waldorf. 

BUDDY AULTMAN, who has pub- 
lished and managed newspapers in 
Georgia and South Carolina and is a 
former manager for Landmark Com- 
munications, was named manager of 
Chesapeake’s Delaware Group which 
includes two newspapers, a shopper, 
and a sheet-fed printing plant. He also 
will be publisher of the Seaford Lead- 
er and State Register. 

The publishing corporation is own- 
ed by Whitney Communications. 
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DENNY C. HouGu, 58, publisher of 
the Aurora (Ill.) Beacon-News, died 
December 11 at Copley Memorial 
Hospital after a brief illness. He had 
been publisher of the Copley news- 
paper since 1979. All 37 years of his 
newspaper career were with the Co- 
pley Press, which he joined as circula- 
tion district manager at the Culver 
City Star-News. He was named busi- 
ness manager of the Torrance (Calif.) 
Daily Breeze in 1965 and sub- 
sequently moved to Aurora. 

Se ae 


JIMMY JORDAN, 73, veteran out- 
door columnist and sports writer for 
the Pittsburgh Post-Gazette, died 
December 20 in Forbes Hospice, Pitt- 
sburgh, after a 15-year battle with 
cancer. He retired from full-time 
reporting in 1974 but continued to 
write his outdoor column. 

Ss = 


EDWARD H. TOOLE, 68, retired 
Springfield (Mass.) Newspapers re- 
porter/photographer/sports writer, 
died November 18 at his Hancock, 
Mass., home. 
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Mrs. ELBERT H. BAKER II, 71, wife 
of the publisher and chairman of the 
Tacoma News-Tribune, died in her 
sleep December 27. Betye Baker was 
a native of Des Moines and had 
moved to Tacoma at the age of two. 
She is survived by her husband of 47 
years, two daughters—Suzanne 
Bethke of Los Altos Hills, Calif. and 
Martine Huesman of Tacoma, and 
five grandchildren. 
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JONATHAN SHARP rejoins Reuters 
to staff the new bureau opening in San 
Francisco as part of the international 
news organization’s expansion in 
North America. 

Sharp had served as correspondent 
for Reuters in Tehran, Peking, Wash- 
ington, Saigon, and Beirut before 
resigning in 1982 as chief correspon- 
dent in Peking to ‘do free lance work 
for the London Financial Times and 
other newspapers in Bangkok. Later 
he worked as deputy regional editor in 
Hong Kong for the Far Eastern Eco- 
nomic Review before returning to Reut- 
ers in the newly established bureau. 





DEBI WARLAUMONT, managing edi- 
tor of the Michigan City (Ind.) News- 
Dispatch, has been assigned as over- 
all director of news-editorial 
operations. She replaces Ray Mosco- 
WITZ, who left the paper last Fall to 
become publisher of the Wabash 
(Ind.) Plain Dealer. Both newspapers 
are owned by Nixon Newspapers Inc. 

News editor TOM CHRISTMAN was 
assigned to oversee day-to-day 
operations of the newsroom, his new 
duties combining the jobs of news edi- 
tor and city editor. 


JOHN LUNDY, copy editor/reporter, 
was named editorial page editor, 
replacing associate editor LEO Mor- 
RIS, who moved to editorial page edi- 
tor of the Fort Wayne (Ind.) News- 
Sentinel. 


* * * 


TINA STRETCH, an account repre- 
sentative in the Chicago office of 
Institutional Investor magazine the 
past two years, is joining the Chicago 
advertising sales office of the New 
York Times. 


Appointments at Herald Communi- 
ty Newspapers, South Gate, Calif., 
include: 

ScoTT CHRISTMAN, to sales and 
marketing director. He was director 
of sales for the Pennysaver, Los 
Angeles/Ventura Counties. 

ROBERT D. GILLILAND, to circula- 
tion director. He was vice president/ 
division circulation director of Com- 
munity Publications, Inc., Portland, 
Ore. 

HOWARD K. SKIRVIN SR:, to press 
operations director. He was plant 
manager of Sun Publishing Company, 
Phoenix. 

CAROL D. BALL, to co-op advertis- 
ing manager. She formerly was with 
The Register, Orange County Week 
Division, Santa Ana. 
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GAIL STORLIE, formerly sales lead- 
er for the Edina (Minn.) Sun, was 
named advertising manager of the 
Sun Newspapers which publishes 21 
local suburban papers in the Twin Cit- 
ies area. 

MARK JOHNSON, a reporter for the 
Bloomington Sun for three years, was 
named editor of the Richfield Sun. 

SUE JONES, who worked in the 
Bloomington office of the newspap- 
i is the new editor of the Roseville 

un. 
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More than 300 of today’s leading 
law firms, corporate technical pub- 
lishing groups, government depart- 
ments, magazines and newspapers 
have chosen Atex. And more are 
= Atex every month. 


Because Atex is the acknowl- 
ed innovator in electronic 
publishing systems. 

Atex engineering squeezes 
more functionality into each prod- 
uct, and provides a clear growth 
path to the future with such ad- 
vanced products as integrated pagi- 
nation and videotex. 

Here’s what knowledgeable 
users say about Atex. 


Ld e’re not hung up on what 
computer we're using, 
as long as we get the 


performance and reliability 
we want. 


“Some people are hung up on 
hardware. We're not. Our decision was 
based on the need for a proven, reliable 
system that would not require baby- 
sitting and lots of high-priced talent to 
run it We wanted to keep it simple. 

“We also needed a system that 
would support 200 terminals on a com- 
mon database. Atex had a system that 
we could install that day. 
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Economicaily this makes sense, 
too. We'd prefer to spend the money 
and give editorial what they want, rather 
than spend it on a huge DP staff to run 
the system. We have just one person 
per shift taking care of USA Today and 
the Gannett News Service. 

“Looking at News Layout, it's the 
same philosophy: editorial wants it, it’s 
easy to use and it's integrated into the 
system. Atex is one of the few vendors 
who have that as part of their basic sys- 
tem and not an add-on from another 
vendor. That keeps costs down, too.” 


Bill Toner, 
Systems Director, U.S.A. Today 


of the Atex system was one of 
the key factors in our choice. 

“It is essential that our other com- 
puters be able to communicate with the 
Atex system, and vice versa. Our former 
system was not abie to do that... other 
system vendors claimed theirs could 
do it... but Atex does it. 

“In making our final selection, | had 
to determine where each vendor would 
be 5 years from now in regards to pagi- 
nation and direct-to-plate technology. 
This became a critical issue. Atex 
showed me the future of publishing in 
their R&D labs. 

“The Kodak connection is extremely 
important. | am comfortable Kodak will 
put into the Atex organization the neces- 
sary working capital to achieve publish- 
ing’s goals. That is important to me.” 

T. Deithorn, 
Senior Vice Presideni, 
American Banker and Bond Buyer. 


“a T he communications capability 
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“We've been able to do what we 
want as a newspaper because Atex 
provided the right tools. Day in and day 
out our people are supremely happy 
that we selected Atex in the first place. 

“When we decided to move into 
videotex, Atex was ready with a product 
for us. We could not have gone into 
our venture without Atex. And we don't 
know anybody else who was ready 
when we were ready. 

“We want to take the next step into 
pagination. We hope to take that step 
with Atex. 

“As anewspaperman, | don't care 
where the guts of a system are sitting. It 
does everything we want it to and a lot 
more. | have a VDT within two feet of 
me and | couldn't live without it. 

“Some people get hooked on the 
mechanics/electronics of a system. |’m 
more interested in functionality. In my 
experience, Atex is the best system to 
do the job. It's got one of the best key- 
boards in the world. I've been a writer 
all my life, and I’ve never been able to 
write faster or better. 

“We're using VDTs delivered in 
1976, and they are as functional, reliable 
and useful today as the day we got 
them. We started with about 215 classi- 
fied and editorial terminals, and we've 
grown to 400. 

“The ability to grow with a system 
rather than replace it is a newspaper 
executive's dream. We've never had a 
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Seng ae equipment become obso 
ete. | think it's very Mnporea that obso- 
lescence has not come to Newsday. 

“| have every confidence that 
Atex is still the standard of the industry, 
because they have imagination and 
direction.” 


Stan Asimov, 
Vice President-Development, Newsday 


“7 hat matters to the user is 
what he can do with the 
tool, and the Atex terminal 
is avery smart tool. 

“One of the primary reasons we 
selected Atex was the feedback we got 
from users around the world. The 
thought that went into this product is 
very evident every time you sit down to 
use it. 

“We selected Atex because it is a 
company with a proven record of per- 
formance with an extremely large and 
satisfied customer community. We paid 
a lot of attention to the other papers that 
use Atex and found a lot of happy 
newsrooms. 

“Newslayout to us is the most 
intelligent step toward pagination any 
vendor has taken. It speaks directly to 
the needs of our newsrooms. 

“In general, the Atex system is a 
very cost-efficient system. | don’t care 
what is inside it, it delivers for the 
dollars.” 

Olaf R. Saugen, 

Manager of Advanced Systems, 
Philadelphia Newspapers, Inc., 
publishers of the Philadelphia Inquirer 
and Daily News. 
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rojoneerett the A 
system in mapecineet Si 
1973 and we wouldn’t 
swap it for anything. 


“It's fully integrated from the re- 
porters to tne editors to the satellite to 
the plants. 

“We need a strong, solid system. 
We bang the hell out of it and it stands 
up. There's nothing on the market that 
would be better for us. 

“We started with a prototype and 
have moved through every release 
and, as far as we're concerned, the 
system hasn't stood still. | can’t imagine 
any other system coming along where 
we'd even consider changing. 

“We recaptured our original invest- 
ment in the first three years. The system 
has enabled us to do lots of things we 
never thought we'd be able to do, and 
we maintain control of the entire 
process throughout.” 


Marvin L. Stone, 
Editor in Chief, U.S.News and World Report 


Melbourne, Munich, Oslo, Paris, Rome, Rotterdam, Sao Paulo, Stockholm. 
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Atex pioneered the high speed toca! Area Network 
in use in more than 300 publishing sites worldwide 


multi-processor 
technology in the mid-1970s. 


“That provided redundancy, relia- 
bility and flexibility unparalleled at that 
time, and it remains so. 

“Direct connect VDTs give us 
unbeatable performance in response 
times. We see the immediate future 
in direct connection because of the 
communications bottleneck created 
with the so called ‘intelligent’ terminal 
approach. Even the Atex Graphics 
Terminal, with its 32 bit microprocessor 
in the host shares memory with the host 
and therefore eliminates the communi- 
cations bottleneck between host and 
an intelligent terminal. 

“What our industry needs is state- 
of-the-art mass storage technology and 
Kodak is one of the few companies 
making significant inroads into optical 
memory storage. Nobody knows our 
business better than Atex and images 
have always been Kodak's business. 
So | think Atex is uniquely positioned to 
handle images anc text in large quan- 
tities, and handle them as elegantly 
as they handle text today.” 

Stephen Taylor, 


Director of Intormation Services, 
Boston Globe 


People who know text process- 
ing and information management 
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Flirting with flexo 


Better than letterpress, cheaper than offset, 
flexography promised a pressroom revolution in 1983. 


The jury is out, the judge is fidget- 
ing and the defendant is turning out 
newspapers in Providence and 
Atlanta. 

At issue is whether an old and reli- 
able printing process, used in the 
packaging industry for decades, can 
be put to good use in the newspaper 
industry. There are many newspaper 
publishers who are delaying the 
replacement of obsolete presses until 
the verdict is in. 

The process is flexography, and it 
promises to revolutionize the news- 
paper pressroom. Using a soft, shal- 
low relief plate, almost no impression 
force and water-based ink, the flexo 
process in 1983 captured the 
imagination of newspaper publishers 
and operations managers like no other 
printing process. Will it work? The 
answer is due this year. 

1983 was the year of the fiexo press 
test agreement. Though the process 
had been tested on a limited basis in 
newspaper pressrooms prior to 1983, 
it was in 1983 that the Providence 
Journal and Evening Bulletin proved 
a flexographic newspaper press can 
print quality black and white news- 
papers daily, and it can print them 
more efficiently than letterpress or 
offset presses. 

A report in the January 15, 1983 
edition of EDITOR & PUBLISHER, 
stated, ‘‘Flexography, referred to by 
some as the ‘sleeping giant’ of the 
printing industry, is beginning to 
generate sufficient interest among 
newspaper publishers and production 
managers to lead major press man- 
ufacturers to begin viewing flexogra- 
phy as a viable alternative to offset.” 
By year’s end, every major news- 
paper press manufacturer serving the 
U.S. market — except the Harris 
Graphics Corporation — had 
designed a flexographic newspaper 
press and worked out agreements 
with newspaper publishers to test the 
process in the pressroom. 

The Kidder-Stacy Company, a 
division of Motter Printing Press 
Company, had designed and installed 
a flexo unit at the Providence Journal 





Company before 1983. But in 1983, 
Kidder-Stacy replaced that unit with 
an updated press, called the Motterf- 
lex, and it installed a two-unit flexo 
press with a color halfdeck at the 
Atlanta Journal and Constitution. It 
received an order for a similar press 
from Knight-Ridder’s Long Beach 
(Calif.) Press-Telegram in December. 
Kidder-Stacy had also installed a fle- 
xo press at the Greater Buffalo Press, 
a commercial printer, prior to 1983. 

The Graphic Systems Division of 
Rockwell International (Goss), in 
cooperation with Paper Converting 
Machine Company, agreed with the 
Washington Post to convert eight 
Goss Mark I letterpress units to flexo 
and to add three new color halfdecks 
to the line. Slated for completion 
before September, 1984, the press 
will be the first full flexo press with 
full color capability in operation in the 
newspaper industry. 

Windmoeller & Hoelscher, in 
cooperation with Koenig & Bauer, 
installed a Journalflex flexo printing 
unit at the Providence Journal Com- 
pany and announced an agreement 
with the Chicago Tribune Company’s 





Fort Lauderdale (Fla.) News and 
Sun-Sentinel to design, build and 
install a four-unit flexo press with two 
color decks. That project is scheduled 
for completion in late 1984. 

M.A.N. Roland USA began a joint 
project with Knight-Ridder’s Miami 
Herald to install a two-unit FLEXO- 
MAN flexo press with a color deck in 
mid-1984. 

Jerry S. DeHimer, production 
director for the Providence Journal 
Company, told E&P in January, ‘‘The 
thing (the flexo press) is so simple. 
There just aren’t any negatives.” 

But there are a lot of potential posi- 
tives. 

A flexo unit contains two anilox 
rollers, two plate cylinders and two 
impression cylinders — that’s it. A 
flexo unit therefore costs a little more 
than half the price of an offset unit. It 
requires less energy, is about half the 
weight of an offset unit and is quieter 
than conventional press units. The 
flexo process is cleaner than offset or 
letterpress — there’s no ink mist and 
cleanup is accomplished with water. 
A saleable product is printed after one 
revolution of the plate cylinder once 


It wasn’t all flexo in ‘83. The St. Paul Pioneer Press-Dipatch fired up a 
brand new Goss Metroliner double-width offset press in a new satellite 
production plant in 1983. 
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the inker is put on impression — 
printed waste is drastically reduced. 
And since the ink is water-borne, and 
no solvents are necessary, flexo pro- 
mises to help ease the government 
(OSHA) out of the newspaper 
pressroom. 

Most importantly, the water-based 
ink does not rub off on readers’ hands. 
It produces a sharper image than oil- 
based ink since the water is absorbed 
by newsprint, leaving the ink pig- 
ments sitting on top of the sheet. And 
it produces significantly less strike- 
through. 

Whether or not flexo will become 
the preferred method of printing in the 
newspaper industry should be known 
by the end of 1984. Its proponents say 
it will replace letterpress and offset. 
Its detractors don’t believe flexo will 
ever be capable of matching the 
quality of offset printing, especial- 
ly process color offset. 

Flexo was not the only pressroom 
news in 1983. The American News- 
paper Publishers Association’s 
ANPAPress® design was used to con- 
vert an aging letterpress at the Easton 
(Pa.) Express to keyless inking. The 
Express converted six, 30-year-old 
Scott letterpress units to anilox ink- 
ing, a technique borrowed from 
flexography. The conversion was 
accomplished in-house for $13,000 
per unit, not including labor costs. 

John Rodney, production manager, 


reported that the conversion cut on- 





press newsprint waste dramatically, 
eliminated a serious ink misting prob- 
lem and freed press crews from the 
drudgery of setting ink. Said Rodney 
in March, ‘‘We’ve experienced 
dramatic power reductions, less 
paper waste, and more efficient 
utilization of our personnel, since less 
time need be spent on maintenance of 
the system. All this — plus excellent 
print density, quality and ink 
coverage.” 

Across the Delaware River in Burl- 
ington County, New Jersey, Calkins’ 
Burlington County Times used the 
ANPAPress® technology to retrofit 
one side of a Goss Metro unit with 
anilox inking. George Botsko, pro- 
duction director, reported, ‘‘We do 
have bugs, but this thing is operating 
and it does work.”’ 

Fred Warner of the ANPA/RI told 
E&P that the RI is ‘‘very optimistic” 
about the future of anilox offset. He 
said he was ‘‘confident it will lead to 
the same quality”’ as conventionally- 
inked offset, but he said he believed 
that in order to prove the technology 
‘‘it’s going to take somebody who has 
a-little experimental adventurism.”’ 

In 1983, computers continued their 
intrusion into virtually every phase of 
newspaper production and manage- 
ment. But pagination, the electronic 
assembly and output of complete 
newspaper pages with graphic ele- 
ments in place, did not take the 
industry by storm. 

Publishers appeared to 
be waiting for vendors to 
further debug existing 
pagination systems and 
for the development of a 
cost-justifiable graphics 
digitizing system. The 
Pasadena (Calif.) Star- 
News added more ter- 
minals and system en- 
hancements to its 
Information International 
Newspaper Pagination 
System, which was the 





first true pagination system ever 
installed at a daily newspaper. 
However, the Star-News folded the 
publication made possible by the effi- 
ciency of pagination — All Sports — 
due to lack of reader and advertiser 
interest. 

Up in New Hampshire, Hastech, 
Inc., reported a pair of orders for full, 
graphics capable pagination systems 
— one from the Oklahoma Publishing 
Company and the other from Jeffer- 
son Pilot Publications. Those systems 
will use the Imagitex graphics 
digitizing subsystem, which in 1983 
was the most cost-justifiable system 
on the market. 

In January, the Utica(N.Y.) Obser- 
ver-Dispatch, equipped with a Has- 
tech pagination system and an 
EOCOM Laserite 100 laser platemak- 
ing system, became the first news- 
paper ever to print pages with plates 
engraved electronically from the out- 
put of newsroom and advertising 
computers — otherwise known as 
computer to plate. 

‘‘We’ve done it,’’ commented an 
enthusiastic Charles J.P. Gallagher, 
production director. And Donald J. 
Kramer, Hastech’s president, said, 
‘*The success of the Hastech/ 
EOCOM project in Utica is the first 
and most important step in the 
development of full, direct-to-plate 
pagination for the newspaper 
industry.” 

Dow Jones & Co., Inc., and 
Information International, Inc., 
announced plans in 1983 to develop 
jointly a pagination/direct-to-plate 
production system for the Wall Street 
Journal and Barron’s weekly. That 
system is slated to begin production 
on a limited basis in 1984. 

The Dow Jones system is being 
designed to produce at a one minute- 
per-page rate. The pagination system 
will be linked by a local area network 
to the scanning subsystem, thus the 
entire system will be capable of 
transmitting high band width data in a 
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It all began in Providence, where the Journal and Evening Bulletin installed a Windmoeller and Hoelscher Journalflex unit 
(bottom left), a Kidder-Stacy Motterflex unit (right), and a W.R. Grace Letterflex® automated flexographic platemaking 


system (top left). 
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common language. Composed pages 
will be transmitted via satellite to the 
17 Dow Jones printing plants. 

In other computer news, Digital 
Equipment Corporation announced it 
was disbanding its specialized sup- 
port group for the newspaper and 
publishing industries, causing some 
anxiety among newspaper systems 
managers. However, it is believed 
that third-party software houses will 
take up the slack left by DEC’s exit. 

DEC and Batelle Laboratories 
introduced BASIS®, a full-text 
electronic library storage and retriev- 
al system. The first BASIS 
installation was at the Oklahoma 
Publishing Company. Later in the 
year, DEC and Batelle announced a 
version of BASIS that could be pur- 
chased for less than $200,000. 

In 1983, development of the neces- 
sary software to network IBM per- 
sonal computers with larger 
minicomputers and mainframes was 
introduced, allowing newspaper 
publishers such as the Calkins News- 
papers group and the Providence 
Journal Company to replace dumb 
workstation terminals with PCs. The 
PCs have far greater flexibility than 
the workstations and they can handle 
text processing chores before final 
text is sent to the host computer. 

IBM announced it would market its 
version of the network architecture in 














AT LAST! 


A Computer Typesetting 
System Designed For 
The Smali Paper 


. . . by a former publisher. Uses the 
TRS-80 Model Il, 12 or 16, A COM- 
PLETE system that simply “plugs in” 
to your Comp. Jr, Compuwriter, Comp 
ll, Trendsetter or Unisetter. Also the 
Comp IV and the 4961 soon. No wires 
to hook up inside your typesetter, just 
one plug. No changes to typesetter or 
computer. Everything is included, 
nothing else to buy or learn. Com- 
puter can be located up to 1,000 feet 
away from typesetter. Use the Radio 
Shack Model 100 as a remote ter- 
minal. You buy the computer, plug 
everything in and start writing stories. 
The computer and your typesetter 
worry about the type. Install for less 
than $1,800 complete. If you think it’s 
too good to be true, check with the 
Kansas and Missouri papers now us- 
ing it daily. 


For the full story 
on RimWriter, contact: 


Genesys Systems 
Box 277, Ellinwood, KS 67526 
316-564-3636 





1984, allowing anybody with an IBM 
mainframe to replace workstations 
with PCs. 

IBM also introduced three new 
lines of PCs, one that emulates its 
workhorse 370 processor, another 
that performs up to seven processing 
chores simultaneously and the famed 
PC Jr. 

In 1983, two government studies 
and the ANPA concluded that VDTs 
pose no health threat to those who use 
them. Predictably, newspaper trade 
unions disagreed. 

In June, the Canadian Federal 
Health Department tested 227 
individual VDT units of 122 types and 
found the small amounts of radiation 
emitted by the machines poses no 
danger to these who use them. 

‘*There is no reason for any person, 
young or old, pregnant or not, to be 
concerned about radiation health 
effects from VDTs,”’ the report said. 
‘*Radiation emissions from VDTs are 
either nonexistent or are so low that 
no standard in the world would clas- 
sify these emissions as hazardous.”’ 

In July, the research arm of the 
National Academy of Sciences re- 
ported that a two-year study of the 
physiological effects of VDTs found 
that they cause no damage to the 
vision of those who use them. It con- 
cluded that eye fatigue, strain and dis- 
comfort are more likely the result of 
the environment in which VDTs are 
used than the result of the VDTs 
themselves. 

‘‘Our general conclusion is that eye 
discomfort, blurred vision and other 
visual distrubances, muscular aches 
and stress among VDT workers are 
very probably not due to anything 
inherent in VDT technology,’’ the 
chairman of the study group reported. 
‘*We found no scientific evidence that 
eye disease, cataracts or other forms 
of damage to the visual system result 
from working with VDTs. VDT radia- 
tion is far lower than the levels per- 
mitted by U.S. occupational 
exposure regulations.”’ 

Also in July, George Cashau, 
director of research for what was then 
the ANPA/RI, told the Newspaper 
Personnel Relations Association that 
there is ‘‘no evidence’ that VDTs 
pose a radiation danger to employees. 

‘‘We at the Research Institute 
believe the VDT issue is more psy- 
chological or political,’’ he said. 
‘‘We’ve done lab testing and really 
can’t find any problem except on the 
ergonomics issue, and that is between 
man and machine.” 

1983 was a big year for the ANPA, 
with the old Reseach Institute in Eas- 
ton, Pa. closed and the ANPA tech- 
nical departments moved into a brand 
new, 90,000 square-foot addition to 


the Newspaper Center in Reston, Va. 


Research Facility, as it is called, 
boasts more than $6 million in state- 
of-the-art newspaper production 
equipment donated by suppliers to 
the newspaper industry. 


in the move, most of them secretarial 
or clerical workers. Erwin Jaffe, who 
headed the old RI, elected to take ear- 
ly retirement instead of moving to the 
Washington, D.C. area. And three 
key members of the ANPA’s compu- 
ter research department decided to 
stay behind in Pennsylvania, where 
they opened a new firm called Soft- 
ware Consulting Services, which, 
among other things, markets and 
installs 
electronic page dummying software. 


equipment rose 19%, according to a 
study for the National Printing Equip- 
ment and Supply Association. Of that 
percentage, only 3.5% was due to 
price increases. 


graphic arts equipment suppliers, 
with sales expected to top $2 billion 
for the first time and orders expected 
to rise 22% over the 1983 levels. 


banking system and to news and ads 
via local telephone numbers. 


played on the user’s tv set. 


through the system will include bill 
payment, fund transfers, balance 
information, cleared checks and rate 
information. 


sortium of major financial institutions 
around the country. 





The new Technical Training and 


The ANPA lost a total of 22 people 


ANPA’s Layout 80® 


In 1983, orders for graphic arts 


1984 should be a banner year for 


Cable project 
ready for Phoenix 


R/G Cable, a division of the Arizona 
Republic/Phoenix Gazette, will pro- 
vide local news and advertising in the 
Phoenix area as part of a national 
electronic home banking experiment. 

The one-year project, to be con- 
ducted by Western Savings and Loan 
Association, is scheduled to start in 
the spring. 

R/G’s role will be to provide local 
news and advertising on demand to 
the participants in the Home Banking 
Interchange Test, according to Joe 
Cole, the cable company’s general 
manager. 

Western Savings will provide 100 
terminals, which will be placed in ran- 
domly chosen homes of Western Sav- 
ings customers in Maricopa County. 
The Sceptre unit terminal, recently 
introduced by American Telephone 
and Telegraph, allows access to the 


Information and graphics will be dis- 


Financial services available 


The project is sponsored by a con- 
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history of the city of Lowell, Massa- 
chusetts, a total revaluation of every 
parcel of property was undertaken in 
1983. The mammoth job was done by 
a large crew of professionals who can- 


individual properties in the city. But 
without the help of the Lowell (Mass.) 
Sun, the city may not have been able 
to reap the benefits of revaluation. 


taxpayers to file an appeal based on 
the values set on their properties, 
issued to each by mail, it became 
obvious that in order to do this, 
homeowners and businessmen had to 
make comparisons between the vai- 
uation of their own property and that 
of their neighbors or like business 
properties. The city needed to publish 
the values of all individual properties. 

When it became apparent that time 
would not permit typesetting and 
printing of such a document in time 
for individual appeals, the city coun- 
cil of Lowell put out an appeal to the 
Sun that it make an effort to present 


For the first time in the 157-year 


vassed and set vaiues on 22,000 


Since there was a deadline for 





time than was available. To print a list 
containing irrelevant material would 
double the size of any publication. 
Finally, it was realized that the 
information had been generated on a 
Wang computer and that Wang 
Laboratories — a locally-based firm 
— had manufactured typesetters cap- 
able of handling a conversion from 
mag tape to floppy diskettes. The only 
system capable of both making the 


‘conversion and typesetting the 


information was located at the Great- 
er Lowell Regional Technical/ 
Vocational High School in Tyngs- 
boro, Mass. 

With the cooperation of people in 
the City Assessors’ office, technical 
assistance from Wang and school offi- 
cials, the data was successfully edited 
and converted to type. A total of 26 
hours running time on a Wang type- 
setter was needed, involving 13 fully 
loaded diskettes and 600 feet of 





Daily solves a taxing dilemma 


Lowell Sun helps City Hail in effort to complete 
its first property revaluation in 157 years. 


phototypesetting film. 

Sun editorial personnell quickly 
matched the typesetter output against 
City Hall’s printout in an effort to 
ascertain whether there had been any 
ommissions or deletions. Only one 
listing had been ‘bleeped’ by compu- 
ter error, but it was decided to go with 
what the Wang produced. 

The Sun’s composing room pasted- 
up the listings, assembled the pages, 
and, on Monday evening, December 
19, the listings went to press, ready to 
be inserted in the following day’s edi- 
tions of the Sun. 

The result was a 64-page tabloid 
distributed as a special insert and pre- 
sented as a public service by the 
Lowell Sun Publishing Company. 

The Sun is published evenings and 
Sundays and has a circulation of 
roughly 60,000. It is located near the 
northwestern end of Boston’s famed 
high-technology belt. 





Electronic Typesetting and 
Reprographics 
From Your 
Electronic Media 


this information to the public. 

Wary of the potential pitfalls of 
printing the information, the news- 
paper’s first response was that “‘it 
would try.’’ Faced with 834 pages of 
computer printouts, each averaging 
30 listings and all containing 
information not pertinent to the prop- 
erty revaluation, the Sun was making 
no promises. 

The information was available on 
magnetic computer tapes at City Hall, 
but the major obstacle was converting 
this information to a mode compatible 
with the Sun’s front-end system, 
eliminating rekeyboarding, proof- 
reading, correcting, etc. 

The Sun got to work, exploring 
every possible manner in which to 
convert the information from tape to 
type. Leading the exploration were 
James I. O’Hearn, general manager; 
Kendall Wallace, managing editor; 
and Anthony R. Mendonsa, produc- 
tion manager. ‘ 

The Sun contacted numerous com- 
puter conversion houses and software 
experts, none of which had the 
answer. A conversion from magnetic 
tapes to floppy diskettes or paper tape 
was possible, but stripping out of use- 
less information would involve more 


@ Directories 
@ Books @ Price lists 
® Catalogs @ Indexes 


Aztech fulfills your media requirements with computer 
programming, formatting, computations, and other needs. 
Our 3 shifts serve to guarantee fast turnaround 
(24-48 hours) for your project at affordable prices. For 
complete information, contact Edward Zurek, Database 
Servicing Department at (212) 986-3000. 


AVZIL EG 


DATABASE SERVICES 


227 East 45th Street, New York, New York 10017 
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Foreign publishers top U.S. sales 


Murdoch, Creighton, Thomson active in 1983 


The foreigners’ invasion of the U.S. 
journalism territory continued in 1983 
with indications of having a sensa- 
tional impact. 


Australian K. Rupert Murdoch 
pulled Thicago into his international 
domain with a $90 million bid for the 
Sun-Times which the Fields (Marshall 
and Frederick, half-brothers) 
accepted. 


Whether the morning tabloid, en- 
gaged in keen competition with the 
broadsheet Chicago Tribune, will be 
re-made in the image of Murdoch’s 
spicy tabloids of New York, Boston, 
San Antonio, London and cities 
Down Under waits for his formal 
take-over early in 84. 


With an initial investment of $100 
million plus, Canadian J. Douglas 
Creighton introduced Texans to a 
“*new”’ Houston Post with splashes of 
color and headlines that shout for 
attention. His Toronto Sun Publish- 
ing Co. acquired the 134-year-old 
evening-Sunday daily from H&C 
Communications Corp. (the Hobby 
and Cato families) with the assistance 
of two financial giants, Lehman Bros. 
Kuhn Loeb Inc. of Wall Street and 
Burns Fry Ltd. of Toronto. 

While Gannett Company stood pat 
and concentrated its resources on the 





development of USA Today, Canada- 
based Thomson Newspapers picked 
up a few more dailies in this country 
and created a tie for numerical leader- 





While this was the 
lightest action in the daily 
newspaper market for many 
years, trading in the 
non-daily field was about 
normal with 80-odd 
transactions reported. 





ship — 85 matching Gannett’s 85 — in 
the group picture. Gannett disposed 
of the Oakland Tribune to local 
interests. 

A major ownership change among 
the groups involved the Post Corp. 
(Wisconsin), the $118 million transac- 
tion needing approval of the Federal 
Communications Commission 
because several radio and television 
station licenses were included. The 
package, with three dailies in Wiscon- 
sin and Massachusetts and several 
non-dailies, will go to the Gillett 
Group of Nashville which is mainly in 
broadcasting. 

Ownership changes were reported 
for 30 dailies. All but four of these 
moved into groups. Three went from 


John A. Park, Jr. 


Expertise in Handling 


Media 
Ownership Changes 


(919) 782-3131 
BOX 17127 RALEIGH, N.C. 27619 


29 Years Nation-Wide Personal Service 





groups into independent publishing 
companies. Donrey Media was the 
busiest with acquisitions. 

While this was the lightest action in 
the daily newspaper market for many 
years, trading in the non-daily field 
was about normal with 80-odd trans- 
actions reported. A large number of 
these were free distribution papers 
and shoppers. The list may be far from 
complete because, as one broker told 
E&P, a great many sales are made 
between people who know each other 
and don’t require a consultant or mid- 
dle-man. 


Ownership changes 


The Blade-Atlas weekly newspaper 
at Blanchardville, Wisconsin, was 
sold on December 9 by publisher 
Henry W. Schroeder, who had owned 
it since 1975. 

Schroeder sold the newspaper to 
Pat and Mike Reilly of Dodgeville. 

He purchased the Blade-Atlas in 
1975 from Dennis and Elizabeth 
Novinski, after they had combined 
the Blanchardville Blade with the 
Argyle Atlas a few years earlier. The 
Blade was established in 1887. 

Schroeder continues in the publish- 
ing business with the Verona Press, 
Oregon Observer, Fitchburg Star, 
weekly newspapers, and the Evans- 
ville Leader, the Oregon Freebee, 
and the Verona Leader, shoppers, all 
in the suburban areas near Madison, 
Wisconsin. 

Schroeder is first vice-president of 
the Wisconsin Newspaper Asso- 
ciation and has been a member of the 
board for 10 years. 


* * * 


The Jasper County (lowa) Adver- 
tiser, a 30-year old shopper, was pur- 
chased by the Newton Daily News, a 
B.F. Shaw newspaper. 

Bob L. Edwards of Knoxville, 
Iowa was the negotiator. 


California cable 
franchise awarded 


Sacramento County, Calif., 
awarded its cable franchise to a 
partnership. involving Cablevisions 
Systems Corp. of Woodbury, N.Y., 
River City Cablevision, a group of 
local investors, and Scripps-Howard 
Broadcasting Co. 
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1983 

Daily 
Newspaper 

Sales 


ARIZONA 
Chandler Arizonan 
Evening-Sunday 6,500 
Ray Barnes to Cox Enterprises 


Yuma Sun 
Evening-Sunday 17,000 
Jones Osborn Family sold 50% to 
Donrey Media 


ARKANSAS 
Jacksonville News 
Evening-Sunday 5,000 
James T. Canfield to General Media 
Inc., Jacksonville 


CALIFORNIA 
Chico Enterprise-Record 
Evening 26,000 
Garey B. Weibel et. al. to Donrey 
Media. Broker: Mel Hodell 


Oakland Tribune 
Daily 160,000 
Gannett Company to Robert C. May- 
nard, Paul R. Greenberg et. al. for $22 
million 


Oroville Mercury-Register 
Evening 11,300 
Beebe Family, Floyd Sparks et. al. to 
Buckner News Alliance. Broker: Mel 
Hodell 


Santa Monica Evening Outlook 
Evening 35,000 
United Western Newspapers (C. 
Deane Funk Family) to Copley Press 
Inc. for $17 million 


ILLINOIS 
Chicago Sun-Times 
Morning 650,000. Sunday 690,000 
Field Enterprises to News American 
(Rupert Murdoch) for $90 million. 
Consultants: Lehman Bros. Kuhn 
Loeb 


Waukegan News-Sun 
Evening 42,000 
Keystone Printing Service (Ward Just 
et. al.) to Copley Press Inc 


INDIANA 
Bicknell Knox County Daily News 
Evening 2,500 
Michael Carnahan to Sharon and Lar- 
ry Hiatt, Princeton (Ind.) Daily Clar- 
ion 


Terre Haute Star & Tribune 
Daily 23,000. Sunday 42,000 
Rose-Hulman Institute of Technolo- 
gy, Louis F. Keifer Estate and Hul- 
man Family to Ingersoll Publications 
Inc. Broker: LeRoy Keller 


IOWA 
Cedar Falls Record 
Morning 4,000 
W.H. Hartman Co. to Howard Publi- 
catons. Consultant: George J. Cooper 


Centerville Daily Iowegian & Citizen 
Morning 5,000 
Robert K. Beck to Smith Newspap- 
ers, Fort Payne, Ala. Broker: Robert 
N. Bolitho 


Waterloo Courier 
Evening-Sunday 53,000 
W.H. Hartman Co. to Howard Pub- 
lications. Consultant: George J. 
Cooper 


LOUISIANA 
Minden Press-Herald 
Evening 4,200 
Robert D. Miller et. al. (Enterprise 
Newspapers) to Specht Newspapers 


MASSACHUSETTS 
Dedham Transcript 
Evening 11,000 
Post Corporation to Gillett Com- 
munications, Nashville, Tenn. 


Waltham News-Tribune 
Evening 13,000 
Post Corporation to Gillett Com- 
munications 


NEW JERSEY 
Woodbury Gloucester County Times 
Evening-Sunday 28,000 
Harte-Hanks Communications to 
William Dean Singleton and Richard 
B. Scudder 


NEW MEXICO 
Alamagordo Daily News 
Evening-Sunday 9,000 
(Continued on next page) 








GILLETT COMMUNICATIONS 


has signed a definitive 
agreement to acquire 


POST CORPORATION 


We served as a consultant to 
Gillett Communications on this transaction 


Lee Dirks & Associates 
313-259-0080 
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Billie Holder and Aubrey L. Dunn to 
Donrey Media 


NEW YORK 


Mt. Kisco Patent Trader 
10,000 
Morris Newspaper Corp. (Charles H. 
Morris) of Savannah, Ga. to James N. 
Brown, Inco Development Corp., 
Mason, Mich. ° 


NORTH CAROLINA 


Shelby Daily Star 
Evening 17,000 
Henry Weathers Sr. to Clay Com- 
munications. Broker: John A. Park 
Jr. Associates 


OKLAHOMA 


Ardmore Daily Ardmoreite 
Evening 13,000. Sunday 16,000 
Riesen Family to Stauffer Com- 
munications for $6.5 million. Brok- 
ers: R. Gary Gomm & Co. and Ches- 
ter Archord III 


PENNSYLVANIA 


Easton Express 
Evening-Sunday 48,000 
George H. Coffin Jr. et. al. to Thom- 
son Newspapers 


TENNESSEE 


Columbia Herald 
Evening-Sunday 13,000 


Sam D. Kennedy and John M. Jones 
families to Donrey Media 


TEXAS 
Houston Post 
Morning 395,000. Sunday 420,000 
H & C Communications (Hobby and 
Cato families) to Toronto Sun 
Publishing Co. (J. Douglas Creighton) 
for $100 million, plus working capital. 
Consultants: Lehman Bros. Kuhn 
Loeb Inc. and Burns Fry Ltd. 


Mineral Wells Index 
Evening-Sunday 5,000 
William W. Jamar and Jane Ellen 
Jamar to Jefferson-Pilot Publications. 
Broker: Lester Kamin & Co. 


VIRGINIA 
Waynesboro News-Virginian 
Evening 14,000 
Evening Post Publishing Co., Char- 
leston, S.C. to Park Com- 
munications. Broker: John A. Park 
Jr. Associates 


WISCONSIN 
Appleton-Neenah Post-Crescent 
Evening 52,000. Sunday 60,000 
Post Corporation to Gillett Com- 
munications, Nashville, Tenn. 


Waukesha Freeman 
Evening 25,300 
Des Moines Register & Tribune Co. 
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We’ ve helped others ... we can help you! 


Since 1980, HARE and FORD 
have handled media sales (print 
and broadcasting) totaling well in 
excess of $100,000,000. 


@ Sales/Pricing/Profit Potential 
® Key buyer/seller contacts 
® Negotiations/closings 


Call on Professionals for Appraising, Buying or Selling 


RICHARD L. HARE 


Management Consultant 
Hare Associates 
62 Black Walnut Drive 


Rochester, N.¥. 14615 
(716-621-6873) 


MILTON Q. FORD 
Media Broker 
Milton Q. Ford & Associates 
5050 Poplar Avenue 
Memphis, Tennessee 38157 
(901-767-7980) 
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to Thomson Newspapers for $9 mil- 
lion 


Wisconsin Rapids Tribune 
Evening 13,000 
William Hoffman to Thomson News- 
papers. Broker: Robert N. Bolitho 


CANADA 
Cobourg (Ont.) Daily Star 
Evening 4,600 
Dr. James Johnston to St. Catharines 
Standard Ltd. 


Ottawa (Ont.) Le Droit 
43,000 
Le Droit to Uni-Media Inc. 


Port Hope (Ont.) Guide 
Evening 3,000 
Dr. James Johnston to Catharines 
Standard Ltd. 


Winnepeg (Man.) Sun 
40,000 
Winnipeg Sun Ltd. to Quebecor Inc. 





New Ventures 
Rockford Squire 


A new weekly newspaper, the 
Rockford (Mich.)} Squire, began 
publishing the week of December 18. 

The staff consists of four people 
formerly employed by the Northland 
News, a weekly publication formed 
from the defunct Rockford Register 
and the Cedar Springs Clipper, which 
itself recently discontinued publica- 
tion. 

Managing editor Patricia Vogt of 
the Squire says that financial backing 
is being received from five local busi- 
nessmen and a subscription drive is 
being conducted as a fund-raising 
project by the Rockford High School 
band members and band boosters. 


Pinellas Week 


Pinellas Week, a new publicaton 
containing leisure and lifestyle arti- 
cles is now being distributed free to 
90,000 homes in middle and upper 
Pinellas County, Florida. 

The magazine-format publication, 
produced by Clearwater Newspapers 
Inc., which also publishes the daily 
Clearwater Sun, replaces the regional 
Buyers’ Guides. 

Distributed on a non-duplicating 
basis to complement the coverage of 
the Clearwater Sun, Pinnellas Week 
offers advertisers an opportunity to 
obtain full maret coverage. Together, 
the two publications provide a 
circulation of more than 130,000. 
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1983 

Non-Daily 
Newspapers 
Sales & Mergers 


ALABAMA 
Sylacauga (Ala.) Advance 
15,000 
Cook Publications to the Talladega 
Home (Callahan) 


ARIZONA 
Black Mountain News 
2,000 
Jim and Norma Stubbs to Western 
Newspapers (Yuma Daily Sun) 


Page Lake Powell Chronicle 
3,000 
Jim and Norma Stubbs to Western 
Newspapers (Yuma Daily Sun) 


Phoenix Black Canyon Evening 
Express 
Jim and Norma Stubbs to Western 
Newspapers 


Safford Easter Arizona Courier 
10,000 
Robert E. Gentry to Wick Newspap- 
ers 


Tuba City Navajo-Hopi Observer 
2,500 
Jim and Norma Stubbs to Western 
Newspapers 
ARKANSAS 
Waldron News 
3,000 
Randal O. Grigsby to Rupert Phillips. 
Broker: Robert N. Bolitho 


CALIFORNIA 
Big Bear Lake High Country Life 


10,000 
to Bob and Shirley Wood (The 


Grizzly) 

Consultant: Mel Hodell 
Crestline Mountain Courier 
3,100 
Donald and Victoria Fairchild to 
Champion Publications. Consultant 


Crestline Rim of the World News 
Donald and Victoria Fairchild to 
Champion Publications. Consultant: 

Mel Hodell 


Huntington Beach News 
15,000 


HB News Inc. to (Robert) Hunter 
Publications 


Long Beach Beachcomber 


15,000 
to Hunter Publications 


Long Beach Marina News 
25,000 
Huniington Beach News Co. (Philip 
Horwith) to (Robert) Hunter Publica- 
tions 


Maimmoth Lakes Review 
Carolyn and Jay Cole to Chalfant 
Press (R.D. and Deane Funk). Brok- 

er: Mel Hodell 

San Francisco Progress 

200,000 
Harte-Hanks to M. Mariun Johnson 
et. al. 


Santa Rosa Sonoma News Herald & 
Buyers Guide 
100,000 
Sonoma Community Press to Lesher 
Communications 


COLORADO 
Golden Colorado Transcript 
3,000 
Montgomery Publications of Col- 
(Continued on next page) 
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SALE OF 


THE DAILY EXPRESS 


EASTON, PENNSYLVANIA 
ABC 47,011 Evenings — 47,838 Sundays 
WAS NEGOTIATED BY 


Robert N. Bolitho 


For The Stockholders Of Easton Publishing 
Co., And Phillipsburg Publishing Co., To: 


THOMSON NEWSPAPERS, INC. 


Effective January 6, 1984 


OTHER 1983 SALES INCLUDE: 


The Centerville (IA) lowegian & Citizen; Wisconsin Rapids (W!) Daily Tribune; Pierce 
County Herald, Puyallup, WA; Cincinnati (OH) Suburban Newspapers, Inc.; Potter 
Enterprise, Coudersport, PA; Nebraska Journal Leader, Ponca, NE; Platte County 
Citizen, Edgerton, MO; County Wide News, Tecumseh, OK; Monroe County Re- 
porter, Forsyth, GA; Waldron (AR) News; Williamston (NC) Enterprise; The Weekly 
Herald, Robersonville, NC; Free Press, Corning, IA; Salem (IL) Times-Commoner; 
New London (WI) Press-Star; Ulysses, (KS) News 


KREHBIEL-BOLITHO NEWSPAPER SERVICE, INC. 


Shawnee Mission, Kansas 


Robert N. Bolitho 


(913) 381-8280 
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orado Inc. (Junction City, Kans. to 
Jerry Brock 


CONNECTICUT 


Simsbury Farmington Valley Herald 
14,000 

Louis E. Ball Jr. to Bristol Press 

Publishing Co. (E. Bartlett Barnes) 


FLORIDA 


Boca Raton Monday Paper and Gold 
Coast Group (seven) 
100,000 
Majority interest by Arthur and Louis 
Rich to Whitney Communications 


Chipley Washington County News 
3,000 

Enterprise Group to Specht News- 
papers 


Jacksonville Beach Beaches Leader 
7,000 

William A. Dryden to Thomas H. 
Wood 


Destin Log 
6,300 
Jack Beckland et. al. to Scripps- 


Howard Newspapers 


Immokalee Bulletin 
7,000 
Glen L. Wrisley to Independent 
Newspapers 


LaBelle Southwest Florida News 
8,500 
to Independent Newspapers 


Polk Shopper 
130,000 
Post Corporation to Gillett Com- 
munications. Consultant: Lee Dirks 
& Associates 


GEORGIA 
Covington News 
6,500 
Dennis Trust to employees 


Forsyth Monroe County Reporter 
3,000 
Donald J. Daniel to W.B. Geiger (Bar- 
nesville Herald Gazette). Broker: 
Robert N. Bolitho 


Monroe Walton Tribune 
5,000 
Bill E. Martin to Southern Newspap- 
ers 


ILLINOIS 
Highland Park Deerfield News- 

Advertiser 

8,000 

Eugene Singer and Family to William 
H. Rentschler et. al. Sale included: 
Glenview News-Advertiser (8,000), 
Glencoe News-Advertiser (3,200), 
Wilmette News-Advertiser (7,000), 
Winnetka News-Advertiser (5,200), 
North Brook Mail-Advertiser, Lake 
Forest News-Advertiser and High- 
land Park Mail-Advertiser (50,000) 


Salem Times-Commoner 
6,000 
G.E. Bahner to minority owners. 
Broker: Robert N. Bolitho 


ollinsville Herald 
9,741 
Post Corporation to Gillett Com- 
munications. Consultant: Lee Dirks 
& Associates 


Granite City Press-Record 
15,644 
Post Corporation to Gillett Com- 
munications. Consultant: Lee Dirks 
& Associates 


INDIANA 
Boonville Warrick Enquirer 
1,600 
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C. Richard Johnson to Brehm Com- 
munications 


Boonville Standard 
6,000 
C. Richard Johnson to Brehm Com- 
munications 


Chandler Post 
560 
C. Richard Johnson to Brehm Com- 
munications 


Zionsville Sentinel Dispatch 
Ronald Culp, Melissa Goldsmith and 
Susan Kleinman 


IOWA 
Centerville Ad-Express 
11,200 
John Arnold to Smith Newspapers. 
Broker: Robert N. Bolitho 


Corning Adams County Free Press 
to Smith Newspapers. Broker: Robert 
N. Bolitho 


KANSAS 
Johnson Pioneer 
1,000 
Donald and Mary Waterman to Fran 
and J.E. Williams 


Sublette Haskell County Monitor 
Chief 
1,300 
Donald and Mary Waterman to Bar- 
bara Glover 


Ulysses News 
2,800 
Donald and Mary Waterman to Shel- 
by Newspapers (Robert Swonke). 
Broker: Robert N. Bolitho 


MASSACHUSETTS 
Ipswich Today and Georgetown 
Weekly 
Joe Fenton to North Shore Weeklies 
(William S. Wasserman Jr.). Broker: 
W.B. Grimes & Co. 


Transcript Weeklies (Boston suburbs) 
54,641 
Post Corporation to Gillett Com- 
munications. Consultant: Lee Dirks 
& Associates 


MINNESOTA 
Northfield News and Northfield 
Shopper 
16,000 
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Bruce A. Kirkpatrick to Robert L. 
Bradford 


MISSOURI 
Edgerton Platte County Citizen 
2,000 
Glenn and Jody Keefhaver to Rosella 
and William Roberts. Broker: Robert 
N. Bolitho 


NEBRASKA 
Ponca Nebraska Journal-Leader 
1,200 
Larry and Linda Meints to Richard 
and Judy Volkman. Broker: Robert 
N. Bolitho 


NEW JERSEY 
Hamilton Mercer County Messenger 
10,000 
Carol Patton to John R. Lacy 


Ocean City Sentinel-Ledger 
11,000 
John T. Strethers to South Jersey 
Radio Inc. (Howard L. Green) 


Toms River Ocean County Reporter 
80,000 
Bergen Evening Record Co. to Cap- 
ital Cities Communications Inc. 


Pleasantville Mainland Journal 
6,500 
Hinman Family to Evening News 
Associaton (Times Graphics Inc.) 


NEW MEXICO 
Belen Valencia County News- 
Bulletin 
5,000 
Meredith Corp. to Harte-Hanks 


NEW YORK 
Cooperstown Freeman’s Journal 
4,200 
Richard and Nancy Johnson to Dale 
and Bob DuPont. Broker: W.B. 
Grimes & Co. 


NORTH CAROLINA 
Robersonville Herald 
1,000 
F.M. Manning to John S. and David J. 
Whichard II (Greenville Reflecior). 
Broker: Robert N. Bolitho 


Williamston Enterprise 
5,280 
F.M. Manning to John S. and David J. 
Whichard II. Broker: Robert N. 
Bolitho 
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OHIO 
Sun Newspapers (Cleveland suburbs) 
250,000 
Post Corporation to Gillett Com- 
munications. Consultant: Lee Dirks 
& Associates 


OKLAHOMA 
Tecumseh County-Wide News 
2,400 
Cloyce and Orinne Wiley to Wayne 
and Gloria Trotter and Lisa Gillenwa- 
ter. Broker: Robert N. Bolitho 


PENNSYLVANIA 
Coudersport Potter Enterprise 
10,500 
Mrs. Jill Fish and Mrs. Barbara 
Heimel to (Lee) Stauffer Media Inc. 
(Danville News). Broker Robert N. 
Bolitho 


Honesdale Wayne Independent 
12,000 
Clifford Ammerman et. al. to John 
and Catherine Johnson 


Williamsport Grit 
35,000 
Advo Systems Inc. to Stauffer Com- 
munications 


TENNESSEE 
Franklin Review-Appeal 
12,500 
Armistead Family to Morris News- 
paper Corp., Savannah, Ga. 


Mount Pleasant Record 
2,300 
Kennedy and Jones families to Don- 
rey Media 


Waverly News-Democrat 
5,000 
Leaf-Chronicle Co. (Multimedia) to 
Shoppers Guide (William L. Haxton) 


TEXAS 
Dumas Moore County News-Press 
5,100 
Dick Reavis Sr. to Southern News- 
papers, Houston 


Mineral Wells Palo Pinto County Star 
3,500 
William W. Jamar and Jean Ellen 
Jamar to Jefferson-Pilot Publications. 
Broker: Lester Kamin & Co. 


WASHINGTON 
Colfax Bulletin 
1,000 


(Continued on next page) 





Pree News - Press & Gazette Company 


St. Joseph, Missouri 


has acquired 
WJTV 
Jackson, Mississippi 


for 


$19,000,000 


from 


Capitol Broadcasting Company 


(40% owned by Mississippi Publishers Corp. 
Jackson, Mississippi) 


We are pleased to have served as 
broker in this transaction. 
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Bill Wilmot to Stephen J. Matlock 
Communications 


Colfax Gazette 
4,700 
Bill Wilmot to Matlock Com- 
munications 


Friday Harbor Journal of the San 
Juan Islands 
4,600 
Larry and Rosalind Duthie to Frank 
and Joyce Leeming 


Puyallup Pierce County Herald 
18,000 
Frank Franich et. al. to Herald 
Publishing Co. (Tacoma News Tri- 
bune). Broker: Robert N. Bolitho 


WISCONSIN 


New London Press-Star 
3,800 
Howard and Joan Sanstadt to Add 
Inc. (Milwaukee Journal Co.). Brok- 
er: Robert N. Bolitho 


New London Reminder Review 
12,000 
Howard and Joan Sanstadt to Add 
Inc. (Milwaukee Journal Co.). Brok- 
er: Robert N. Bolitho 


West Bend News 
10,500 paid, 69,000 free 
Post Corporation to Gillett Com- 
munications. Consultant: Gillett 
Communications 
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. .. consider our free TV Listing/ 
Plus Business advertising fea- 
ture for your newspaper. It’s a 
winner! 


DICKINSON MULTI-MEDIA 
SERVICES, INC 


Dickinson 





271 MADISON 
NY 10016 


PHONE (212) 
532-0170 




















Belo’s $600 million deal 
highlights 1983 broadcast sales 


Newspaper-related station sales in 
1983 made the files of the Federal 
Communications Commission bulge 
with applications for approval of 
transactions, ranging from $600 mil- 
lion to a fe~y hundred thousand. 

The year’s biggest deal, which is 
expected to be closed early in 1984, 
was the agreement by A.H. Belo 
Corporation, parent company of the 
Dallas Morning News and other 
Texas newspapers, to purchase six tv 
outlets licensed to Corinthian 
Broadcasting Corp., a unit of Dun & 
Bradstreet Corp. 

While the total price for this pack- 
age was given as $606 million, Belo 
will recover about $105 million by 
reselling two stations—WISH 
Indianapolis and WANE Fort 
Wayne—to LIN Broadcasting Co. 
Belo also sold KFDM Beaumont-Port 
Arthur to Freedom Newspapers for 
$49 million, and issued two million 
common shares of Belo stock in a 
public offering at $36.125 each 
through Goldman Sachs & Co. 

In the Corinthian block Belo will 
acquire KHOU-tv Houston at a near 
record price of $342 million. It is a 
CBS affiliate. 

The FCC has already approved the 
‘ransfer of license for radio station 
KNGF-fm at Jackson, Calif. from 
Capricorn Broadcasting Co. to Gold 
Country Communications, whose 
principals are Judith Rutter, a copy 
editor at the Washington Post; her 
husband, Lawrence G. Rutter, a city 
management consultant; and George 
Schrader, a former city manager of 
Dallas. The price was $600,000. 

An $87 million transaction 
involving five tv and eight radio sta- 
tions licensed to Forward Com- 
munications Inc. of Wisconsin awaits 
FCC approval. The purchasers, 
under the name of Wesray Corpora- 
tion, are William E. Simon, 
investment banker who was Secre- 
tary of the Treasury in the Ford 
Administration, and Raymond 
Chambers, a financier, of Morris- 
town, N.J. 

Forward, owner of the Marshfield 
(Wisc.) News-Herald and other news- 
papers, is composed of Employers 
Insurance Co., the John S. Sturtevant 
Family Trusts, and Merrill Publishing 
Co. The tv outlets are in Peoria, IIl., 
Sioux City, la., Odessa, Tex., Madi- 
son, Wisc. and Wausau, Wisc. The 
radio group serves Tallahassee, Fla., 
Waterloo, Ia., Great Bend, Kans., 
Moorhead, Minn. and Kaukauma, 
Wisc. 


In another development, the Lind- 
say and Schaub families of Decatur, 
Ill. who sold their several newspapers 
to Lee Enterprises in 1981, disposed 
of three radio stations in Illinois and 
Kentucky for $8 million. 

The Hederman Families of Jack- 
son, Miss. who sold their newspapers 
to the Gannett Company in 1982 also 
divested their radio stations for $2.7 
million. 


TV station 
transactions in ’83 


Information for this listing was 
derived from the files of the Federal 
Communications Commission. 


CALIFORNIA 
KXTV Sacramento. CBS 
Seller: Dun & Bradstreet 
Buyer: A.H. Belo Co. (Dallas Morn- 
ing News) 
Price: $78.1 million 


COLORADO 
KKTV-tv Colorado Springs 
Seller: Capitol Broadcasting Co. 
Buyer: Ackerley Inc. 
Price: $15.5 million 
Broker: Blackburn & Co., Inc. 


GEORGIA 
WANKX-tv Atlanta 
Seller: Continental Broadcasting Co. 
(Christian Broadcasting Network) 
Buyer: Tribune Co. (Chicago) 
Price: $32 million 


ILLINOIS 
WRAO-tv Peoria. ABC 
Seller: Forward Communications 
(Marshfield (Wisc.) Herald, etc.) 
Buyer: Wesray Corp. (William E. 
Simon et. al.) 
Price: $50 million group package 


INDIANA 
WANE-tv Fort Wayne. CBS 
Seller: Dun & Bradstreet 
Buyer: A.H. Belo Co. 
Price: $7.9 million 
Resold to LIN Broadcasting Corp. at 
same price 
WPTA-tv Fort Wayne. ABC 
Seller: Gannett Company 
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Buyer: Pulitzer Publishing Co. 
Price: $8.6 million 
Broker: R.C. Crisler & Co. 


WISH-tv Indianapolis. CBS 

Seller: Dun & Bradstreet 

Puyer: A.H. Belo Co. 

Price: $104.9 million 

Resold to LLN Broadcasting at same 
price 


IOWA 
KCAU-tv Sioux City. ABC 
Seller: Forward Communications 
Buyer: Wesray 


KENTUCKY 
Louisville. ABC 
Seller: Gannett Company 
Buyer: Pulitzer Publishing Co. 
Price: $15.4 million 
Broker: R.C. Crisler & Co. 


WDRB.-tv Louisville 

Seller: Cowles Media Co. 

Buyer: Toledo Blade Co. (Block) 
Price: $10 million 


LOUISIANA 
WGN0O-tv 
Sellers: General Media Corp. (Earl 
Hickerson et. al.) 
Buyer: Tribune Broadcasting Co. 
Price: $21 million 


MASSACHUSETTS 
WLNE-tv Bedford, Mass. (Pro- 
vidence, R.I.). CBS 
Seller: Pulitzer Publishing Co. 
Buyer: Freedom Newspaper 
Price: $15.5 million 
Broker: R.C. Crisler & Co. 


MICHIGAN 
WKBD.-tv Detroit 
Seller: Field Enterprises 
Buyer: Cox Broadcasting Co. 
Price: $70 million 


MISSOURI 
KSDK-tv St. Louis. NBC 
Seller: Pulitzer Publishing Co. 
Buyer: Multimedia 


MISSISSIPPI 
WJTV-tv Jackson. CBS 
Seller: Capitol Broadcasting Co. 
(Hederman) 
Buyer: St. Joseph (Mo.) News- 
Gazette Co. (Bradley) 
Price: $19 million 
Broker: Blackburn & Co., Inc. 
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Price: WFBC-tv Greenville and $9 
million 


NEW MEXICO 
KSWS-tv Roswell. NBC 
Seller: State-Record Co. 
Buyer: Caprock Telecasting Inc. 


NORTH CAROLINA 
WXII-tv Winston-Salem. NBC 
Seller: Multimedia 
Buyer: Pulitzer Publishing Co. 


OKLAHOMA 
KOTV Tulsa. CBS 


Seller: Dun & Bradstreet 
Buyer: A.H. Belo Co. 
Price: $41 million 


TENNESSEE 
WTVC-tv Chattanooga 
Seller: A.H. Belo Co. 

Buyer: Freedom Newspapers 
Price: $49 million 


WNGE-tv Nashville 

Seller: General Electric Broadcasting 
Co. 

Buyer: Knight-Ridder Newspapers 
Price: $37 million 


TEXAS 
KFDM-tvBeaumont-Port Arthur 
Seller: A.H. Belo Co. 

Buyer: Freedom Newspapers 
Price: $49 million 


KHOU-tv Houston. CBS 
Seller: Dun & Bradstreet 
Buyer: A.H. Belo Co. 
Price: $342 million 


KCBD-tv Lubbock. NBC 
Seller: State-Record Co. 


Buyer: Caprock Telecasting Inc. 
(Gene Reischman Family) 

Price: $10.75 million with KSWS-tv 
Roswell, N.M. 


KOSA-tv Odessa. ABC 

Seller: Forward Communications 
Buyer: Wesray (William E. Simon et. 
al.) 


VIRGINIA 
WVEC-tv Hampton-Norfolk. ABC 
Seller: Dun & Bradstreet 
Buyer: A.H. Belo Co. 
Price: $40 million 


WISCONSIN 
WTRF-tv Madison. NBC 
Seller: Forward Communications 
Buyer: Wesray 


WSAW-tv Wausau. CBS 
Seller: Forward Communications 
Buyer: Wesray Corp. 


PUERTO RICO 
WRAQ-tv San Juan 
Seller: Telemundo Inc. (Mrs. A.S. 
Hills and Angel Ramos Foundation) 
Buyer: John Blair & Co. 
Price: $55 million 
Broker: Howard E. Stark 


Radio station 
transactions in ’83 


Information concerning the follow- 
ing transactions was derived from 
Federal Communications Commis- 
sion files. 


ARIZONA 
KCUZ-am Clifton and KFMM-fm 
Thatcher 
Seller: Payne Broadcasting Co. inc. 
Buyer: Wick Broadcasting Co. 
(Continued on next page) 
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Price: $250,000 

Principals in Wick are Frank Newell, 
East Arizona Courier, 10%; Walter 
and Robert Wick, trustees of the Mil- 
ton I. Wick Publishing Co. 


KWFM-fm Tucson 

Sellers: Sandusky Newspapers (Dud- 
ley A. White et. al.) 

Buyer:Behan Broadcasting Co. 
Price: $4.2 million, plus $1.2 million 
for non-compete agreement. 

Broker: Kalil & Co. 


ARKANSAS 
KAAY-am and KLPO-fm Little Rock 
Seller: Multimedia Radio 
Buyer: Signal Media Corp. (Philip R. 
Jonsson) 

Price: $4.25 million 


CALIFORNIA 
KNGF-fm Jackson 
Seller: Capricorn Broadcasting Co. 
(Melvin Winters) 
Buyers: Gold Country Com- 
munications (Lawrence G. Rutter, 
Judith Rutter and George Schrader) 
Price: $600,000 
Broker: Chapman Associates 


KWG-am Stockton 

Seller: Best Radio (Jack L. Siegel) 
Buyer: Central Valley Com- 
munications (New Brunswick, N.J., 
Home News) 

Broker: H.B. LaRue 


KWG-fm Tracy 

Seller: Best Radio 

Buyer: New Brunswick (N.J.) Home 
News (Boyd) 

Price: $500,000 

Broker: H.B. LaRue 


COLORADO 
KOA-am and KOAQ-fm Denver 
Seller: General Electric Co. 
Buyer: A.H. Belo Co. (Dallas Morn- 
ing News) 
Price: $22 million 


FLORIDA 

WMIB-am Marco Island and WRGI- 
fm Naples 

Sellers: Collier Broadcasting Co. 
(William K. Ulerich, Clearfield Pa. 
Progress) 

Buyer: Arkelian Broadcasting Co. 
(Mead Family, Erie Pa. Times) 
Price: $195,000 for non-compete 
agreement 
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WKOE-am and WMGM-fm Talla- 
hassee 

Seller: Forward Communications 
Corp. 

Buyers: Wesray Corp. (William E. 
Simon and Raymond Chambers) 
Price: $87 million for five radio and 
five tv stations. Forward owns the 
Marshfield (Wisc.) Herald. 


WAMT-am and WAJX-fm Titusville 
Seller: Brevard Broadcasting Co. 
Buyer: Ogden Newspapers 

Price: $700,000 including $200,000 for 
non-compete agreement 


ILLINOIS 
WFRL-am and WXXQ-fm Decatur 
Sellers: Illinois Broadcasting Co. 
(Lindsay and Schaub families) 
Buyers: WSOY Inc. (C.R. Griggs et. 
al.) 
Price: $8 million with WSOY-am-fm 
Lexington, Ky. 


WEEF-am Highland Park 

Seller: 90% by Newsweb Corp. (Fred 
Eychauer) 

Buyers: Gordon H. Winston and 
Myra M. Winston 

Price: $500,000 plus $150,000 for non- 
compete agreement 


WXFM-fm Elmwood Park (Chicago) 
Seller: Robert C. Vistor 

Buyer: Cox Communications 

Price: $9 million 


WKRS-am Waukegan 

Seller: News-Sun Broadcasting Co. 
(Just Family) 

Buyer: WKRS Inc. (Roger E. Ka- 
plan) 

Price: $650,000 


INDIANA 
WIBC-am and WNAP-fm 
Indianapolis 
Seller: Fairbanks Broadcasting Co. 
Buyer: John Blair & Co. (Jack W. 
Fritz) 

Price: $50 million with station in 
Dallas 


lOWA 
KWLO-am and KPMW-fm Waterloo 
Seller: Forward Communications 
Buyer: Wesray 
Price: $87 million in group package 


KANS..5 
KUGB-am-fm Great Bend 
Seller: Forward Communications 
Buyer: Wesray 


KRKR-am and KFKF-fm Kansas City 
Seller: Allbritton Communications 
Buyer: Sconnix Group Broadcasting 
(Scott R. McQueen) 

Price: $4 million 

Broker: Blackburn & Co. 


KENTUCKY 
WSOY-am-fm Lexington 
Sellers: Lindsay and Schaub Families 
Buyers: C.R. Griggs, James D. 
McQuality and Larry S. Ward 
Price: $8 million with Decatur sta- 
tions 


WAKY-am and WVEZ-fm Louisville 
Seller: Multimedia Inc. 

Buyer: Capitol Broadcastng Corp. 
(Kenneth Johnson) 

Price: $3.6 million 


MARYLAND 
WLIF-fm Baltimore 
Cox Communications 
Buyer: Island Broadcasting Co. (Alan 
S. Beck) 
Price: $5.7 million 


MASSACHUSETTS 
WMRC.-am Milford 
Seller: Estate of Lawrence Shane 
Buyer: Loren F. Ghiglione, South- 
bridge News 
Price: $290,000 


MAINE 
WGAN-am-fm Portland 
Seller: (Guy) Gannett Broadcast Ser- 
vices 
Buyer: Taylor Communications of 
Maine (John J. Taylor) 
Price: $3.1 million 
Broker: Keith W. Horton Co. 


MINNESOTA 
KVOX-am-fm Moorhead 
Seller: Forward Communications 
Buyer: Wesray 


MISSISSIPPI 
WSLI-am and WXLY-fm Jackson 
Seller: Capitol Broadcasting Co. 
(Hederman Family) 

Buyers: J.D. Osborn and Russ I. 
Reynolds 

Price: $2.75 million 

Broker: Blackburn & Co., Inc. 


MISSOURI 
KCMO-am and KCEZ-fm Kansas 
City 
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Seller: Meredith Corp. 

Buyer: (Richard) Fairbanks 
Broadcasting Co. 

Price: $8 million 

Broker: Robert O. Mahlman 


KGBX-am Springfield 

Seller: Stauffer Communications 
Buyers: Springcom Inc. (Al Sikes, 
Neal Ethridge, Gary Cassler and Noel 
Boyd) 

Price: $825,000 plus $50,000 for non- 
compete agreement 


NEBRASKA 
WOW-am Omaha 
Seller: Meredith Corp. 
Buyer: Omaha Great Empire 
Broadcasting Co. (F. Mike Lynch) 
Price: $1.9 million 


KEZO-fm Omaha 

Seller: Meredith Corp. 

Buyers: Albimar Omaha Ltd. 
(Bertram M. Lee and E.W. Finley Jr.) 
Price: $2.95 million plus $450,000 for 
non-compete agreement 

Broker: Robert O. Mahiman 


NEW YORK 
WROW-am-fm Aibany 
Capital Cities Communications 
Buyer: Jag Communications (John A. 


Grambling) 
Price: $3.2 million 


WBTA-am Batavia 

Sellers: William Brown Jr. and Har- 
riet S. Gamble 

Buyer: Brian Clark Printing Co. 
(Genesee Co. Drummer) 

Price: $465,000 

Broker: Keith W. Horton Co. 


NORTH CAROLINA 
WGWR-am and WCSE-fm Asheboro 
Sellers: Roy Cox Jr. and Family and 
Judy Marlowe (Asheboro Courier Tvi- 
bune) 

Buyer: Dallas M. Tarkenton 
Price: $900,000 
Broker: Chapman Associates 


NORTH DAKOTA 
KNOX-am and KYTN-fm Grand 
Forks 
Sellers: Henry P. Slane et. al. (Peoria 
Journal) 

Buyers: Red River Associates (John 
B. Babcock et. al.) 

Price: $3 million 

Broker: R.C. Crislerv & Co. 


EDITOR & PUBLISHER for January 7, 1984 


OKLAHOMA 
WVSO-am Ardmore 
Sellers: Albert Riesen Jr. and Family 
Buyer: Stauffer Communications 
Price: $750,000 (Deal includes Daily 
Ardmoreite for $6.55 million and real 
estate, $700,000) 


KCRC-am and KNID-fm Enid 
Sellers: Michael Garber and John 
Taylor (Enid Daily News) 

Buyer: Chisholm Trail Broadcasting 
Co. (Michael DeLier) 

Price: $1.4 million 

Broker: John Mitchell & Associates 


OREGON 
KYTE-am and KLIB-fm Portland 
Sellers: Gaylord Broadcasting Co. 
(Oklahoma City Times, etc.) 
Buyer: Charlton H. Buckley 
Price: $3.7 million plus $750,000 for 
non-compete agreement (Gaylord 
paid $1.5 million for the stations in 
1977) 


WMJK-fm Oswego (Portland) 
Seller: Harte-Hanks Radio 
Buyer: John G. Johnson 
Price: $2.2 million 


TENNESSEE 
WEZI-fm Memphis 
Seller: Harte-Hanks Com- 
munications 
Buyers: Firstcom Corp. (Kerby Con- 
fer and Jerrry Atchley) 
Price: $3.2 million 


WMGL-fm Pulaski 

Sellers: Medium Rare Inc. (Jay 
Austin et. al.) 

Buyers: Pulaski Broadcasting Co. (S. 
Hershel Lake et. al. Giles Free Press) 
Price: $350,000 


TEXAS 
KVIL-am-fm Dallas 
Seller: Fairbanks Broadcasting Co. 
Buyers: John Blair & Co. (Jack W. 
Fritz, station reps. and marketing ser- 
vices) 
Price: Part of $50 million deal which 
includes two stations in Indianapolis 


VIRGINIA 
WGH-am-fm Newport News 
Seiler: Hampton Roads Broadcasting 
Co. (Daily Press) 
Buyers: R.J. Minor et. al. 
Price: $3.2 million 
Broker: Blackburn & Co. 


WASHINGTON 
KTNT-am Tacoma 
Seller: Tribune Publishing Co. (Eric 
Ward Family) 
Buyers: Positive Broadcasting Inc. 
(Donald Atkinson and wife) 
Price: $522,500 


WISCONSIN 
WKAU-am-fm Kaukauma 
Seller: Forward Communications 
Buyer: Wesray 





Ownership changes 


The New Hampshire Times, a 12- 
year old, statewide news magazine, 
has been purchased by its publisher, 
Daniel M. Burnham. 

The purchase was from three 
shareholders: William J. Dunfey of 
Hampton, N.H.; James D. Ewing of 
Keene, N.H., and Janis Jervis of 
Durham, N.H. 

Burnham, 54, was a staff reporter 
for the Wail Street Journal in the late 
fifties and early sixties. At IBM, 
throughout most of the seventies, he 
managed a number of communication 
functions, leaving the company in 
1978 as director of press relations. 

He left IBM to establish and suc- 
cessfully operate, in Dublin, N.H., 
one of New England’s largest heifer- 
replacement farms. He joined the 
New Hampshire Times on December 
1, 1982 as publisher. 


* * * 


Miller Newspapers of Pittsfield, 
Mass., owners of the afternoon Tor- 
rington (Conn.) Register and Winsted 
(Conn.) Evening Citizen, have 
merged the two dailies into the Regis- 
ter Citizen. 
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Warner Communications disclosed 
recently that publisher Rupert Mur- 
doch has filed with the U.S. Justice 
Department his intention to acquire 
between 25% and 49.9% of the com- 
pany’s stock. 

News America Publishing, the 
American subsidiary of News Corp., 
Ltd. of Australia, filed its notice 
under the Hart-Scott-Rodino Anti- 
trust Improvement Act. Murdoch’s 
family owns 46% of News Corp. 

Donald Kummerfeld, president of 
News America, said the company is 
not commenting on the filing. 

Murdoch has already acquired 7% 
of Warner at a price of around $100 
million, making him the company’s 
largest shareholder. The publisher 
termed the stock purchase an 
investment, but the move triggered 
speculation that Murdoch is seeking a 
takeover of Warner. 

If Murdoch were to acquire enough 
shares for a 49.9% interest in Warner, 
the cost would be around $900 mil- 
lion. 





Murdoch intends to acquire more Warner stock 
Wants to increase his 7% holdings by as much as 49% 


Last week, in a move viewed as a 
counter-measure to any takeover 
attempt by Murdoch, Warner 
announced an agreement whereby it 
would acquire 42.5% of Chris-Craft 
Industries’ television business and 
Chris-Craft would acquire more than 
25% of Warner. 

One of Chris-Craft’s television sta- 
tions is in San Antonio where Mur- 
doch owns San Antonio News and 
Express. The Federal Communica- 
tion Commission’s cross-ownership 
rules prohibit a company from owning 
a newspaper and broadcast facility in 
the same city. 

However, the Communications 
Act of 1934 also prohibits a foreign 
company from owning a radio or tv 
station in the U.S. 


Another move seen as potentially 
blocking Murdoch was Warner’s 
announcement that it will increase its 
number of outstanding shares to more 
than 77 million. Current outstanding 
shares total about 65 million. 


For the fiscal year ended June 30, 
1983, News Corp.’s revenues were 
over $1.5 billion (Austrailian) and 
profits before extraordinary items 
were $86.9 million (Austrailian). 

News Corp.’s loans totaled over 
$234 million at the time the annual 
report was issued. 


Since that time, Murdoch spent $90 
million to acquire the Chicago Sun- 
Times and other assets of Field Enter- 
prises plus the $100 million for the 
purchase of 7% of Warner's stock. 

Both purchases were reported to be 
funded with borrowed money. 


A group of banks headed by Ham- 
bros Bank recently loaned News 
Corp. an additional $55 million. News 
Corp.’s 11% share of Reuters will 
bring in an estimated $100 million 
when the news service goes public 
this year. The company also realized 
$68 million in cash when an Australian 
subsidiary sold Santos Ltd., an oil and 
gas company, last July. 








News groups seek to overturn polling restrictions 


The New York Times, Everett 
(Wash.) Herald and three largest 
television networks filed suit in 
Washington to overturn a state law 
limiting on-site voter polls. 

“The effect of the statute is to 
destroy the ability of newspapers, as 
well as the networks, to talk to voters 
about how they voied, why they 
voted, in the most meaningful way at 
the most meaningful time,’ said 
attorney Floyd Abrams, representing 
the complaintants who filed suit Dec. 
12 in U.S. District Court in Tacoma. 

The law was passed in the Washing- 
ton state legislature by a large major- 
ity and in response to contentions that 
networks had discouraged potential 
voters in 1980 by announcing Ronald 
‘ 


Reagan’s victory before the polls 
closed. 

It restricts polling less than 300 feet 
from a voting place. Passed earlier 
this year, it will ‘‘require state law 
enforcement officers to police dis- 
cussions between journalists and 
other citizens at polling places 
throughout the state to assure that 
particular questions prohibited by the 
statute are not asked,”’ the complaint 
stated. 

The statute is a violation of First 
Amendment rights, the complaint 
said. 

Abrams said 1980 exit polls helped 
news organizations ‘‘to weigh care- 
fully the degree to which that election 
was a triumph of conservative 


philosophy, a rejection of President 
Carter personally or a reaction to the 
general state of the economy.” 

That year’s polling also produced 
recognition of the gender gap, he said. 
‘‘Not until those polls could it be said 
President Reagan was failing specifi- 
cally among women, not men.” 

The 1980 polls ‘‘allowed a precision 
of analysis never before seen in our 
history,’ he said. On-site polling off- 
ers a more candid response from vot- 
ers than telephone polls, he said. 

The Washington law would not stop 
the networks from broadcasting poll- 
ing results in other states, but the 
news organizations are concerned 
other states will enact similar laws. 
Hawaii and Florida have such laws. 


The battle continues in general’s suit vs. CBS 


Both Gen. William C. Westmore- 
land and CBS traded charges in Wash- 
ington, D.C., Dec. 27 from their sides 
of the $120 million libel suit filed by 
the military figure against the net- 
work. 

Westmoreland disclosed a network 
memorandum in which a CBS pro- 
ducer wrote to 60 Minutes correspon- 
dent Mike Wallace, “Now all you 
have to do is break General 
Westmoreland and we have the whole 

50 


thing aced.”’ 

The producer, George Crile, 
defended the memo saying his lan- 
guage was intended to insure that 
Wallace ‘‘prepared to present Gener- 
al Westmoreland with the enormous 
bulk of the evidence so he could 
address this and not avoid it.” 

Westmoreland disclosed a sworn 
statement testifying to a continuing 
internal intelligence dispute about the 
levels of enemy strength before the 


‘Tet offensive and included strenuous 
denials of the ‘‘faking of data.” 


CBS included a sworn statement 
from an Army officer responsible for 
estimating the strength of the enemy 
in Vietnam between 1966 and 1967, 
saying Westmoreland would not 
accept an analysis indicating ‘‘far 
higher enemy strength than was being 
reported in the official reports on 
enemy strength.”’ 
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has used in New York, Boston and 
San Antonio. 

Under terms of the deal, Murdoch 
is to take over operation of the Sun- 
Times on January 9. 

Murdoch was also busy in satellite 
technology during 1983. His News 
Satellite Television signed a $75 mil- 
lion agreement with Satellite Busi- 
ness Systems of McLean, Va. The 
project will provide direct-to-home 
satellite broadcasting, and was sched- 
uled to be underway by the beginning 
of this year. 

The Sun-Times was not the only 
financially healthy newspaper up for 
sale in 1983. In November, the Hous- 
ton Post, the 17th largest daily in the 
nation, was sold to Toronto Sun 
Publishing Co. for a reported $100 
million in cash plus the value of the 
newspaper’s working capital. 

USA Today 


Gannett’s national newspaper, 
USA Today, performed ahead of 
expectations throughout the year, the 
company said. Gannett had predicted 
circulation of 1.1 million by the end of 
1983; the actual number, it said, was 
1.2 million. USA Today’s circulation 
has not yet been subjected to ABC 
scrutiny. 

The paper, employing splashy 
color which more and more dailies 
began using during 1983, moved into 
several markets weeks or months 
ahead of schedule. 

One market that was a stickler, 
however, was New York City, where 
Gannett became embroiled in a dis- 
pute over its bolted newsracks. Ten 
unions in the Allied Printing Trades 
Council went to court before the pap- 
er’s April 11 introduction to the city in 
an unsuccessful attempt to prevent 
installation. 

Gannett folded one paper during 
the year, and sold another. Westches- 
ter Today was closed Feb. 4 so its 
facilities could be used to print and 
distribute USA Today’s New York 
edition. 

The same month, Gannett sold its 
109-year-old Oakland (Calif.) Tribune 
to its editor and publisher, Robert C. 
Maynard. Maynard bought the paper, 
for a reported ‘‘more than $10 mil- 
lion,”’ after getting $10 million in con- 
cession from all six Tribune unions. 


Labor unions 
Though demands for union con- 
cessions continued at a number of 
papers, the biggest labor news of 1983 








concerned mergers. 

Ending 75 years of jurisdictional 
conflict in the graphics industry, the 
Graphics Arts International Union 
and the International Printing and 
Graphic Communications Union 
merged to form the 200,000-member 
Graphic Communications 
International Union. 

Things did not go so smoothly with 
the long-planned merger of the News- 
paper Guild and the International 
Typographical Union. After five 
years of negotiations and after 
hammering out differences between 
the top leadership, the merger was 
called off when delegates to the ITU’s 
convention voted Aug. 13 to reject a 
report favoring the partnership. 

Delegates were reported to have 
had many misgivings about the plan to 





Hooker began 
energetically, predicting 
that he would make UPI a 
$1 billion company by the 
end of the decade. 





create a 72,000-member union known 
as the Media Workers International 
Union. 

One problem, according to ITU 
secretary-treasurer Thomas Kopeck, 
was that the new unit would have had 
a $2.5 million deficit in its first full 
year of operation. Delegates were 
also reported to have worried about 
their death benefit, an ITU tradition, 
and the fate of the union’s retired 
Printer’s Home in Colorado Springs, 
Colo. 

Just before that vote, International 
Brotherhood of Teamsters’ president 
Jackie Presser invited the union to 
affiliate with his organization. 
Though the plan had some public sup- 
port, AFL-CIO president Lane Kirk- 
land warned that the ITU could be 
expelled if it chose to unite with the 
Teamsters. 

The issue of who, if anyone, the 
union should join with, dominated the 
ITU’s disputed presidential election. 
Robert McMichen, the union’s first 
vice president, favored affiliating 
with the Graphic Communications 
Union. In an unofficial tally, 
McMichen by a 59 percent to 41 per- 
cent margin defeated incumbent Joe 
Bingel, who initiated the discussions 
with the Teamsters. 

As the year ended, however, Bingel 
filed a protest against the election re- 
sults, charging that Bertram Powers, 
ITU Local 6 chief, and several other 
local presidents had violated election 
laws by discussing and backing 
McMichen’s campaign in their local 





bulletins. 
Internal turmoii 


Internal turmoil also characterized 
the wire service United Press 
International for much of the year. 
Sold by E.W. Scripps at the end of 
1982, UPI in January elected John Jay 
Hooker as chairman of the board. 
Hooker, once a Democratic candi- 
date for governor of Tennesee, was 
best known for his stormy two-year 
co-ownership of the Nashville 
Banner. 

Hooker began energetically, pre- 
dicting that he would make UPI a $1 
billion company by the end of the dec- 
ade. At one point, the wire service 
was reported to be considering mov- 
ing its offices from New York City to 
Nashville. 

By April 14, however, Hooker had 
resigned, and Douglas Ruhe was 
named chief executive officer. Plans 
to move to Nashville were replaced 
by an announced plan to move to 
Washington. 

Despite the management changes, 
however, Ruhe said UPI was making 
good financial progress. In late April, 
he announced the wire service had 
signed up 35 new newspaper sub- 
scribers, an achieved $8 million in 
new sales during the first quarter of 
the year. He added that UPI would 
reach a break-even point by the end of 
1983. 

UPI also defended itself against 
charges that it was selling to new sub- 
scribers well below its rate card. 

Discounts were definitely avail- 
able, however, in third-class mail, as 
the Board of Governors of the U.S. 
Postal Service May 22 approved rates 
reducing third-class mail pre-sorted 
to carrier routes from a minimum of 
7.9 cents to 7.4 cents. Mail presorted 
to 5-digit zip codes was reduced to a 
9.7 cent minimum, with the ‘‘all 
other’ category at I! cents per piece. 
The 45 cents per pound rate remained 
unchanged. 

Electronic transmission continued 
to fascinate many papers during 1983. 

Viewtron, the videotex system 
developed by Knight-Ridder News- 
papers in association with AT&T and 
Southern Bell, made its long-awaited 
debut in southern Florida Oct. 30. 

After 16 months of field testing, 
Cowles Publishing Co. and the two | 
Spokane, Wash., dailies began com- 
mercial operation on Oct. | of the 
Spokane (Wash.) Spokesman- 
Review/Spokane Chronicle Electron- 
ic Editions. The videotex system 
includes local news, classified ads 
and farm reports from five Cowles- 
owned Northwest farm publications. 

Cowles Publishing also was in the 
news in January when John Cowles, 

(Continued on next page) 








EDITOR & PUBLISHER for January 7, 1984 


51 








(Continued from page 51) 
Jr., chief executive officer and presi- 
dent was forced to resign from the 
parent corporation. 

Another family-owned chain was in 
the news later in the years when the 
IRS charged that the estate of late 
publisher Samuel I. Newhouse had 
undervalued some of its holdings. It 
asked for payment of an additional 
$609,519,855 in estate taxes, plus civil 
fraud penalties of $304,759,927. 

In a Newhouse petition to U.S. Tax 
Court, the IRS fraud charge was 
called ‘‘preposterous.’’ Newhouse 
executives indicated a willingness to 
settle if there would be no admission 
of fraud. 





Public companies 
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remarked. 
The Post will increase its ad rates 
‘‘at some point in 1984,’ Simmons 


as a whole is ‘‘aiming for 15% to 20% 
earnings growth in 1984.’ 
Lee Enterprises 


Lee Enterprises described itself to 
analysts as a ‘‘low tech’’ company, 
meaning its strategy is to ‘‘take 
existing technologies and develop 
new revenue potentials,’ said presi- 
dent Lloyd Schermer. 

Lee has formed a joint venture with 
Audichron named Call It Co. which in 
association with local newspapers is 
seeking to establish a nationwide tele- 
phone network to provide audio news 
and information on a fee basis. Call It 
Co. has already signed up the Los 
Angeles Times and Atlanta newspap- 
ers and is aiming for 150 markets. 
Newspapers will receive a share of 
Call It Co.’s revenues in return for 
providing the audiotext service with 
free promotional space. 

On the newspaper side, Schermer 
said subscriber lists were ‘‘the most 
underused assets’ in the business 
today and indicated the company will 
be doing more to ‘‘realize’’ that 
potential. He added that ‘‘circulation 
pricing flexibility is a key strength in 
all newspapers in the 1980s,”’ 
especially since inflation has 
‘*stripped away ad rate flexibility.”’ 

Schermer said Lee will, however, 
be looking at ‘‘creative ad pricing” 
this year including ‘‘very significant 
insert increases.’’ He forecasted that 
Lee newspapers’ linage will increase 
from 3% to 6% this year while 
advertising rates will go up between 
5% and 7%. 

For circulation, Schermer said Lee 
is targeting for a 1% increase in paid 





continued, adding that the company ' 





subscribers and considering price 
hikes of 7% to 10%. 

Overall, Lee is projecting revenues 
and net income to rise in the 12% 
range in 1984. 

Lee ‘‘executed a work force reduc- 
tion’? in January, 1983, which re- 
duced ‘‘compensation by $150,000’ 
and also forbid overtime. To make up 
for the fewer people, the company has 
engaged in cross-training its per- 
sonnel and has ‘‘resisted the pressure 
to add people back.”’ 

Even reporters were affected by the 
cuts, with Lee executives noting that 
people on the news side have been 
used to write in-house copy for the 
promotion department. 

Lee will be ‘‘very cautious on ac- 
quisitions,’’ Schermer said, noting 
that the company “‘tried very hard on 
a newspaper acquistion this year 
(1983) and lost it. It went for way over 
what we were willing to pay for it.”’ 

As for NAPP, Lee’s 50/50 joint ven- 
ture with Nippon Paint Co., Schermer 
said that although the world market 
for NAPP plates is growing, the mar- 
ket in the U.S. “‘is not growing and 
probably will start to decline’’ unless 
‘“*new technology is found to add life 
to letterpress technology.’’ He said 
NAPP is seeking to develop new pro- 
ducts such as “‘silver-less film.”’ 

Harte-Hanks Communications 

Harte-Hanks Communications is 
now the ‘‘largest shopper publisher in 
North America,”’ operates the ‘‘larg- 
est private delivery system’’ in the 
United States and has the ‘‘second 
largest resident file’’ in the country, 
the analysts learned. Harte-Hanks 
plans to have a nationwide resident 
list in the next two to four years. 

All of these add up to Harte-Hanks 
pursuing more ‘‘opportunities’’ in its 
Consumer Direct Marketing division 
including ‘“‘more linkage’’ of com- 
mercial printing with CDM. 

Charles Everill, president of the 
division, said ‘‘network and news- 
paper penetration declines’’ are what 
‘‘fanned CDM growth.”’ 

For 1984, Harte-Hanks said its 
newspaper advertising revenues will 
increase ‘‘10% to 13% ona pro former 
basis,”’ and 6% to 8% after accounting 
for the sale of three newspapers last 
year: San Francisco Progress, a free 
distribution newspaper, a weekly in 


‘Georgia and Gloucester County 


Times in New Jersey. 

The company said its circulation 
revenues should increase by 8% to 
10%. 

Knight-Ridder Newspapers 

Knight-Ridder Newspapers said it 
will provide the ‘‘first public numb- 
ers’ about Viewtron subscribers in 
about six months. The service was 
commercially launched in October. 





James Batten, president, said 
Viewtron at $600 for a terminal and 
$12 per month plus $1 per minute of 
connect time is ‘‘not a purchase peo- 
ple are willing to make instantly.” 

However, Batten assured the 
analysts that there ‘‘are no serious 
negatives’’ for Knight-Ridder if 
Viewtron ‘‘doesn’t work out.’’ He 
said KRN will! invest about $12 mil- 
lion in the system this year. 

‘*Advertising (on Viewtron) is 
more difficult to handle than we 
expected,”’ he said. ‘‘Not selling it, 
but how to generate large volumes of 
frames with substantial updating.” 
Viewtron has about 60 advertisers, 
including 40 with transactional ser- 
vices, and 50 information providers, 
he said. 

About 90% of KRN’s revenues in 
1983 came from newspapers, but the 
company expects that number to 
‘*move down gradually as 
diversification continues.’’ However, 
newspapers will continue ‘‘to be the 
centerpiece of the company,”’ Batten 
said. 

KRN’s newspaper strategy for the 
1984 includes ‘‘more targeted sec- 
tions’’ and trying to ‘‘strengthen’’ the 
relationship between the publications 
and readers. 

Batten said it will ‘‘not be surpris- 
ing to see us buy a newspaper”’ in 
1984, but he added there is ‘‘nothing 
on the front burner.”’ 

The company told analysts it has 
‘*no plans to seil’’ the Detroit Free 
Press despite continuing losses and 
‘‘has not set a date’’ for terminating 
the newspaper. The company said the 
‘*trend lines’’ in Detroit show 
‘‘reason for optimism’’ including 
increases in circulation, ad revenues 
and share of ad field. 

Through TKR, its cable joint ven- 
ture with Tele-Communications Inc., 
Knight-Ridder is studying future sys- 
tems acquisitions in New York and 
New Jersey. 

KRN told analysts that Phil- 
adelphia Inquirer is now the largest 
profit center behind the Miami Her- 
ald, while its middle market newspap- 
ers produce a quarter of the com- 
pany’s revenues and have margins in 
the 20% range. 

In 1984, Long Beach Press will 
switch from all-day to morning 
publication. 

Knight-Ridder, which put on a hir- 
ing freeze during the recession, 
expanded its work force by 3% in 1983 
and expects its work force to grow by 
a little less than that this year. 


The company will raise its news- 
paper ad rates by 9% this year, and 
forecasted full-run linage growing by 
4% and part-run increasing at a great- 
er rate. 
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Dow Jones & Co. 

Dow Jones & Co., not wanting ‘‘to 
appear too damn greedy,”’ has kept ad 
rate increases for the Wall Street 
Journal to 9.5% despite in 1984 
despite a 3.5% circulation gain in 1983 
and the fact that newspaper is often 
‘*sold out,’’ said Ray Shaw, presi- 
dent. 


This year, a full page in the Journal 
will cost $68,000, Shaw said, but 
noted the cost per thousand is “‘in line 
with inflation because of the circula- 
tion rise.’ He remarked that the Jour- 
nal has a base of 8,000 advertisers and 
does not want to ‘‘price out’’ the 
smaller ones. ‘‘Heavy rate increases 
are counterproductive over time,”’ he 
stated. 


The Journal sells over 2.1 million 
copies daily, up by 500,000 in the last 
five years, and the company Is pro- 
jecting circulation growth this year to 
again be in the 3% to 4% range. 

A year’s subscription to the Journal 
will increase to $101 from $94 this 
year, while the newsstand price will 
go to 50¢ from 40¢. 


The Journal wil! be going to 64 
pages from 60 to increase ‘‘ad capac- 
ity’’ and move into ‘“‘more areas” of 
news coverage. In 1983, the Journal 
added a daily arts and leisure page. 

The Journal now offers same-day 
delivery to 99% of its subscribers, 
with 30% of its circulation delivered 
by ‘‘our people,”’ said Shaw. In 1984, 
the Journal plans to convert another 
300,000 subscribers to its own 
delivery system. 


Dow Jones News Retrieval now 
includes 27 databases and made it into 
the black in 1983. By 1985, the com- 
pany expects its database operations 
to have after-tax profit margins in line 
with the rest of the corporation. 

News Retrieval has over 100,000 
subscribers and is adding them at a 
rate of 5,000 to 6,000 per month. The 
goal for this year is to pass the 200,000 
mark. 

Carl Valenti, vice president of DJ's 
information group, said the group in 
association with IBM is ‘‘working on 
a videotex system. We will go to 
videotex if it catches on.” 

Dow Jones is also working on two- 
way cable and has agreements with 30 
communities, totaling 1.25 million 
homes passed, to develop the sevice. 


New York Times Co. 


New York Times Co. president 
Walter Mattson said the ‘‘only cloud”’ 
on the company’s horizon is the 
expiration of its union contracts in 
March. 








Mattson assured the analysts that 
there is ‘“‘no sentiment for a strike 
among employees”’ and said he is 
‘‘extremely optimistic’’ that a settle- 
ment will be reached. 

The New York Times will hike its ad 
rates 9% this year, while the 30 
regional newspapers with a combined 
circulation topping 500,000 will up 
their rates by 8%. 

The company has embarked on a 
program of expansion and equipment 
modernization at its regional papers 
which it believes will produce better 
profit margins. The company said 
margins at all of its regional newspap- 
ers will increase this year. 

The company is forecasting linage 
growth as well for the regional dailies 
and said it has been successful in 
‘bringing major advertisers back 
from marriage mail.’ 

Mattson said the New York Times 
is looking for 1.5% to 2% circulation 
growth this year and will be ‘‘sharpen- 
ing’’ its demographic marketing. 

New ‘‘opportunities for further 
staff reductions’ at the Times will 
come in ‘‘materials handling,’’ Matt- 
son said, citing mechanization of the 
mailroom, with ‘‘robots possible,’’ as 
a key area. 





Active year 


(Continued from page 26) 





circulation, both installed ad ter- 
minals to connect the departments 
with the newspapers’ computer sys- 
tems. : 
For Pueblo (Colo.) Chieftain and 
Star-Journal, with 52,000 combined 
daily and 55,000 Sunday circulation, 
1984 ‘‘seems likely’’ to be the year for 
consolidating the ‘‘p.m. into the a.m. 
to make one, larger a.m.,’’ said 
Robert Rawlings, publisher. ‘‘My 
family started with the Star-Journal in 
1902 as an evening paper. Changing it 
to a morning paper is quite an event.”’ 





“Everybody’s looking at 
pagination,” Goodman said. 
“We're just getting 
everything into position.” 





The Pueblo newspapers also plan 
this year to improve their lifestyle and 
business sections, Rawlings said, and 
will probably introduce some form of 
total market coverage program this 
year. 

The newspapers recently installed 
a new Hoe letterpress consisting of 
six double width units and two fold- 
ers. Rawlings said the Hoe press 
should ‘‘give us better reproduction 





including more flexible color use and 
more speed.”’ 

For Grat Gray, president of Mon- 
roe (Mich.) Evening News, 27,100 
circulation, 1984 is the year for utiliz- 
ing his computerzed circulation and 
TMC capabilities ‘‘to become a 
marketer instead of distributor of 
print. Whatever is the print advertis- 
ing market, we expect to get in on it 
sooner or later.”’ 

Gray’s plans include trying ‘‘to find 
a place for K-mart’’ in his insert- 
marketing system. Earlier this year, 
K-mart pulled its midweek inserts out 
of newspapers in four Midwestern 
states including Michigan in favor of 
delivery by Advo Systems. ‘‘We 
think we can get K-mart back,”’ Gray 
said. 

‘‘We are changing our computer 
system to be able to accept pagina- 
tion,’’ said Henry Bradley, publisher 
of St. Joseph (Mo.) Gazette and eve- 
ning News-Press, 16,000 evening, 
46,000 morning, and 50,000 Sunday 
circulation. 

The newspapers already have laser 
plate-making, Bradley said, and are 
‘looking for something from the 
front-end standpoint** to meet pagina- 
tion requirements. 

The Gazette and News-Press will 
also expand their editorial 
departments this year ‘‘to do a better 
job on local news’’ and are adding 
sales people and computerizing more 
in the circulation department, Brad- 
ley added. 

George Wilson, publisher of the 
evening Concord (N.H.) Monitor, 
20,600 circulation, is another who 
plans to have his newspaper ‘‘be posi- 
tioned for pagination. We'll take 
advantage of new technology coming 
in,’’ he said. 

The Monitor, as part of that 
positioning, plans to add color capac- 
ity to its presses and acquire color 
separation equipment, Wilson said. 

The Monitor will be ‘‘cultivat- 
ing’? commercial printing this year 
and recently expanded its zoned TMC 
product. ‘‘We did our sowing during 
the recession. We're doing a little 
reaping now, we hope,”’ Wilson said. 

‘‘We try to find every spare dollar 
we can and put it into our news prod- 
uct and news staff,’ he continued. 
‘‘We did it during the recession, and 
we will continue to do it.”’ 

Scranton (Penn.) Tribune, 40,000 
morning circulation, and the 55,000 
circulation Sunday Scrantonian are 
‘‘dealing with a couple of companies” 
as they look to install a total front-end 
system this year, said Tribune presi- 
dent Nelson Goodman. 

‘*Everybody’s looking at pagina- 
tion,’’ Goodman said. *‘We’re just 
getting everything into positicn.”” 
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SYNDICATES ——— 








By David Astor 


Nineteen-eighty-two was a year 
that many syndicates would like to 
forget. Several of their major news- 
paper clients closed down or merged 
operations, and lack of advertising 
forced many dailies to restrict space 
available for text features and comics. 

Things didn’t seem to be getting 
much better during the first half of 
1983. But beginning in the summer, 
the improving U.S. economy’s salut- 
ary affect on newspapers helped syn- 
dicates more than make up for the 
slow 1983 start. 

‘*The newspaper business is getting 
back on its feet,’’ said McNaught Syn- 
|dicate president Tim McAdam. 

/ ‘Business has improved vastly 
since July,’’ declared Washington 
| Post Writers Group (WPWG) general 
| manager/editorial director William B. 
| Dickinson Jr., whose syndicate’s pro- 





fits grew 30% in 1983 over 1982. 

| ‘We had our best year in terms of 
| feature sales since 1976,°° added 
| Register and Tribune Syndicate presi- 
'dent Dennis Allen. ‘‘And cancella- 
i tions were the lowest since 1978.”° 

And United Media Enterprises 
,;senior vice president and editorial 
‘director David Hendin said 1983 
‘growth at United Feature Syndicate 
; and Newspaper Enterprise Association 
(NEA) “‘significantly exceeded” pro- 
jections. The company did very well 
in comics, gaining over 700 total 
spots. 

United’s *‘Garfield,”* which cele- 
| brated its fifth anniversary in June, 
was one of 1983's fastest-growing 
strips. ‘‘We sold ‘Garfield’ to more 
than one newspaper for every work- 
ing day of the year.”” reported Hen- 
din, who noted that Jim Davis’ comic 
now appears in almost 1.650 papers. 

Allen of RTS reported that Bil 
Keane’s *‘Family Circus’’ panel pick- 
ed up about 150 clients last year to 
pass the 1,.000-newspaper mark. 








1983: The year in review 


Better U.S. economy aids syndicate business in a year marked 
by a slew of new computer columns and continued growth for 
gag-a-day strips like ‘Garfield,’ ‘Marvin’ and ‘Bloom County’ 


Bil Keane holding his 1983 Reuben 
Award. The cartoonist’s ‘Family Circus’ 
(Register and Tribune Syndicate) passed 

the 1,000-paper mark last year. 


Keane won the 1983 Reuben Award in 
April and his comic’s family members 
tied E.T. for first place in a ‘‘Q”* sur- 
vey of the most popular characters in 
the country (E&P, July 30). 

Field Newspaper Syndicate vice pre- 
sident/sales Kenneth Reiley said Tom 
Armstrong’s ‘Marvin’ is approaching 
400 total papers after just under 18 
months, which he feels might make it 
the fastest-growing original news- 
paper comic ever. 

Universal Press Syndicate vice pres- 
ident and director of marketing Tho- 
mas N. Thornton said Cathy Guise- 
wite’s ‘“‘Cathy’’ and Lynn Johnston's 
‘‘For Better or For Worse’? both 
gained over 100 papers in 1983. Guise- 
wite and Johnston are two of a small 
number of syndicated women car- 
toonists (E&P, April 23 and Novem- 
ber 12). 

‘**Gag-a-day”’ comics in general did 
much better in 1983 than continuity 
strips, as has been the case for several 
years. And several ‘‘relevant”’ and/or 
politically-oriented gag-a-day comics 





also continued to do well, with Berke 
Breathed’s ‘‘Bloom County’’ 
(WPWG) and Greg Howard's ‘‘Sally 
Forth’ (Field) among the most pop- 
ular. Topical strips debuting last year 
included Jeff Danziger’s ‘‘McGonigle 
of the Chronicle’’ (Field) and ‘**Clout 
Street’? (Tribune Company Syn- 
dicate). The latter is drawn by Dick 
Locher, who won the 1983 Pulitzer 
Prize for editorial cartooning in April. 
President Joseph D’Angelo said King 
Features Syndicate will be introducing 
a topical strip this year (see 
accompanying story on the 1984 syn- 
dication outlook). 

‘‘T think the trend towards topical 
humor is very healthy,’’ said Field 
editor Leighton McLaughlin. ‘‘We 
need satirical humor that talks about 
the real world.” 

Speaking of topical humor, a music- 
al based on Garry Trudeau's on- 
sabbatical ‘‘Doonesbury”’ strip (Uni- 
versal) came to Broadway in Novem- 
ber. This was an example of the 
increasing number of comic proper- 
ties spawning plays and tv programs. 
The second ‘‘Garfield”’ tv special 
received excellent ratings last year, 
and the weekly Charlie Brown & 
Snoopy Show based on Charles 
Schulz’s **Peanuts’’ (United) came to 


Berke Breathed’s ‘Bloom County’ 
(Washington Post Writers Group) 
spawned a best-selling book (shown 

above) and a lot of news in 1983. 
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Saturday morning tv. 


Cartoonists who had best-selling 
books in 1983 included Davis, 
Breathed, and Gary Larson of ‘‘The 
Far Side’’ (Chronicle Features). 


Sales of licensed products based on 
comics also continued to grow by 
leaps and bounds (E&P, March 12), 
although not every cartoonist jumped 
on the merchandising bandwagon. 
One of the reasons Breathed decided 
to seek a new contract with WPWG 
was his fear that ‘‘Bloom County” 
might become over-licensed. He en- 
ded up with a contract extending past 
the year 2000 that gives him more con- 
trol over his property than most 
young syndicated cartoonists (E&P, 
September 24). 

‘*Bloom County’’ was the subject 
of other kinds of controversy in 1983. 
Last month, for instance, two papers 
| yanked it for a day because of a refer- 
ence to Mariel Hemingway's sup- 
iposed breast implants. ‘‘The Far 
\Side’’ also stirred controversy last 
‘month when it showed a clown being 
\led to the electric chair. The Fort 
| Wayne (Ind.) News-Sentinel dropped 
‘Larson’s panel December 6 and rein- 
Istated it 20 days later. 

In November, the Fort Collins Col- 
joradoan dropped Mort Walker's 
“Beetle Bailey’’ (King) for a day 
heseene of alleged sexism. The city of 
|Newark was angered i in April when a 

‘*‘Mutt and Jeff’” strip (Field) insulted 
the city. In February, the Pittsburgh 
Press pulled Irwin Hasen’s ‘*‘Dondi”’ 
(Tribune) for a couple of weeks 
because of a mental retardation story 
line. And the San Diego Tribune in 
March and Rochester (N.Y.) Times- 
Union in April were forced by Univer- 
sal to drop recycled ‘‘Doonesbury”’ 
\Strips. 
| All these controversies stirred up a 
igreat deal of interest on the part of 


avid comics readers. But just how 
numerous are these fans? The 2\st 








Tom Armstrong's ‘Marvin’ (Field Newspaper Syndicate) and Jim Davis’ ‘Garfield’ (United Feature Syndicate) were among the 


fastest-growing comic strips of 1983. 


Century Comics project, formed to 
study ways of improving the content 
and format of Sunday comics sec- 
tions, released a study in April show- 
ing that strip and panel readership is 
very high but has slipped somewhat 
since the 1950s. In September, the 
21st Century’s creative committee 
made public some ideas for stemming 
this decline (E&P, October 8). 

A major aim of 2Ist Century is 
attracting young readers, which the 
Tribune syndicate tried to do by 
introducing the teen-oriented 
‘*Elwood”’ strip in July. McNaught 
came out with ‘‘ZAP!,”’ a ‘‘video 
game’”’ comic, in October. 

One of the organizations involved 
with 21st Century is the Newspaper 
Comics Coucil, which voted in Sep- 
tember to invite text feature writers 
into the organization. 

In the text feature area, 1983 was 
marked by a slew of new computer 
columns from Universal, United, Tri- 
bune, Los Angeles Times Syndicate 
(LATS), Canada Wide Feature Ser- 
vices, P/K Associates, and others. 
Another popular column category 
was video; two of the entries were 
King’s ‘‘New Video”’ by Joe Saltz- 





man and Universal’s ‘‘Vid Kid’’ by 
preteen Rawsom Stovall. Many busi- 
ness, investment and tax advice col- 
umns also debuted last year. And 
New York Times Syndication Sales 
Corporation president Sam Summer- 
lin pointed to the introduction of 
several ‘‘coping’’ columns, such as 
Special Features/Syndication Sales’ 
singles-oriented ‘“‘On Your Own’’ by 
Dr. Howard Halpern. 

Health features proliferated in 
1983, too. In fact, LATS introduced a 
whole ‘‘Health and Fitness News 
Service’’ (E&P, August 13) that has 
already been picked up by over 150 
papers, according to LATS vice pre- 
sident/general manager Richard S. 
Newcombe. He noted that health and 
fitness have become ‘‘more a way of 
life than a fad’’ for millions of Amer- 
icans. 

Other noteworthy 1983 
introductions included short stories 
from the Fiction Network, a Holly- 
wood column by George Christy from 
Copley News Service, a Reagan col- 
umn by Washington Post staffer Lou 
Cannon and ‘‘On Aging’’ from 
WPWG, acolumn by millionaire Per- 

(Continued on page 56) 
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We're happier with ON YOUR OWN than 
with any other column we use. It fills a 


need for single people of a variety of 26S. @® 
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SYNDICATES 


AS 


Hendin Dickinson 

cy Ross offering readers money from 
RTS, 2 sports humor column by 
Lewis ‘‘The Good Doctor’’ Grossber- 
ger and a column by neoliberal Mor- 
ton Kondracke from United, 
‘‘Women & Religion”’ by Lynne Bun- 
desen from King, a column by Stepha- 
nie Wong about entering contests 
from Tribune, and romance novel, 
chocolate, and Sue Goldstein’s 
‘‘Underground Shopping’ columns 
from Universal, among many others. 

What many of last year’s most pop- 
ular columns and features had in com- 
mon was that they were aimed at 
specific audiences, said Thornton of 
Universal and Newcombe of LATS. 
(Field vice president, editorial 
development Lew Little said this was 
also the case with several successful 
comics like ‘‘Sally Forth.”’) This is 
somewhat similar to the trend in the 
magazine field that has seen a good 
number of general-interest publica- 
tions falter while special-interest ones 
do well. 

As in the comics area, text feature 
writers encountered their share of 
controversy. At least eight papers 
dropped George Will’s column 





McLaughlin 


Newcombe 


(WPWG) because of the conservative 
commentator’s involvement with 
President Reagan and ‘‘Debategate”’ 
(E&P, July 16, August 6). And the 
San Diego Tribune dropped Jack 
Anderson (United) after the 
investigative reporter named one of 
the paper’s columnists—a former 
Congressman—in an article about 
narcotics violations (E&P, December 
3, 24). 


Both comics and columns figured in 
a territorial exclusivity suit filed last 
month by the Oakland Tribune 
against the two San Francisco dailies. 


In the tv listings area, United’s TV 
Data gained about 100 subscribers, 
bringing its total clients to some 1,600. 
The Tribune syndicate is now also 
providing tv listings in partnership 
with Torrington Industries. 

McLaughlin of Field said tv and 
USA Today have increased newspap- 
ers’ interest in using illustrative mate- 
rial such as that provided by his syn- 
dicate’s ‘‘InfoGraphics.’’ King had 
continued success last year with its 
‘*Sunday Woman” and “‘Inside Foot- 





Allen D‘Angelo 


ball Report’ sections. And Dickinson 
of WPWG and Little of Field said that 
supplemental news services gave syn- 
dicates (which are affiliated with 
some of these wires) a good deal of 
competition. 


There were several trends in 1983 
relating to the way syndicates sell 
their features. Many, for instance, are 
increasingly using phone calls rather 


than (or in addition to) in-person 
visits. Several syndicates are more 
aggressively seeking out smaller 
newspapers and college publications. 


Tribune executive vice president/ 
editor Don Michel noted that syn- 
dicates are selling more to foreign 
markets (E&P, October 1). And syn- 
dicates such as Universal are 
increasingly making their features 


available in package deal arrange- 
ments. Some of these trends began 
accelerating partly in response to the 
bad economy in the earlier part of the 
1980s, but seemed to continue even 
after business began picking up this 
past summer. 





Syndicate execs look ahead to what 1984 may bring 


Sales are expected to be even better than in 1983, political 
features may thrive, and ‘Doonesbury’ is slated to return 


Syndicates executives are optimistic that the improving 





U.S. economy will help make this year even more profit- 
able than 1983. 

‘*T think 1984 will be a good year for syndicates,’’ stated 
Lew Little, Field Newspaper Syndicate’s vice president, 
editorial development. He noted that many newspapers 
have once again started to buy new comic and text features 
now that the recession is easing. 

Register and Tribune Syndicate (RTS) president Dennis 
Allen also expressed optimism, noting, ‘1984 for us will be 
the best year in the history of the organization in terms of 
sales and I believe in terms of profits.” 

With 1984 a presidential election year, one of the 
categories that is expected to account for a significant 
portion of sales is politically-oriented features. Washing- 
ton Post Writers Group general manager/editorial director 
William B. Dickinson Jr. said columnists like David Brod- 
er should do well, Los Angeles Times Syndicate vice pre- 





sident/general manager Richard S. Newcombe sees good 
business for the Gallup Poll, and Tribune Company Syn- 
dicate vice president/editor Don Michel expressed enthu- 
siasm about 1984 sales potential for the ‘‘Clout Street”’ 
comic. 

Another topical strip, ‘‘Doonesbury,”’ is expected to 
return in September. Universal Press Syndicate vice presi- 
dent and director of marketing Thomas N. Thornton said 
he was ‘‘very bullish’’ that the comic could end up in more 
than the nearly 800 papers it had before Garry Trudeau 
began his sabbatical. 

King Features Syndicate will finally have a topical strip 
of its own early this year when it releases ‘‘On the Fas- 
track”’ by Bill Holbrook. ‘‘It addresses the desire of news- 
paper editors and readers for socially relevant and contem- 
porary humor,’ said King president Joseph D’ Angelo, 
who noted that the strip will have more detailed copy and 
different artwork than what the syndicate usually offers. 
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Special Features/Syndication Sales will also be trying 
something different when it introduces a comic about 
corporate life for business pages early this year. ‘‘This is a 
very new wrinkle,’’ said Sam Summerlin, president of the 
New York Times Syndication Sales Corporation. 

Many new wrinkles for Sunday comics pages will be 
contained in the 21st Century Comics project's final report 
this year. The group was formed to make content and 
format recommendations designed to increase Sunday 
comics section readership. 

Jim Davis’ highly-read ‘‘Garfield’’ comic will spawn a 
third television special scheduled to air late this year. ‘‘It’s 
in the writing stages,’ reported David Hendin, senior vice 
president and editorial director for United Feature Syn- 
dicate. 

Speaking of the ‘‘tube,”’ a syndicated show about televi- 
sion featuring Field tv columnist Gary Deeb is slated to air 
in 1984. 

In February, United is scheduled to begin distributing 
‘‘The Kinsey Report’? by Dr. June Reinisch. ‘‘it has 
already been sold to over 60 newspapers,’’ said Hendin 
last month, ‘‘including papers in every single major market 
city in the U.S.” 

D’Angelo reported that King will be introducing Sue 
Ruesche’s ‘‘Striking Back,”’ which discusses what parents 
and others can do about drug abuse. 

Computer columns should remain popular in 1984, 
although McNaught Syndicate president Tim McAdam 
said that there are now so many features in this category 
that some are bound to falter. 

Dickinson feels that sales of licensed products based on 
comic strip properties might soon approach a saturation 
point, although 1984 business is still expected to be huge in 
this area. Hendin added that ‘‘marginal properties are 
going to fail’’ but said licensing as a whole has strong 





long-term growth potential. 

‘‘Garfield,’’ Charles Schulz’s ‘‘Peanuts’’ (United), 
Cathy Guisewite’s ‘‘Cathy’’ (Universal), Bil Keane’s 
**Family Circus’’ (RTS), and Tom Armstrong’s ‘‘Marvin”’ 
are among the original newspaper comics expected to have 
strong licensing years. Little of Field said ‘‘Marvin’’ has 
already spawned over 150 licensed products despite being 
not quite 18 months old. 

Field will also be watching this year to see what—if 
any—major changes new owner Rupert Murdoch will 
make with the syndicate and its features. 

There is a good chance that there will be some changes 
in syndicated feature formats due to the new Standard 
Advertising Unit system debuting in July, noted Michel. 
Hendin, for instance, sees probable changes in column 
widths for camera-ready text feature material. 

—David Astor 








Self-syndication guide in works 


Joe Crump, who recently discontinued his weekly 
‘‘Low Down from the Congressional Record’’ column 
after 21 years, is putting together a self-syndication guide. 

Crump said the text book binder ‘‘is assembled in the 
belief that there are hundreds of individuals who have 
good ideas for newspaper columns, cartoon strips or other 
features, but are at a loss as to how to get their feature 
recognized or published.”’ 

Among the matters discussed by Crump—who is based 
at 477 Briar Lane, N.E., Grand Rapids, Mich. 49503—are 
feature ideas, feature evaluation, ‘‘building confidence,” 
sales brochures, column rates, tearsheets, and govern- 
ment regulations. Over 130 ‘‘exhibits’’ are included in the 
publication. 
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SYNDICATES 





Acolumn by Bob Greene about Dr. 
Albert Sabin resulted in a barrage of 
over 45,000 letters for the ailing 77- 
year-old developer of the oral polio 
vaccine. 

The Tribune Company Syndicate- 
distributed columnist last month 
wrote about how Dr. Sabin is now 
paralyzed and corfined to a hospital 


Column draws 45,000 letters for ill 


bed. He added that people like Dr. 
Sabin and Dr. Jonas Salk, who 
developed the polio serum, ‘‘tend to 
be forgotten’? while rock musicians 
and movie stars are worshipped. 
Greene suggested that readers send 
Dr. Sabin a letter or card. 

Greene, in a second column later in 
December, reported that Dr. Sabin 


medical pioneer 


has been overwhelmed by the re- 
sponse. ‘‘I don’t know how to thank 
the people who wrote to me.... I 
can’t even tell you the feeling it gives 
me,’’ Greene quoted the medical 
researcher as saying. ‘‘I don’t know 
what my future is, but as long as I live 
these letters will give me a feeling of 
warmth.” 








=e 


Doesn’t prefer blond in room. 


Stan Lee last month received a let- 
ter from a fan who felt the cartoonist’s 
December ! ‘‘Amazing Spider-Man’’ 
strip was sexist. 

‘*Peter Parker (Spider-Man) gener- 
ally shows a compassion and an open- 
mindedness that have led me to really 
identify with him . . . ,"° wrote David 
Salter of Newton Centre, Mass. ‘‘I 
would never expect to hear Peter say 
such a sexist, neanderthal, Philistine, 
just plain stupid thing as ‘You'd better 
split, blondie! This’ll be no place for a 
female!’ . . . 1 can’t tell if that’s Peter 
Parker or Archie Bunker under that 
mask! .. . Just think of all the kids, 
impressionable kids, who read your 
comic <.5.." 

Lee, whose strip is distributed by 
{the Register and Tribune Syndicate, 
replied, ‘‘I called her blondie 
because, under the strain of the 
impending battle, he simply didn’t 
remember her name. It would’ve 
been foolish to call her Irving. He said 
‘This’ll be no place for a female!’ 
because in Spidey’s world, as well as 
in my own, men don’t really engage in 
violent fist fights and physical battles 
with females! You may call it sex- 
ism—Errol Flynn and | call it chi- 
valry!”” 


United tabs Scanlan 


Arlene B. Scanlan has been named 
vice president/licensing-USA for 
United Media Enterprises. She has 
been with United since 1980, most re- 
cently as sales manager for UME 
Licensing. 








The City University graduate, who 
has been primarily responsible for 
United’s ‘‘Garfield’’ licensing pro- 
gram, was previously at Columbia 
Pictures and Marvel Comics. 


Two King salesmen 


Richard Heimlich and Ken Wood- 
hall have been appointed sales repre- 
sentatives for King Features Syn- 
dicate. 

Western sales representative 
Heimlich is a University of California 
at San Diego graduate who later went 
on to work as a copy clerk and repor- 


Woodhall Heimlich 


ter for the San Diego Union and sales 
representative for United Feature 
Syndicate. 

King Features Patterns sales repre- 
sentative Woodhall worked for Mer- 
rili Lynch after graduating from Pace 
University. 


Sooner sports start 


Interest in the new all-sports serv- 
ice from the Los Angeles Times- 
Washington Post News Service is such 
that the start has been advanced to 
February | from June 1. The year- 
round service will cover both the win- 
ter and summer Olympics. 

In a related development, Jim 
Maceda has been appointed full-time 
sports coordinator of the news serv- 
ice. Based in Los Angeles, Maceda 
joined LAT-WP in 1963 from United 
Press International. 





Plush ‘Pavlov’ items 


Pavlov befriends a feline. 


Plush dolls based on the canine star 
of Ted Martin’s Universal Press Syn- 
dicate-distributed ‘‘Pavlov’’ comic 
panel are being introduced by R. 
Dakin and Company. 


Pauley’s two babies 


The Today show’s Jane Pauley, 
who is married to on-sabbatical 
‘*Doonesbury’’ cartoonist Garry 
Trudeau of Universal Press Syndicate, 
gave birth late last month to twins—a 
girl and a boy—at New York Hospit- 
al-Cornell Medical Center in New 
York City. 


Cartoon/coilumn out 


‘‘Way Down South,”’ a self- 
syndicated cartoon/column by Hank 
Wilson, is debuting this month. 

Wilson—based at 4745 Beech St., 
Baton Rouge, La. 70805—draws and 
writes about tv addiction, the 
increasing alligator population, com- 
munication among plants, etc. 


Winning NEA writer 


Newspaper Enterprise Association 
bridge columnist Oswald Jacoby re- 
cently led his team to victory in the 
Reisinger Board-a-Match Team 
Championship in Bal Harbor, Fla. 
Jacoby, 81, has won 42 national titles 
during his 55-year bridge career. 
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Classified Advertising 


FEATURES 


BENEFIT FROM OUR VAST 
NEWSPAPER AUDIENCE 








AVAILABLE 


ANNOUNCEMENTS 





ANNOUNCEMENTS 





NEWSPAPER BROKERS 


NEWSPAPER BROKERS 








BUSINESS 


HEALTH 





SMALL BUSINESS COLUMN—Popular 
and practical feature for your business or 
money pages. Provides expert advice for 
the self-employed. Featured in News- 
day, Bergen Record, Tulsa Tribune, 
Houston Chronicle and 100 fine news- 
papers. Free samples. Mark Stevens, PO 
Box 487, Chappaqua NY 10514. 


CARTOONS 


EDITORIAL CARTOONS and comment, 
Church directory iliustrations, horo- 
scope, movie reviews, crossword puz- 
zles, humorous cartoons, other quality 
features for the weekly editor (offset). 
Mark Morgan, Inc, PO Box 995, Newnan 
GA 30264; (404) 253-5355. 











ENTERTAINMENT 


CELEBRITY INTERVIEWS, movie re- 
views, ‘‘Around Entertainment’ with 
photos. Our 12th year. International 
Photo News, Box 2405, West Paim 
Beach FL 33402. 


GENERAL 








“Senior Clinic.’’ Specialist treats medic- 
al problems past middle life. Warm, Wit- 
ty, Authorative. Samples. HFM Enter- 
prises INC. Box 307, Edmonton, Abler- 
ta, Canada, T5J 257; (403) 973-2361. 





HUMOR 


WEEKLY COLUMN. Skoglund Features, 
1600 Oceanside Dr, Ste 400, St George 
ME 04857; (207) 372-8052. 


| MONEY 
| ‘MORE FOR YOUR MONEY’'—Proven 
| weekly column and fillers of money sav- 
|ing consumer news. Mike LeFan, 1802 
|S 13th, Temple TX 76501. 


| 


| 

















MOVIE REVIEWS 


MINI REVIEWS (Cartoon illustrated). 
Great for weekend section or entertain- 
ment pages. Camera ready. Star photos. 
Our 10th year. Cineman Syndicate, 7 
Charles Court, Middietown NY 10940; 
(914) 692-4572 








A UNIQUE new advice column dealing 
with questions from parents and teenag- 
ers on dealing with each other. This col- 
umn is written by a team of parents and 
two teenagers with very unusual quali- 
fications to advise others. For | 
information contact Dealing with 
Parents & Teens, 946 South Concourse, 
Aberdeen NJ 07735; (201) 583-1659. 





MO 64501; (816) 279-9315. 





WEEKLY? Here's your complete package 
of over 30 reader-wanted features. 
Crossword, astrology, Weight Watchers, 
TV personalities, antiques, sports, child 
care, health, cartoons, fillers, and much 
more. Write for FREE samples of SUB- 
URBAN FEATURES, PO Box 91460, 
Mobile AL 36691 or call; (205) 343- 
E717. 





REAL ESTATE 


HOUSE CALLS-Houston Post, Miami 
Herald, 90 others. 4 national awards; 
one said ‘‘concise, entertaining, wealth 
of real estate knowledge, solid writing 
lskills."” 8th year. Edith SCAT 

) 








|18447, Rochester NY 14618 
|271-6230. 

| 
DAILY color comic strips. Dickson- | 
Bennett, 1324 North 3rd St, St Joseph | 





RELIGION 


COMPLETE RELIGIOUS news service, 
optional columns and cartoon. Rates 
and samples, Publishers’ News Service, 
1215 E. Missouri, Suite C, Phoenix AZ 
85014; (602) 246-9600. 


Feature Your Feature in 
FEATURES AVAILABLE 
And Watch Your Syndicate Sales 
Soar! 




















ANNOUNCEMENTS 


ANNOUNCEMENTS 





BUSINESS 


NEWSPAPER APPRAISERS 





“FEATURE ASSOCIATES” are a reg- 
istered trademark for Feature Associ- 
ates, located in San Rafael, California at 
899 E. Francisco Blvd. Feature Associ- 
ates is also a trade name. 





BUSINESS OPPORTUNITIES 


SHOPPER, Chicago byt 
3 years, grossing over $20 





person/partner with working knowledge 
of all operations including selling. Only 
qualified persons please. Will consider 
merge with right company. Box 6733, 
Editor & Publisher. 


established 
000, poten- | 
tial for double and triple. Need number 2 | 


NEWSPAPER APPRAISALS for estate 

planning, tax, partnership, loan, 

depreciation, insurance, corporate and 
| personal worth. Sensible fees. Brochure. 

Krehbiel-Bolitho, Inc., Robert N. 

Bolitho, PO Box 7133, Shawnee Mission 
| KS 66207. 





NEWSPAPER BROKERS | 
ALAN G LEWIS, MEDIA BROKER 





On file over 100 active qualified buyers } 


for daily, top weekly or shopper publica- 
tions. Ridge Rd, Hardwick MA 01037; 
; (413) 477-6009. 








E & P Classifieds— 


As effective in the newspaper community as your newspaper's classi- 


fieds are in your community. 
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ROY HOLDING & ASSOCIATES 
Newspapers Our Only Business 
*Brokers 
PO Box 212, Gaiva, IL 61434 
Poon (309) 932-2270 
Roy Holdin Dave Kramer 
(309) 879- $412 (217) 784-4736 





Appraisals, Mergers, Sales. 
No Charge for Consultation. 
WHITE NEWSPAPER SERVICE 
James W.R. White 
Box 109, McMinnville TN 37110 
(615) 473-2104 or 473-3715. 





Above Average 
PERFORMANCE 
SYD S. GOULD ASSOCIATES, Inc 
Rte 1, Box 146, Theodore AL 36582 
(205) 973-1653 





BILL MATTHEW COMPANY conducts | 
professional, confidential er ait 
for sale and purchase of highest qualit 
daily and weekly newspapers in the 
country. Before you consider sale or pur- 
chase of a property, you should call | 
(813) 733-8053 daytime; (813) 446- 
0871 nights: or write Box 3364, 
Clearwater Beach FL 33515. No obliga- 
tion, of course. 





BROKERS and CONSULTANIS 
for the purchase and sale of 
WEEKLY AND DAILY NEWSPAPERS 
WB GRIMES & CO, INC 
1511 K St, NW 
Washington DC 20005 
(202) NAtional 8-1133 





Brokers You Can Trust 
Nationwide Service 
WAYNE CHANCEY 
CONSULTANTS/INVESTORS 
PO Box 86, Headland AL 36345 
Wayne Chancey (205) 693-2619 
Jim Hail 





| HAVE BUYERS 
for established profitable Mid-Atlantic 
newspapers 200 thousand gross or bet- 
ter. Edwin O Meyer, Broker, 7200 Her- 
mitage Rd, Richmond VA 23228; (804) 
266-1522. 





JIMMY CROWE 


CONFIDENTIAL NEGOTIATIONS 
Specializing in the best Southern mar- 
kets. 114 Wickersham Dr, Savannah GA 


— | 31411; (912) 598-0931, day or night. 





KREHBIEL-BOLITHO, INC 
Brokers-Appraisers-Consultants 
Over 550 Newspaper Sales 
ROBERT N. BOLITHO 
PO Box 7133, Shawnee Mission KS 
66207. Office: (913) 381-8280 





MEL HODELL, Newspaper Broker, 
PO Box 2277, Montclair CA 91763 
(714) 626-6440 


*Appraisers | 


Pacific NW ee Associates 
Rod Whitesmith, (206) 892-7196 
Box 4487, Vancouver WA 98662 





| TEXAS NEWSPAPERS from $40,000 to 


| tion, beautiful city 


(205) 566-7198 | 


$750,000. Some low down payment, 
owner financed. Bill Berger, Associated 
Texas Newspapers, Inc, 1801 
Exposition, Austin TX 78703; (512) 
476-3950. 





To Purchase or Sell a Newspaper 
JAMES A. MARTIN ASSOCIATES 
Call Day or Night; (614) 889-9747 
PO Box 20533, Columbus OH 43220 








You May Take One Giant Step... 
toward a better job 
by placing your ad in E&P’s 
Positions Wanted section! 








NEWSPAPERS FOR SALE 


CALIFORNIA COAST weekly pubiica- 
ear-round. Gross 
$154,000, $40,000 cash flow. Long 
established. Sell at gross. 

PUREBRED CATTLE PUBLICATION: 
gross $530,000. Assume notes and 
; Cash out. Consider other terms. 
WEEKLY-SHOPPER in midwest coliege 
town, near metro area. Gross $1 90,000. 
$210,000 on terms. 

WESTERN IOWA weekly-shopper, gross 
$170,000. Profitable, $155,000, ter- 


ms. 
DAILY, 5-DAY with Shopper, 5500 paid, 
college town in midwest. Full plant, 
gross $920,000, $138,000 pre-tax 
profit. Sale includes building, land. 
LEGAL DAILY in highly desirable west- 
erncity, gross $350,000. Cash or terms. 
or information, write: 
ROBERT N. BOLITHO 
PO Box 7133 
Shawnee Mission, Kansas 66207 


WEEKLY in beach city near Los Angeles. 
Ideal for couple with advertising and 
editorial experience. Box 36036, Los 
Angeles CA 90036. 











QUALITY 
NEWSPAPERS 


Indiana 
Rural weekly eek $110,000 with 
excellent net. $135,000 includes build- 
ing. Terms negotiable 
Profitable weekly in outstanding com- 
munity, not far from metro area. 
$85,000 gross. Price $65,000, terms 
negotiable 

iHinois 
Twin weeklies in center part of state. 
$190,000 gross. Price $150,000 ter- 
ms. Two other weeklies, both rural, price 
at $150,000 - $145,000 


owa 
Smail daily in city of 6000. $550,000. 


| Excellent weekly, major publication in 


county. Grossing $150,000. 
Wisconsin 

County seat publication, good net, prize 
winner. Excellent opportunity. 
$200,000 includes building. We have 
other weekiy opportunity in Kentucky 
and Kansas. 

ROY HOLDING & ASSOCIATES 

PO Box 212, Galva iL 61434 

Phone (309) 932-2270 

Roy Holding Dave Kramer 
(309) 879- S412 (217) 784-4736 
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CLASSIFIED ADVERTISING 
Order Blank 





Name. 


Company 





Address. 





City. 





Phone 





Classification 





Copy 























ANNOUNCEMENTS 


ANNOUNCEMENTS 





NEWSPAPERS FOR SALE 


PUBLICATIONS FOR SALE 





Two central North Carolina weeklies. 9 
miles apart. Shopping center just com- 
pleted in one town and one under con- 
struction in second town. Grossing 
$300,000. Terms available. Box 6715, 
Editor & Publisher. 


NEWSLETTER AGENCY—established 
23 years, exciting, growing market with 
dynamic potential-live and work in 
southern New England-$25,000 cash 
necessary, owner will finance-Box 


| 6752, Editor & Publisher. 





SMALL CALIFORNIA DAILY. Attractive- 
ly priced. Profitable. Community enjoys 
exceptional growth. Modern plant and 
em. Box 6743, Editor & Pub- 
isher 





CENTRAL CALIFORNIA coast twice a 
week 20,000 free community news- 
<9" Carries oe and major advertis- 
ers. $250,000 gross. Profitable, 
$200, SOD down. Reply Box 6747, Edi- 
tor & Publisher. 





NEWSPAPERS WANTED 





DAILY: 9000 + circulation in non-metro 
area, sought by financially sound news- 
paper owner. Box 6333, Editor & Pub- 
lisher. 


| Or, if you can’t get away 
| telephone consultation. (813) 733- 


Weekly SHOPPER and web offset com- 
mercial printing company in fast growing 
Zone 4 city. Gross over 500M. Owner 
— to retire. Box 6718, Editor & Pub- 
isher. 





SHOPPING GUIDES 


FREE COFFEE! 

and get-acquainted consultation, to 

publishers visiting the Tampa Bay area. 
Yo hour free 





1678. Estil Cradick, 950 Parkwood Dr., 
Dunedin FL 33528. 





INDUSTRY 
SERVICES 








WEEKLY daily and monthly publications 
are wanted by qualified groups and 
individuals. Please contact James A. 
Martin Associates; (614) 889-9747, PO 
Box 20533, Columbus OH 43220. 

































































Assign a box number and mail responses daily. 


Run ad Weeks. Till Forbidden 





Please indicate exact classification in which ad is to appear. 


Mail to: Editor & Publisher, 575 Lexington Av, New York, NY 10022. 


| 





“HOW TO MAKE $100,000 A Year 


PUBLICATIONS AVAILABLE 


GOING FAST: ‘‘How to Purchase a News- 
paper and Succeed."’ Be ready when | 
opportunity knocks. Inside details, | 
appraisals, tax tips, sample contracts by | 
publisher-editor-broker Jay Brodell. 
i 50. Mountain West Publishing Co, | 
Box 1841, Grand Junction CO 81502. 








| agement . . ine 
| and specialized training . . 
; much, much more. 





publishing Newsletters.’’ Free details. 
Box 34312, Betheseda MD 20817. | 


; ferences, for action call; 
| 5250 


| MARKETING PAPERS for the 80's to 


CIRCULATION SERVICES 


LEVIS SALES SELLS! The finest quality 
new home delivery customers via tele- 
phone sales and boy crews, national re- 
(201) 966- 








survive through the 90’s and beyond. 
From carrier to mail with expertise 
in .Renewal systems in advance 
carrier and mail programs . . .Phone 
and crew solicitations . . . Voluntary 
paid and other conversion pro- 
grams . . .Promotions, single copy 
sales, MBO and financial man- 
.Personnel “eeu 
. an 


| Call Kevin S. Pappert, (313) 683-2963 
Circulation Consultant for Newspapers 
































LINE “gh 

$4.70 per line. 

54.20 per line, per issue 
53.50 per line, per issue. 
52.90 per line, per issue. 





4 weeks— 


Add $4.75 per insertion for box service, 
count as an additional line in copy. 


Editor & 





CLASSIFIED ADVERTISING RATES 


Effective January 1, 1984 


Count approximately 37 characters and/or spaces per line. 
3 lines minimum (no abbreviations). 


DEADLINE: Every Tuesday, 2 pm (EST) 
for Saturday’s issue. 


Payment must accompany all Positions Wanted, 
Features Available and Announcement ads. 


DISPLAY CLASSIFIED 
The use of borders, boldface type, cuts or other decorations, changes your 
classified ad to display. The rates for display-classified are: 1 time-$75 per 
column inch; 2 or more times-$70 per column inch. 


DEADLINE: 8 days prior to publication date. 


Contract rates available on request. 


Box number responses are mailed each day as they are received. 


575 Lexington Av, NY, NY 10022. (212) 752-7050. 


POSITIONS WANTED 

1 week —$3.15 per line. 

2 weeks—$2.60 per line, per issue. 
3 weeks—$2.30 per line, per issue. 
4 weeks—$2.10 per line, per issue. 





Add $3.25 per insertion for box service, 
count as an additional line in copy. 


Publisher 











i 





EDITOR & PUBLISHER for January 7, 1984 








INDUSTRY SERVICES 


EQUIPMENT & SUPPLIES 


EQUIPMENT & SUPPLIES 


EQUIPMENT & SUPPLIES 





MARKETING & 
READERSHIP RESEARCH 





WE'RE IMPROVING AD REVENUE 
THROUGH MARKET RESEARCH 


The first goal of a market research com- 
pany is to provide its clients with 
accurate readership research. OMNI- 
RESEARCH believes the role of a news- 
per research firm doesn’t end there. 
or each of our clients, we create a 
unique competitive edge that results in 
improved ad lineage from their advertis- 
ing base. 
We aim to become part of your manage- 
ment team. From our presentations to 
top management, to our sales seminars 
with your sales force, we work to make 
your research data a useful and profit- 
able tool. 
We welcome the opportunity to show you 
just how profitable, productive and 
affordable research can be. Call our 
Director of Newspaper Research, Jack 
Brodbeck collect, at (305) 746-3335. 


OMNI-RESEARCH 





EQUIPMENT & SUPPLIES 
CAMERA & DARKROOM 


SQUeeze Lenses, new and trade 
Meas ces 
Manufacturer/Specialists since 1968 
New, super one Surpass all 
VARIABLE OR FIXED, 2 to 25% 
CK Optical (213) 372-0372 
Box 1067, Redondo Beach CA 90278 


COMPUTER SOFTWARE 


ADMANAGER 
(formerly ADmaster) 
Established, powerful, versatile, user 














friendly, ADmanager is a newspaper’ 


advertising scheduling, billing, and 


sales reporting software system for | 


microcomputers. It runs on Apple or CP/ 
M. Complete hardware/software package 
available. Write or cali for brochure and 
report package. Sunlight Software, PO 
Box 100, Forestville CA 95436; (707) 
887-7141. 





AD/SYSTEM 390 

The professional system for advertising 
scheduling, billing and reporting for 
dailies and weeklies. Third generation 
software; runs on most microcomputers. 
Software available alone or with com- 
plete installed system. Free sample re- 
i. Pacific Sun Computer Systems, 

OX 
38 


5553, Mill Valley CA 94942; (415) | 


3-4500 





; BILLING SOFTWARE 
Designed by a publisher for ease of 
operation by non-computer users. Prints 
Journals, Bills, Aging and many unique 


Sales Reports. Single or Multi-Zone ver- | 


sions available to run on Tandy/Radio- 
Shack computers. Cali or write for sam- 
ple reports. Publisher Control Systems, 
223 West Fifth Street, Shawano WI 
54166. Jim Sutton or Steve Kuckuck; 
(715) 526-6547. 





With our software and your microcompu- 
ter you can have big computer results. 
Unique COBOL system, designed for 
accounting and circulation. Now used by 
many dailies and weeklies. Ad order en- 
try, on-line inquiry, earned rate support, 
mailing at lowest rates, audit stats, 
newscarrier functions, gift sub- 
scriptions, temporary addresses and 
more. We can make hardware recom- 
mendations. Hennessey Associates, 
2370 Turnpike St., North Andover MA 
01845; (617) 687-2818. 


COMPUTER SOFTWARE 


PHOTOTYPESETTING 





CIRCULATION-$1195 
Software for TRS8OIII & 4. Does it all. 
Demo disk, $50, refundable. 500 to 
30,000 circulation. 1 or more papers, 
sub-non-sub. For information write: 
BURCO Systems, Inc., PO Box 68, Grid- 
ley CA 95948. (AMICO software dis- 
tributors); (916) 846-3661. 





COMPUTERS 


COMPUTEK VDT's and controllers from 
SDC TEXT I! system. All operational now 
anc availavie about April of 1984. 
Includes cabinets and spares. 15 con- 
trollers and 50 terminals, plus mis- 
cellaneous othr components peculiar to 
TEXT Il. Gainesville, Florida. Ken Duf- 
field; (904) 378-1411. 


FOR SALE: Hendrix 6400 electronic 
front-end system with eight (8) Edit III 
terminals, 2300 ‘Wire Wizard," tele- 

pe controller unit. System, currently 
riving Photon yee equip- 
ment, has two (2) RKO 5 disc drive with 
5 megabytes of storage; and is driven by 
two Digital 1135 computers. Always 
under full maintenance contract. Cur- 
rently in operation-a powerful system for 
editing, markup and data input. First 
$25,000 takes the system-contact Marc 
Anthony, Publisher, Star-Herald 
Publishing Co., Scottsbluff NB 69361; 
(308) 632-0670. 














| McCain Model 660-20 Inserter with 8 
NEWSPAPER MANAGEMENT SYSTEM | 





MAILROOM 





LEMISH INSTALLATIONS 

AND REPAIR COMPANY 
Newspaper mailroom machinery 
installed, repaired or rebuilt, experts on 
Sheridan Inserters, Sta-Hi stackers, all 
types of conveyors. Write for low quotes. 
Lemish Installations Company, 22606 
56th Av, Bayside NY 11364. 


MULLER 227 and Muller EM10 

Inserters with 5 stations in excellent 

condition and available immediately 

with full warranty. Installation and train- 

ing aiso provided. Reply to Graphic Man- 

= Associates, Inc; (617) 481- 
ca 








SHERIDAN 72P and 48P Inserters, fac- 

tory rebuilt and guaranteed. 

Sheridan 24P Inserter with handfly 

table. 

Completely rebuilt Sheridan MS and HH 

hoppers factory guaranteed 

New Folded Edge First Delivery System 

for Sheridan Inserters 

Sheridan 72P and 48P hopper loaders. 

Muller 227 and 227E Inserters. 

Muller 231 Counter Stackers. 

Kansa Inserter with four stations. 

Idab 440 Counter Stacker with pro- 
rammable keyboard. 

dab Shrink Wrap. 

Ferag H-500 and HS-80 Counter Stack- 

ers-factory rebuilt. 

Sta Hi 251 and 257 Counter Stackers. 

Sta Hi Telescopic Truck Loaders. 

Cutler Hammer Conveyor, Bottom Wraps 

and pacers. 

Signode ML2EE and MLN2A Tying 
Machines. 


insert stations, brand new condition, 2 
years old. 





CUTLER-HAMMER conveyors and spare | 
parts. Also new Crabtree conveyors and 
Spare parts. | 
Rollertop conveyors, all sizes } 
Bottom wrappers | 
Sta-Hi 251 stackers | 
Cutler Hammer, |, Il, lil Stackers | 
Baldwin Count-O-Veyors 104A's | 
Truck Loaders 
Sheridan 48P | 
| 
| 
| 


| 
| 
MAILROOM 
| 


45° and 90° Floor Curves 
Fly table for Muller inserter 
NORTHEAST INDUSTRIES 
(213) 256-4791 


FOR SALE: 2 Cutler-Hammer Stackpack | 
stackers; 1 programmer; 1 90 degree | 
conveyor switch. Some spare parts. | 
Available now. Gene Carter, Piedmont | 
Publishing Co, PO Box 3159, Winston- 
Salem NC 27102; (919) 727-7258. 


GOOD RECONDITIONED Cheshire and 
Magnacraft labeling machines with sing- 
le and multiwide label heads and quarter | 
folders. Call Scott or Ed Helsley; (800) | 
527-1668 or (214) 357-0196. 


KANSA INSERTER with 6 stations, full 
warranty, installation and training also 
provided. Reply to Graphic Management 
Associates, Inc; (617) 481-856. 














SHERIDAN 72-P inserter, factory re- 
built, guaranteed, available 
immediately. Reply to Box 6776, Editor 
& Publisher. 





MISCELLANEOUS 


FOR SALE 
Must Clear Building-Complete weekly | 
newspaper and print shop equipment 
and supplies from ad builders to type- 
setting to four unit Color King web press 
and roll storage system. Most equipment 
bought new in 1978, very few operating 
hours. Wang typesetting, Pos 1 Camera, 
Brown Roll Film Camera, Brown Plate 
Maker, PMT and Ektomatic Processors, | 
Carleson Piate Punch, Auto dryer, Acme | 
Stitcher, 32" Hydraulic Paper Cutter, | 
Multilith 2550, and 28” offset presses, 
etc. North Carolina; (704) 397-5517. 


STA-HI 251 and 257 Stackers, by-pass 
= and spare parts. 

lampo! Bottom wraps. 
Rolltop and Belt conveyors, all sizes and | 
spare parts. | 
Flexitrol Electrical control Press Boards | 
and spare parts. 
Anthony Chiodo; (212) 949-3437. 


NEWSPRINT 


30 LB NEWSPRINT ROLLS ail sizes 
BEHRENS Pulp & Paper Corp 
3305 W Warner, Santa Ana CA 92704 

















(714) 556-7130 


80 ROLLS 1412" 30-pound green offset | 
newsprint. Contact Jim Fali, Box912, El | 
Dorado AR 71730; (501) 862-6611. 





CASH FOR 
MARK I, IV, V PACESETTERS 
LINOTRON 202-CG8600 
(614) 846-7025 


CG 7200 SERIAL NUMBER 12397. 
a Cal! Jack Brink; (609) 924- 








CRTronics 100, 2'% years, low use, rul- 
ing, 28 fonts, great for weekly, 
$13,500; MVP !i, Dual Disk, 30 day 
uarantee, $3900. Bob Weber; (216) 
31-0480. 





CG TYPESETTERS, Exec !1, $950; CG 
7200 Blue, $1950; 7500 HR, $7950; 
7700 HR, $8950; Edit 1750, $2500; 
Preview, $4000; ICI, $2500, Per- 
makwik with dryer, $2500; RCP 101, 
$1250. WSI; (216) 729-2858. 





COMPEDIT 5900, $12,000; COM- 
PEDIT 5618 with IP, $7250; LOG E PC 
pe ae Bob Weber; (216) 831- 





3 COMPUTEK pub/4 Terminals. Dual 
disk units, networking system. Less than 
1 year old. Plant liquidation. Call Graph- 
X; (215) 867-2002. 





MCS 20 8400, ey 16 fonts, 
1% years, $30,500; MCS 10 8204, 1 
terminal, MCO/Ruling, 9 fonts, 1 year, 
$13,500. Bob Weber: (216) 831- 
0480. 





AM TYPESETTERS, CompSet 500, 
$3500, 51011, $5000; 51011/504, 
$6250; 3510W/504, $8750; 4510/ 
504, $8500, 5404, $2950; CompEdit 
5810, $12,900; 5900, 13,900; 5618, 
$5000 IP add $4000, TCO add $1500, 
WSI; (2169 729-2858. 





CRTronics 100, 2% years, low use, rul- 
ing, 28 fonts, great for a weekly, 
$13,500; TRENDSETTER/CG 7900 
HR, UNIVERSAL, $9250. Guaranteed. 
Bob Weber; (216) 831-0480. 





AM, CG TYPESETTERS. Reconditioned. 
Trades OK. Strips, Parts Kits. All 
Guaranteed. WSI; (216) 729-2858. 





VARISYSTEM, VARICOMPOSER II on 
line port, $2750; FACIT PAPER TAPE 
PUNCH, $600; COMPUKWIK II Pro- 
cessor with Dryer, PMA, $1000. 
Guaranteed. Bob Weber; (216) 831- 
0480. 





OCR by ROCKWELL, MGD LASER, 4 
—, 2 available, $3500 each; HAS- 
ECH OCR, for parts, $750. Guaran- 
teed. Bob Weber; (216) 831-0480. 








PHOTOTYPESETTING 


NUARC SST 20x24 C horizontai camera | 
with 6” bed, 5 years, $2200; ROBERT- 
SON 440 vertical camera, 20x24, | 
$2750; PORTAGE II! art waxer, $195. | 
Guaranteed. Bob Weber; (216) 831- 





rae 4 
All equipment in excellent condition and | — 


available immediately. Mechanical | 
installation services also provided. | 
WANTED TO BUY: MAILROOM EQUIP- | 
MENT AND COMPLETE MAILROOM | 
SYSTEMS. | 


GRAPHIC MANAGEMENT 
ASSOCIATES, INC. | 
Newspaper Mailroom Systems Division 
11 Main St 
Southboro MA 01772; (617) 481-8562 
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NATIONAL GRAPHIC ARTS 
EQUIPMENT BROKERS 
THE DAVID JOHN COMPANY 
AM Varityper, Autologic, 
Compugraphic, EEText, IBM, 
Itek, Mergenthaler, VGC 
“Sell for the most, buy for the least’’ 
7% Selling Commission... 
Financing Available 
Ail Equipment Guaranteed 
(216) 562-3750 








CompuWriter 
owners are lucky... 
They own half of a 
microCOMPOSER 
system! 
microCOMPOSER gives you com- 
puterized typesetting pilus a busi- 
ness computer. Total control, 
total versatility. You won't want 
less. You don't need to spend 
more. Your CompuWriter is not 
obsolete... only the way you've 
been using it is. 
Let us change ail that. 
Cybertext Corporation 
Box 860 Arcata, CA 95521 
707-822-7079 














EQUIPMENT & SUPPLIES 


EQUIPMENT & SUPPLIES 


EQUIPMENT & SUPPLIES 


EQUIPMENT & SUPPLIES 





PHOTOTYPESETTING 


PRESSES 


PRESSES 


PRESSES 





325-S front end system by MERGEN- 
THALER, 10 arog = eS 
drives, paper and mag tape, 

printer, LINOTRON S02 driver, 
extensive software, 2 years, $89,000. 
— Bob Weber; (216) 831- 
480. 





FOR SALE 

CG Videosetter Universal with RLO, 
Dataports, rules and boxes, grids, 
$14,500 or best offer. 

CG Advantage || with MDR and Dataport, 
$15,950 or best offer. 

Both under CG service agreement. 

(313) 642-1018 


LINOTRON 202 updated to MOD N, 4 
years, $32,500; CG 8600 DIGITIZED, 
(2 available), $31,000 each; LINOT- 
RON 202 with 190 fonts, 2’ years, 
$29,500. Guaranteed. Bob Weber; 
(2169 831-0480. 








TYPESETTERS. Unified Composer, 
$2500, Uniterm, $950; Unisetter LR, 
$5250, 8" Disk Reader, $1250, MDR, 
$1250, Qume Printer, $2500; Edit 
Word Com, $1000, Uniscan, $1000, 
= 505, $2500. WSI; (216) 729- 





USED TYPESETTING EQUIPMENT 
Cameras Platemakers 
Nationwide Brokers-10% Sales Com- 
mission. We remove the risk when buy- 
ing or selling between individuals. 

Bob Weber, (216) 831-0480 


PRESSES 


GOSS 
Goss Urbanite 5 units, 1972, 3 Cary 
Pasters 
Goss Urbanite 4 units 
Goss Urbanite 6-1000 series units for 
add-on 
Goss Urbanite 10 units new 1980 
Goss Urbanite 1000 series % folder 
Gregg Flying Imprinters (for Urbanite) 
Goss Urbanite folders, roll stands, drives 
& accessories 
Goss Community 5 units 1976 
Goss Community 12 units with SC fold- 
ers 
Goss Community folders, drives & 
accessories 
Goss Suburban 1500 & 1600 series, 10 
unit 2 folders 
Goss Suburban add-on units (1000 
series) 
Goss HV 8 units 
Goss HV 4 units 
Goss Cosmo units for add-on 

HARRIS 


Harris 1650 add-on unit 
Harris 1650 6 unit press 
Harris 845 4 units, folder 
Harris 845 8 units, 2 folders 
Harris V-25 5 units 1973 with foiders 
Harris V-25 8 units 1982 
Harris V-15A add-on unit 1976 
Harris V-22 4 units, folder 
Harris folders, roll stands, upper balloon 
formers & drives 
KING 

3 Colorking units 1969 
2 Newsking units 1979 
2 KJ-6 folders 1979 

MISCELLANEOUS 
2 Martin Flying Pasters rated at 1400 
FPM 1979 
2 Cary Silicon Applicators 
oe Flying Pasters (running on Urba- 
nite 
1 Web Specialities 3 Web Angle Bar Nest 
Baidwin Count-O-Veyors 104, 105, 
106, 108 
2 106 Count-O-Veyors 
Compiete presses or components sold 
per 
WANTED: Newspaper presses and 
accessories 

IPEC INCORPORATED 
97 Marquardt Drive 
Wheeling (Chicago) IL 60090 

(312) 459-9700 Telex 206766 
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GOSS URBANITE, 3 units, 1 color unit, 
folder, 3 Butlers, 1980, Idab Conveyor 
and C/Stacker. 
Goss Suburban, 4 units, 1000 series. 
Harris M-1000, 6 units, 1972. 
Goss, Mark |, 214%", 4 units. 
Goss, Mark |, 22%", 4 units. 
Goss, Mark |, add on 22%. 
Newsking, 3 units, KJ 4. 

BELL-CAMP INC 

465 Boulevard 


PO Box 97 
Elmwood Park NJ 07407 
(201) 796-8442 Telex 130326 








GOSS METRO UNITS 


Four Metro Units available 
individually as unit additions, or 
as a package with double 2:1 
foider. 22%.” cutoff, either 55” 
or 56” web width (at your 
option). Each unit is complete 
with pump and rail inking sys- 
tem, substructure, RTP and 
unit drive...arranged for 60,000 
pph running speed. Available 
after January 1, 1984. Contact: 
Ken Kniceley, Production 
Director, Charleston WV 
Newspapers; (304) 348-5118. 














GOSS METRO, 22", 6 units, 1982 
Metro, 22%", 4 units, 1972 
Urbanite, 6 units, 3-color unit 
Urbanite, 5 units and 4 units 
Urbanite add on units, 3-color unit 
Urbanite foiders, upper formers 

Suburban 1560, 4 units, 1975-80 
SSC Community, 4 units, 1980 
SC Community, 4 units, 1976 
SC Community, 5 units, 1968-69 
SC folders, 3 in stock 

Harris 1650, 6 units and 4 units 
845, 7 units and 4 units 
V25, 8 units and 4 units 
V15A, 4 units, 1975 

Solna-King Newsking, 5 units, 1976 
Colorking, 5 units, 1978 
Colorking, 4 units, 1980 

Auto Splicers: sg Goss, MEG 

Counterstackers: Baldwin, Muller 

Custom Bilt 3 knife trimmers, 2 

ONE Corporation 
3400 Malone Drive 
Atlanta GA 30341 
(404) 458-9351 Telex 700563 


3 unit Goss Community folder, manufac 
tured 1968 

9 unit/3 folder (1-SC) Community. Now 
ae manufactured 1965- 





2 unit 900 series Suburban 

2 unit 1000 series Suburban 

4 unit 1100 series Suburban 

4 unit Goss Urbanite, fully reconditioned 
6 unit Urbanite (1 tri-color), Y2 and 

Ys page folder with upper former 
SU/Suburban Folder 

Urbanite tri-color unit 

Urbanite add-on units and folders 
Harris V15A add-on units, 1975/76 

4 unit News King with KJ6 

6 unit/2 KJ6 folder, manufactured 1974 
8 unit Daily King with KJ6 folder, 
manufactured 1971 

KJ6 Heavy duty folder, reconditioned 
KJ8 with upper former 1976 folder 
News King add-on units 

Ferag counter/stacker, reconditioned 


Offered Exclusively b' 
INLAND sealer ACHINERY 


C 
105th & Santa Fe Dr, PO Box 15999 
Lenexa, Kansas 66215 
(913) 492-9050 Telex 4-2362 





WE HAVE IN STORAGE: Spare parts for 
Hoe, Scott, Goss and Wood presses, 
offset or letter press. 
1 Hoe colormatic folder 
3 to 2-22% cutoff 
12 unit Goss Mark | press 
Goss Mark | add on units 
Goss reels and pasters 
Goss Mark | halfdecks 
1 double Goss 2:1 folder-22% cutoff 
Goss Skip Slitter 
Portable ink fountains 
Cline reels and pasters 
Goss single width balloons 
104A counter stackers 
Hoe Skip Slitters 
6 units of Urbanite, folder and balloon 


12 Goss digital pasters 
Napp manual platemaking systems 
_ Beach platemaking systems 
Capitol daslecune qesonamasan new & 


use 
Heister fork lift, 4000 pounds 
Datsun 4000 pounds, paper clamp truck 
Goss Urbanite quarter folder 
Cole quarter folder 
Paper roll dollies 
We have or can get what you need 
for your pressroom or mailroom. 
We do machinery moving and erecting 
We buy printing equipment. 
NORTHEAST INDUSTRIES, INC. 
(213) 256-4791 





GOSS URBANITE 6 unit with upper 
former, 60 HP & 75 HP drive, 22.77 
inch cut-off, roll stands. Call Stephen 
— at DEV Industries; (312) 860- 





GOSS SSC COMMUNITY, 21%" 
2 4-high stacks of units, 2 standard 
units, 2 SSC folders, 2 ribbon decks, 4 
enkel splicers. New 1981. Available 
March/April. 
ONE Corp/Atlanta 
(404) 458-9351 Telex 700563 


6 UNIT URBANITE 

Now in operation, released early 1984 
Ye and Ys page Urbanite folder 

5 mono units 

1 tri-color unit 

1 roll stand 


Offered Exclusively b' 
INLAND NEWSPAPE 
MACHINERY CORP 
105th & Santa Fe Dr, PO Box 15999 
Lenexa, Kansas 66215 
(913) 492-9050 Telex 4-2362 


8 UNIT GEMINI WEB OFFSET PRESS 
4 stacked units, brush dampeners 
21%" cut-off x 36” 

Two collecting jaw folders 

one Gemini % page folder 

Three automatic autopasters 

Call H. Rosenberg; (716) 876-6410 


WOOD LITHOFLEX DOUBLE WIDTH 
offset newspaper press, 22%" cutoff, 
72 inch web width, 5 printing units, 2 
folders, 5 RTP’s. Optional oven and 
chills for coated paper. Ideal for daily 
newspaper with high pagination. Priced 
ga Box 6263, Editor & Pub- 
isher, 











WANTED TO BUY 


CHESHIRE and Phillipsburg any condi- 
tion. Call collect Herb (201) 289-7900. 
AMS, 1290 Central Av, Hillside NJ 
07205. 








e@|DAB 440 counter stacker 

@Muller 227 Inserter 

eSignode MLN2 tying machine : 
Reply to: Graphic Management Associ- 
ates, Inc, 11 Main St, Southboro MA 
01772; (617) 481-8562. 


USED SHERIDAN 48-P inserter in 
operational condition. Reply to Box 
6777, Editor & Publisher. 








GOSS METROLINER 
New, never installed, still in factory 
boxes. Available immediately, 22" cut- 
off, 6 units, 2 half color decks, 2:1 twin 
delivery, 6 Goss automatic RTP’s. 
BELL-CAMP INC. 
(201) 796-8442 Telex 130326 





REBUILT URBANITE UNITS 


1. Individual components or complete 
presses. 

2. Units are stripped down to the side 
frames and restored to like new condi- 
tion. 

3. Cost is approximately half of replace- 
ment price. 

4. Exchange program available to 
minimize down time. 

5. Inquire for pictures and brochures. 
IPEC, INC, 97 Marquardt Drive, Whee!- 
ing IL 60090; (312) 459-9700, Telex 
20-6766. 





4 UNIT NEWSKING KJ-6. $125,000. 
Like new. In use now. CNI Box 1777, 
ome SC 29304; (803) 585- 





GOSS COMMUNITY 
RECONDITIONED AND GUARANTEED 
5-74 with SC folder 
3-'74 units, Y2-Y%s web folder 
1-'77 3-color Universal unit 
4-'71 V15A-JF folder 4-74 
5-74 Newsking, KJ6 folder 
Will seil individual components. Call for 
installed prices. 

WE TAKE TRADE-INS 
OFFSET WEB SALES, INC 
73 N SUNSET DRIVE 
CAMARO ISLAND WA 98292 
(206) 387-0097 


WE NEED anew press. Could it be yours? 
We are looking for a 6-unit, single-width, 
offset press with folder and balloon form- 
er from another newspaper. We want a 
press that has been well maintained and 
in good condition. Between what we can 
afford to pay and what we want, we 
expect your press to be about 10 years 
old. We will meet the right price for the 
right press. Bob Palmer; (214) 572- 
3607. (Please, no brokers or 3 shift 
commercial shops). 





HELP 
WANTED 








ACADEMIC 


JOURNALISM—One regular full-time 
tenure track position with — in 
public relations available September 
1984. Applicants are expected to pur- 
sue scholarly research and publication 
|and lend research expertise to Jour- 
nalism/Public Relations Research Cen- 
ter. Research time is available and 
negotiable as part of the contract. 
Earned doctorate preferred but ABDs are 
invited to apply. Teaching experience 
helpful. Rank and salary dependent 
upon qualifications. Send resume, lett- 
ers of recommendation and transcripts 
to Dr. Mark Popovich, Chairman, 
Department of Journalism, Bali State 
University, Muncie IN 47306. Applica- 
—. must be postmarked by March 1, 





Ball State University Practices Equal 
Opportunity in Education and 
| Employment. 





EDITOR & PUBLISHER for January 7, 1984 








HELP WANTED 








HELP WANTED 


HELP WANTED 


HELP WANTED 





ACADEMIC 


ACADEMIC 


ACADEMIC 


ACADEMIC 





ASSOCIATE DEAN, GRADUATE STUD- 
1ES. Twelve-month appointment, 
beginning fall semester 1984. Position 
carries faculty rank in Advertising/Public 
Relations, Broadcast/Film, Journalism, 
or Speech Communication. Individual 
will teach, conduct research, provide 
leadership, administration, and 
coordination for growing graduate pro- 
rams in the School of Communication. 
pplicants should have doctorate and 
strong record of teaching and research. 
Send letter, vita, and three letters of 
recommendation to: Dr. Ed Mullins, 
Dean, School of Communication, Uni- 
versity of Alabama, Box 1482, Univer- 
sity AL 35486. The University of Ala- 
bama is an Equal Opportunity, Affirma- 
tive Action Employer. 


BAYLOR UNIVERSITY has a faculty 
a in the Division of Radio- 

elevision, Department of Communica- 
tion Studies. Tenure track; Assistant or 
Associate Professor. Emphasis is on 
Broadcast Writing, and/or television stu- 
dio production. Should also be able to 
teach in one of the following areas: 
broadcast management, news and publ- 
ic affairs, reguiation. Must have PhD in 
hand or assured. Experience in the com- 
munications industry highly desirable. 
Send letter of application, complete 
vita, and three letters of recommenda- 
tion by February 15, 1984 to: 

Lee R. Polk 
Department of Communication Studies 
Baylor Universit 
Waco TX 7679 

Baylor University is an Affirmative Ac- 
tion/Equal Opportunity Employer. 








DEAN 
COLLEGE OF JOURNALISM 
MARQUETTE UNIVERSITY 
Marquette University invites applica- 
tions for the position of Dean of the Col- 
lege of Journalism. The College offers 
programs in Advertising, Broadcast Jour- 
nalism, News-Editorial, and Public Re- 
lations with degrees at both the bache- 
lor's and master's levels. Candidates 
must have a doctoral degree, pro- 
fessional experience, and significant 
administrative experience at the 
department level or its equivalent. Other 
requirements are teaching and research 
experience and the ae bag develop and 
maintain rapport with the professional 
community. Understanding and com- 
mitment to the University’s Jesuit, 
Catholic, Christian, urban character is 
essential. Applications should be sent by 
February 1, 1984, to: Dr. Jerry R. Lynn, 
Professor and Chair, Dean's Search 


Committee, College of Journalism, Mar- | 
quette University, Milwaukee, Wiscon- | 


sin 53233. Marquette University is an 
Affirmative Action/Equal Opportunity 
Employer. 





GRADUATE ASSISTANTSHIPS for 
1984-1985. Master's program in mass 
communications with major in journal- 
ism. At least $3960 stipend for 9 
months plus tuition waiver. Write: Joel 
Gambill, Department of Journalism and 
Printing, Arkansas State University, 
State University AR 72467. 





THE PROFESSIONALLY oriented Uni- 
versity of Arizona Journalism 
Department has reopened the search for 
a tenure-track assistant professor to start 
August 13, 1984. A second similar 
position is expected to be available on 
the same date. Ten years of full time 
print news experience required. Con- 
sideration of Es promote will begin 
February 15, 1984, but applications will 
continue to be reviewed until positions 
are filled. Send letter and resume to 
D.W. Carson, Head, Journalism 
Department, University of Arizona, Tuc- 
son AZ 85721. Equal Opportunity/ 
Affirmative Action Employer. 





ASSISTANT PROFESSOR, academic 
year appointment, starting fall semester 
1984. Person will teach and conduct 
research in some combination of report- 
ing, editing, magazines, news organiza- 
tion management, and news/information 
issues. Applicants should have 
extensive, recent professional 
experience in a news/information 
industry, have potential to teach and 
advise undergraduate and graduate stu- 
dents, hold the master’s or doctoral 
degree, and be committed to conducting 
research and publishing in academic 
and/or industry publications. Send let- 
ter, vita, and three letters of 
recommendation to: Dr. Charles Self, 
Chair, Department of Journalism, 
School of Communication, University of 
Alabama, Box 1482, University AL 
35486. The University of Alabama is an 
Equal Opportunity, Affirmative Action 
Employer. 





MASS COMMUNICATIONS print media 
position with responsibility to advise 
weekly student newspaper. Teaching 
assignment includes reporting and edit- 
ing. Tenure track position for instructor/ 
assistant professor. MA required. PhD 
preferred. Will consider applicants with 
academic credentials from journalism, 
communications, or English. Publica- 
tion advising experience required. Salary 
dependent upon level of training and 
experience. 

Send letter of application, curriculum 
vitae, and three letters of reference by 
February 1, 1984 to: 

Dr. Gordon L. Hoiland, Chairman 
Department of Mass Communications 
Southeast Missouri State University 
Cape Girardeau MO 63701 
An Equal Opportunity, M/F, Affirmative 

Action Employer. 


NEWS EDITORIAL—Assistant or associ- 
ate professor to teach newswriting, 
reporting and editing, advise campus 
newspaper. Program with 40-50 majors 
is one of six majors in 12-member com- 
munication department. Substantial 
professional news experience and MA re- 
quired. PhD in communication or related 
field preferred. Salary range $17,000- 
$25,000 for nine-month appointment. 
Some summer teaching possible. 
Position available August 15, 1984. 
Contact Personnel Office, Box 24070A, 
East Tennessee State University, John- 
son City TN 37614. ETSU is an affirma- 
tive action equal opportunity employer. 


PUBLIC RELATIONS/EDITING: Assis- 
tant Professor, tenure track to teach 
beginning and advanced public rela- 
tions, and editing. Master’s degree, 3 
years professional experience required; 
college teaching, PhD or ABD preferred. 
Send Ss gogo and resume by March 
1, 1984, to Tom Reilly, Journalism 
Dept, California State University, North- 
ridge CA 91330. CSUN is an equal 
opportunity/affirmative action, Title IX, 
Section 504 employer. 














To answer box number ads in 


EDITOR 
& PUBLISHER 


Address your reply to the box 
number in the ad, c/o Editor & 
Publisher, 575 Lexington Av, 
New York, NY 10022. Please 
be selective in the number of 
clips submitted in response 
to an ad. Include only materi- 
al which can be forwarded in 
a large manilla envelope. 


JOURNALISM 
Associate or assistant professor, tenure 
track, for Fall, 1984: To teach mass 
media law and journalism history 
courses as well as skills courses in broad- 
cast journalism, public information or 
print journalism. Doctorate preferred 
and appropriate professiona! experience 
required. Rank and salary negotiable 
and competitive. The department offers 
four sequences, including an ACEJMC 
accredited news-editorial sequence, and 
an MA program and is located in state's 
urban, media, government and cultural 
center. It has an excellet internship, 
placement and consulting record and 
provides a collegial working environment 
with a dynamic, scholarly, harmonious 
and professional faculty. Send resume 
by February 27, 1984, to: Dr. Manny 
Paraschos, Chairperson, Department of 


Journalism, University of Arkansas at | 


Little Rock, 33rd and University, Little 
Rock AR 72204. 





JOURNALISM. Assistart professor: Te- | 
nure track. Print Journalism. Mass | 


media theory and history. PhD and pro- 


fessional experience highly preferred; | 
MA required. Begins August 1984. Send 


vita and letter of application only by Jan- 
uary 20, 1984, to E.A. Tilley, Chairman, 
Department of Language and Literature, 
gi of North Florida 32216. AA/ 





MICHIGAN STATE UNIVERSITY, gradu- 
ate teaching assistant, beginning Fall 
1984. Teach introductory photojourna- 
lism; work on MA in journalism or PhD in 
mass media or American studies. Desire 
person with strong photography back- 
ground and media experience. Contact 
Howard Bossen, School of Journalism, 
305 Communication Arts Building, 
Michigan State University, East Lansing 
MI 48824. Michigan State University is 
an Equal Opportunity/Affirmative Action 
Employer. 

PUBLISHER OF STUDENT NEWS- 
PAPER: Assistant Professor, tenure 
track to be publisher of daily student- 
produced campus newspaper. Pro- 
fessional newspaper experience and BA 
in journaiism required; college teaching 





and Master's, PhD or ABD preferred. | 


Send application and resume by March 
1, 1984 to Tom Reilly, Journalism Dept, 
California State University, Northridge 
CA 91330. CSUN is an equal 
opportunity/affirmative action, Title IX, 
Section 504 employer. 


ADMINISTRATIVE 





| TENURE TRACK position in print jour- 
nalism. PhD preferred, MA required. 
Must show potential! as successful 
teacher and researcher. Rank and salary 
dependent upon qualifications. 
Deadline for application is January 13, 
1984. Send letter of application and 
curriculum vita to: Dr. Mary |. Blue, 
Chair, Search Committee, Department 
of Communications, Loyola University, 
New Orleans LA 70118. Loyola Univer- 
sity is an affirmative action/equal oppor- 
tunity employer. 








VERSATILE person sought to teach TV 

production, also Advertising, Public Re- 

lations, or Media Graphics; begin Fail 
| '84. Master's degree, professional or 
corporate experience required. Teaching 
experience preferred. Write: Dean Her- 
bert Strentz, School of Journalism and 
Mass Communication, Drake University, 
| Des Moines, lowa 50311. Deadline: 
February 15, 1984, or when position is 
filled. Equal Opportunity Employer. 





ADMINISTRATIVE 





| THE BULLETIN in Bend, Oregon, a 
growing 19,500 daily and Sunday with 
| an excellent TMC product, has a career 
| opportunity for a hands-on marketing/ 
advertising director. We are seeking 
| strong leadership and training qualities, 
| aswell as planning, budgeting, organiza- 
| tional and promotional skills. You wili be 
| responsible for a 20-person staff. If you 
| are a true professional, have pride in 
yourself and your work, accept and soive 
challenges, are results oriented, can 
| motivate people, know TMC, are a team 
| player, appreciate quality of life in a 
unique recreational environment, relate 
to the future, and expect nothing less 
| than being the best... then please apply. 
| Excellent salary, incentive plan, fringes, 
| profit sharing, and growth potential. 
| Send your resume and references to 
| Gregory F. Cushman, President and Pub- 
| lisher, c/o The Bulletin, 1526 NW Hill 
| St, Bend OR 97701. 


MANAGER, NEWS PHOTO ARCHIVE 
New York City picture agency, opening 
| new division, seeks manager for day-to- 
| day operations. Mangerial experience 
| and wide knowledge of modern history 
| required. Journalism background 
| desirable. Send resume with salary his- 
tory to Box 6772, Editor & Publisher. 











fight in the trenches). 


approval. EOE. 


benefits package. 





Help Wanted. Opportunity is knocking 
and Tempus is Fugiting. Act Now. 


Major Publishing Company. East Coast based. Advertising Sales 
Manager. Initially you'll manage yourself. As your personal sales 
volume increases you'll hire additional sales personnel to help you. 
Heavy travel requirements. National advertisers are your suspect/ 
prospect targets. New, exciting and rewarding. 

To be a candidate... you must have a proven track record as a 
creative sales executive and manager. (Sometimes you'll have to 


To take the first step, send us a well organized non-ho hum resume 
with an imaginative covering letter. You have our total assurance 
that your enclosed references will not be contacted without your 


Initial income range $35,000 to $40,000 pius a carrot, plus 


BOX 6781 
EDITOR & PUBLISHER 











EDITOR & PUBLISHER for January 7, 1984 
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ADMINISTRATIVE 


ADVERTISING 





CIRCULATION AUDITOR—Large news- 
paper group has position on Corporate 
Accounting Staff. Applicant should have 
an accounting or auditing background 
with a good understanding of Circulation 
Accounting Systems. Position requires 
extensive trave! to the company’s news- 
papers to audit their Circulation and Cir- 
culation’s Accounting Systems. Ability 
to communicate with all levels of man- 
agement, including preparation of writ- 
ten reports, required. Please send 
resume, complete with salary history to 
V.P.-CONTROLLER, PARK COM- 
MUNICATIONS, INC., PO Box 550, 
Ithaca NY 14851. 





ADVERTISING 





ALASKA 

Top weekly mewspapers seek highly 
motivated experienced sales executives. 
Must have strong design skills; position 
will take over existing accounts and open 
new territory (literally). Apply to: The 
Frontiersman Newspaper, Pouch M, 
Wasilla Alaska 99687. 





CLASSIFIED PHONEROOM 
SUPERVISOR 

The Winston-Salem (North Carolina) 
Journal/Sentinel needs an experienced 
classified phoneroom supervisor to re- 
place a retiring 30-year veteran. We offer 
personal challenge, excellent salary/ 
benefit plan and real growth opportunity 
in a mature market that has been judged 
one of the best places to live in the 
United States. The successful candidate 
will ve a people-oriented leader and 
motivator with strong background in 
telephone sales training and creative 
sales motivation. Respond in writing (no 
phone calls) with resume and salary his- 
tory to: Dave Tyler, Winston-Salem Jour- 
nal/Sentinel, PO Box 3159, Winston 
Salem NC 27102. 





“SHOPPER” CAREERS 


Please send resume with $ history to: 
Multi-Media, 7616 Lindley Av, Reseda 
CA 91335. Or leave day and night #s at 
(213) 344-7177. 


ADVERTISING DIRECTOR 
Golden opportunity for aggressive, 
career-oriented person to work on fast- 
growing weekly in booming Southwest 
city. Management and sales experience 
necessary. Possible equity position 
available within time. Call Steve at; 
(505) 988-8022 or write: PO Box 637, 
Las Cruces NM 88004. 


ADVERTISING MANAGER—for 
18,000+ New York State daily (1% 
hours from New York City). Mailed TMC 
program. Experienced manager pre- 
ferred although a number two person 
with strong leadership, training and 
organizational qualities will be consid- 
ered. Position offers exceptional oppor- 
tunity for advancement with a major 
national group. Send resume and salar’ 
requirements to Box 6737, Editor 
Publisher. 


CLASSIFIED AD MANAGER 
80,000 circulation newspaper in beauti- 
ful, fast growing, competitive market 
needs an experienced trainer, motivator, 
problem solver, creative sales person to 
lead a classified staff of 25 great people. 
Excellent salary, working conditions, 
location, advancement opportunities 
with Gannett. All replies confidential. 
Send resume to Robert Bruce, Fort Mey- 
ers News-Press, PO Box 10, Fort Meyers 
Fl 33902. 











CLASSIFIED MANAGER 
San Francisco/Bay area metropolitan 
newspaper seeks Classified Manager 
with a proven track record. Must be 
strong in sales, promotion, staff 
development and planning. If you are a 
Classified Ad Manager at a medium 
sized newspaper or number two or three 
at a metropolitan newspaper and you're 
ready to take on the challenge of manag- 
ing a growing staff of 50, we'd like to talk 
to you now. Excellent salary and 
benefits. Send resume to Oakland Tri- 
bune, Personnel, PO Box 24304, Oak- 


land CA 94623. EOE. 





CLASSIFIED ADVERTISING MANAGER 
Experienced classified advertising man- 
ager needed for twice a week newspaper 
shopper group serving Florida's fast 
growing North Sun Coast, Zone 4. Salary 


plus bonus and benefits commensurate | 


with experience. Send resume to Box 
6763, Editor & Publisher. 











PLACE 
YOUR 


BET 
ON E & P CLASSIFIEDS 
...We Bet You’ll Be Satisfied! 


If your game is equipment, products, services or systems used in 
newspaper production (or if you’re a publisher with surplus equipment 
on your hands) E & P Classifieds are your best bet to make (or save) 


some easy money. 


E & P’s Help Wanted ads reach the industry people you are looking for 
to fill that open position at your paper. And, Positions Wanted advertis- 
ers tell us that E&P Classified ads get results! 


E&P CLASSIFIEDS 
You Can Bet On Them! 
(212) 752-7050 











HELP WANTED 


HELP WANTED 





ADVERTISING 


CIRCULATION 





ADVERTISING MANAGER 
Strong 300,000 Zone 2 daily seeks 
advertising manager with proven sales 
management background. Must have 
ability to motivate, train and lead a pro- 
fessional sales force. Communication 
and people skills important. Solid mar- 
ket. Good salary and benefit package. An 
equal opportunity employer. Send 
resume in confidence to Box 6757, Edi- 
tor & Publisher. 


AD MANAGER 
For two upscale weeklies, one communi- 
ty oriented, the other downtown com- 





mercial and business community. Seek | 


dynamic sales manager to lead and sell. 
Excellent compensation package plus 


benefits. Ground floor opportunity with | 


WELL financed media company. Ideal 
candidate will have successful track rec- 
ord in capturing ad revenues for weekly 
from entrenched daily. Must provide pro- 
ven results. Call Ed Matys; (213) 794- 
7178. Resumes to Pasadena Media, 
Inc., PO Box 90515, Pasadena CA 
91109. 





ART/GRAPHICS 





GRAPHIC ARTIST 
The Seattle Times has an opening for an 
informational graphic artist who can 
conceive and execute concise, accurate 
and appealing charts, graphs and maps 
under daily deadline pressure. We are 
looking for someone who is creative, 
works well with people, and who will be 
an effective member of our news 
operation. Newspaper experience a 
must! 
We offer excellent benefits and a salary 
commensurate with experience. Send 
resume, tearsheets, and/or slides to Sal- 
ly Garcia, The Seattle Times, PO Box 70, 
Seattle WA 98111. 
No phone calls, please. All inquiries witl 
receive a response and tearsheets wili be 
returned. 
M/F/H An Equal Opportunity Employer 





NEWSPAPER ARTIST for morning daily, 
circulation 310,000. Emphasis on 
informational graphics and illustration. 
Send resume and samples to: Wendy 


Govier, Art Director, The Arizona | 


Republic, Box 1950, Phoenix AZ 
85001. 





CIRCULATION 





CIRCULATION SPECIALIST 


Weekly circulation management consul- | 


tant needed immediately for upscale 


weekly. Direct mail, subscription cam- | 


paign experience a must! Excellent com- 
pensation package. Call Ed Matys; (213) 
794-7178. 





EXPERIENCED assistant circulation 
manager needed. Chance to become 


manager. 17,000 circulation 7-day dai- , 


ly with TMC. Good pay and benefits. 
Southwest city with access to many out- 
door recreational areas. Zone 8. Send 
resume to Box 6744, Editor & Publisher. 





| LUCRATIVE, growing sales territory 


available in Northeast region. Large, 


| established circulation supplies, prizes 
; and promotions company seeks person 


who must enjoy working with circulation 


| executives, meeting goals, and providing 
| a high level of service to our customers. 


Applicants must be willing to be on road 
at least three nights per week. Liberal 
draw, commissions and expenses. Train- 
ing from present successful sales repre- 
sentative in area who is moving up into 
sales supervisory position. Reply now as 
job will be filled if you wait. Reply Box 


| 6721, Editor & Publisher. 


ASSISTANT HOME DELIVERY 
MANAGER 


Major metropolitan newspaper in Zone 2 
seeking an assistant home delivery man- 
ager for the evening and Sunday 
department. Knowledge of the little mer- 
chant program, target sales marketing, 
and circulation in general are a must. 
College degree required. Excellent 
benefits and salary commensurate with 
background and experience. Send 
resume to Box 6711, Editor & Publisher. 


CIRCULATION MANAGER for 5 weekly 
| newspapers. Experience in store sales, 
carrier routes, second class postage. 
Must be ambitious and willing to grow. 
| Write Box 6749, Editor & Publisher. 


CIRCULATION MANAGER needed for 5- 
day Oklahoma daily, 9000 circulation. 
$350 per week. Cali; (405) 341-2121. 


CIRCULATION DIRECTOR for small dai- 
ly in lower Michigan. Beautiful commu- 
nity. 3 years’ experience as district man- 
ager preferred. Requires skills in people 
management, budgeting, carrier train- 
ing and recruitment, and sales promo- 
| tion. Apply by resume to Box 6758, Edi- 
tor & Publisher. All replies confidential. 


CIRCULATION MANAGER 
36,500 daily and 38,000 Sunday. 
Strong emphasis on sales and promo- 
tion. Must also be experienced in cus- 
tomer service, budgeting and human re- 
sources. Will work closely with manage- 
ment in the area of finance, planning 
and operations. Send resume with salary 
history to Mary Hansen, Journal Times, 
212 4th St, Racine WI 53403 by Jan- 
uary 20. 























STATE CIRCULATION MANAGER 
46,000 Southeast daily seeks aggres- 
sive, high energy, promotion minded, 
state circulation manager. 
Responsibilities include home delivery, 
managing and training of district mana- 
ger staff, and single copy operations. A 
team worker, the successful candidate 
must be able to motivate district mana- 
ger staff to maximize sales and distribu- 
tion efforts and be strong in leadership 
and communication skills. Experience 
dealing with an adult carrier force and 
rural delivery a must. Measurement of 
success will be a well trained and pro- 
motable district manager staff, timely 
delivery, carrier retention and service. 
Department is fully computerized with 
| an on line system. Competitive salary 
; and MBO bonus. Send resume and sal- 

ary requirements to: Dennis E. Francis, 
| Circulation Director, Anderson 
Independent-Mail, PO Box 2507, 
Anderson SC 29622. 





COMPUTER TECHNOLOGY 


SYSTEM MANAGER 

| A major publisher of several business 

publications in Chicago is seeking an 
| experienced manager to direct a com- 
puterized editorial composition system. 
| The equipment is CS! for editorial input 
| with APS Micro 5 output. Experience 
| with this equipment, or familiarity with 
| it, or with a comparable system, is a 
| requirement. Proven skill at working 

smoothly with editorial staffs is 
| essential. 
| The system manager is responsible for 

the VDTs in the Chicago editorial 
| departments and for the remote systems 
| in three additional other-city bureaus, as 
| well as for supervising the output and 
| page makeup operations, and for con- 
| tinuous operation of the entire system. 
This is a superb opportunity for a quali- 
| fied individual. If interested and quali- 
| fied send your resume to Robert Kraft, 
| Crain Communications Inc, 740 N Rush 
| St, Chicago IL 60611. No phone calls. 
' EOE M/F. 
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HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





EDITORIAL 


EDITORIAL 


EDITORIAL 


EDITORIAL 





EXPERIENCED editorial writer to major 
in local and regional affairs and play key 
role on five-person staff on state’s largest 
daily, which serves first, second, sixth 
and seventh largest cities in Virginia. 
Send resume and sample editorials to: 
William H. Wood, Editor, The Virginian- 
Pilot, 150 W. Brambleton Avenue, Nor- 
folk Virginia 23510. 


EXECUTIVE EDITOR, basic pay 
$34,930 per annum, plus housing, post 
allowance, and other liberal benefits, for 
PACIFIC STARS AND STRIPES, a 
United States Forces newspaper head- 
quartered in Tokyo, Japan. Applicants 
must be hard-working, all-around editors 
with experience ‘n financial and per- 
sonnel management of editorial 
operations, and a minimum of three 
years supervisory experience and three 
years specialized experience in copy 
editing, headline writing, and layout ona 
daily newspaper. Send resume and com- 
prehensive work samples by 25 January 
1984 to U.S. Army Civilian Personnel | 
Office, Honshu, ATTN: RP-NAF, APO 
San Francisco 96343. 


* ENTERTAINMENT REPORTER 
Morning paper in Nebraska's capital city 
needs talented writer with broad 
entertainment interest. We're looking for 
an imaginative, experienced reporter to 
write about and coordinate coverage on 
music, theater, movies, art, restaurants 
and television in this university city of 
180,000. Send resume and three non 
returnable clips to: Personnel 
Department, The Lincoin Star, 926 P St, 
Lincoln NB 68508. An Equal Opportu- 
nity Employer. 


EXPERIENCED EDITOR wanted for 
15,000 twice weekly and 21,000 TMC 
weekly circulation papers in District of 
Columbia area. Looking for editor with 
daily experience to lead news staff and 
transition to daily product. The right per- 
son will have total responsibility for the 
editorial products, management of staff, 
budget responsibilities, and will answer 
directly to the publisher. Send replies to 
South Maryland Newspaper Group, 3 
Post Office Rd, Waldorf MO 20601, 
attention Chuck Evers. 

















EXCITING CAREER opportunity for man- 
aging editor of a new small town weekly 
newspaper in Zone 1. 
Position requires educational back- 
ground with degree in Journalism, Eng- 
lish or Communications; and direct 
experience with newspaper or other 
ublication. 
or information submit resume, writing 
samples and salary requirement to Box 
6755, Editor & Publisher. 





ASSISTANT EDITOR 
We currently have an opportunity for an 
Assistant Editor to write for our national 
trade publication, Golf Shop Operations. 
The ideal candidate will have a degree in 
journalism with one year of experience 


COPY EDITOR for daily morning publica- 
tion. Must be an excellent speller and 
meticulous grammarian. One year 
experience preferred but will consider 
recent grad. Send resume to: Managing 
Editor, Medina County Gazette, 885 W. 
Liberty St., Medina OH 44256. 








CITY EDITOR 

We need a top-notch journalist with good 
management skills to lead a young, 
talented staff of nine reporters. It is an 
excellent opportunity for a person who is 
ready to take complete charge of a news- 
paper's loca! report. We are a 34,000 
AM in Zone 3. Send resume, references 
and salary requirements to Box 6773, 
Editor & Publisher. 





MANAGING EDITOR 


The Kingsport (Tennessee) 
Times-News, an all-day paper of 
46,000 circulation daily and 
47,000 Sunday, is searching for 
a newsroom leader to replace 
one who has taken a similar job 
on the West Coast. The best 
candidate will be demanding but 
fair to his or her staff; a teacher 
to young reporters and a moti- 
vator to more experienced ones; 
a polished writer and concise 
copy reader; and a manager 
experienced in budgeting, 
unafraid of emerging newsroom 
technology and able to work as a 
team with an outstanding group 
of department heads. Send 
resume and references only to 
David Rau, Publisher, Kings- 
port Times-News, Box 479, 








writing sports feature stories. Knowledge 
of golf is a necessity. Excellent company | 
paid benefits. Salary commensurate | 
with experience. Please send resume to: | 
Personnel Department | 
GOLF DIGEST/TENNIS, INC. 

495 Westport Avenue 

Norwalk CT 06856 
EOE 





AGGRESSIVE NEWS REPORTERS— 
Medium-size Florida metro daily will be 
hiring seasoned, thorough news report- 
ers early '84. Don’t apply unless you've 
had two years’ daily newspaper news 
writing experience, know you're good, 
fast and could develop even greater 
potential in a fast-paced, competitive 
market. Send resume, clips, references, 
explanation of interest to Box 6751, Edi- 
tor & Publisher. 








DECISIONS, DECISIONS-—-The Albu- | 
querque Tribune seeks high-energy per- | 


son for demanding assistant news editor 
job making story selections and 
designing pages. Salary $22,000-plus. 
Resumes to Managing Editor, PO Drawer 
T, Albuquerque NM 87103. 











| Kingsport TN 37662. 








40,000 circulation AM and PM in Zone 
3 seeks executive editor. Supervise staff 
of 35, report to and work with publisher. 
Management experience required. Send 


resume, Salary history, examples of writ- | 


ing and layout to Box 676 


, Editor & 
Publisher. : 





GRAPHICS DIRECTOR 
57,000 AM daily in the Northwest needs 
an experienced newsroom artist to direct 
its graphics program. Background in 
both illustration and informational 


graphics required. Apply to: Rod San- | 


Editor, The Idaho 
0, Boise ID 83707. 


GENERAL ASSIGNMENT reporter/ 
photographer for 5000 afternoon daily. 
Must enjoy small town living. Send 
resume and clips to Louise Beyea, Boone 
— Box 100, Boone IA 


deen, Managin 
Statesman, Box 














AGGRESSIVE REPORTERS and copy 
editor needed for 36,000 morning daily 
in Northeast Texas. Entry level positions, 
regional candidates preferred. Self- 
starters with professional attitudes and 
skills may apply to Managing Editor Bob 
Lutgen, Texarkana Gazette, PO Box 
621, Texarkana TX 75504. 


ARTS EDITOR 

A West Coast daily of 225,000 is cur- 
rently looking for an Arts Editor to man- 
age an 8 member department covering 
all the arts from San Francisco to Tahoe. 
We need a seasoned editor who is good 
with people and ideas. Copy editing 
skills and management experience 
essential. Competitive salary and 
benefits. All replies held in confidence. 
Apply by a 15 to Box 6704, Editor 
& Publisher. An equal employment 
opportunity. 








CULTURAL AFFAIRS REPORTER— 
state capitol morning daily in South ma- 
jor research and education center seeks 
experienced reporter to cover art and 
architecture, write art criticism and han- 
dle some feature assignments. Appli- 
cants should have some academic back- 
ground in art. Send resume, examples of 
your work to Robert L. Brooks, Managing 
Editor, The News and Observer, PO Box 
191, Raleigh NC 27602. 


COPY EDITOR 
We have an opening in our editorial 





department for someone who hasat least j 


two to three years editing experience ona 
daily newspaper, and with some report- 
ing background. 

Responsibilities will include reading 
local copy for accuracy, and editing for 
clarityand consistency. 

Must possess layout skills and ability to 
create page designs. Bachelor's degree 
required, preferably in journalism. 
Please send your resume to Personnel 
Director, The Times Herald-Record, 40 
Mulberry St, Middletown NY 10940. 
We are an equal opportunity employer. 
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ATTENTION 
MINORITY 
JOURNALISTS 


Are you interested in an editing 
career on daily newspapers? 
The 1984 Editing Program for 
Minority Journalists offers a 
limited number of full fellowship 
slots in its 8 week summer 
training session at the Univer- 
sity of Arizona, Tucson. The 
intensive program in editing 
and management techniques 
results in a full-time editing job 
on a daily newspaper at the end 
of the summer. Approximately 
3 years professional back- 
ground in journalism or related 
field preferred. For details 
phone the Program Office; 
(602) 621-5777 immediately. 
Applications due by February 
15,1984. 




















SPORTS EDITOR—general reporter 
position open immediately. 4000 
circulation semi-weekly in the heart of 
the Rocky Mountains. Includes police, 
courts, schools, features. Photography 
and VDT experience helpful. Send 
resume with clips to Wally Munstock, 
Anaconda Leader, 121 Main, Anaconda 
MT 59711. 


} GOVERNMENT REPORTERS 

| 19,000 PM daily in Zone 7 university 
town seeks 2 aggressive local govern- 
ment reporters. Looking for indepth 
coverage of city hall and courthouse. 1 
year experience preferred. Send clips, 
resume, salary history to Box 6774, Edi- 
tor & Publisher. 


“HOW TO GET HIRED IN JOURNAL- 
ISM" For information, write: Northwest 
yo Limited, Box 3658-J, Lacey 
WA 98503. 


HUNGRY GENERAL ASSIGNMENT 
Reporter to join the Last Frontier's top 
weekly newspaper. Photo journalism 
skills a must. Position offers dollars and 

| the chance to do some serious self moti- 
vated work in an exciting area. Apply 
with clips to The Frontiersman, Pouch 
M, Wasilla Alaska 99687. 


Immediate opening for 
MANAGING EDITOR 














For a six day a week daily and one weekly 
| publication. 
We are looking for an os 
individual with a minimum of three to 
five years editorial management 
experience. Must have a good local news 
judgment, strong writing ability and lay- 
| Out skills to manage an 8 person news 
| staff. This paper is located in Central 
Illinois and is part of a very professionally 
— and growing group of papers. 
| Call The Canton Daily Ledger; (309) 

647-5100. Ask for Dave Smith. 


} 

| LIFESTYLE REPORTER-EDITOR sought 

| for progressive semi-weekly in beautiful, 

| rowing mountain resort community. 
‘ontact Tim Palmer, The Ruidoso News, 

| Box 128, Ruidoso NM 88345; (505) 

| 257-4001. 


MAGAZINE FEATURES 

Writer with snappy style needed for fash- 
ion, food, lifestyle, real estate section of 
successful, profitable upscale alterna- 
tive weekly with magazine-like format in 
| Zone 6. You'll work with experienced art 
| director, staff, making pieces you can be 

proud of, good pay, benefits; lots of sun- 
| shine and good food. Send clips and 
resume to Box 6720, Editor & Publisher. 


MEDICAL WRITER 
An unusual opportunity for an 
experienced journalist specializing in 
| science or medicine to join a team of 
writers, editors and medical consultants 
in the development of a new medical 
| information service for the public. Must 
be a facile writer capable of writing and/ 
| or rewriting material dealing with a wide 
| range of medical topics. Experience and 
evidence of successful writing for lay 
readers (especially daily journalism) a 
must. A formal background in science 
| and/or medicine highly desired. Loca- 
tion of position in mountain resort sett- 
ing of Sun Valley, Idaho offers unusual 
| recreationa! and living advantages. Sal- 
ary negotiable depending upon 
experience. Send samples of writing 
with inquiry to Heaithdata International, 
| Inc, PO Box 2400, Ketchum ID 83340. 








| 
| 
| 
| 
| 
| 








EDITORIAL WRITER—100,000 Califor- 
| nia daily seeks experienced editorial 
| writer. We want someone who can write 
| punchy, conservative editorials with 
| emphasis on local subjects. Some edit- 
| ing responsibility. Send resume and 
| sampies of work to Box 6768, Editor & 


Publisher. 





SPORTS EDITOR: 100,000 Zone 9 daily 
seeking experienced sports editor who is 
hard-working, enterprising, a solid writ- 
er. Should relish a competitive market 
and demand highest quality writing, 
editing, design, graphics use from staff. 
Send resume, clips to Box 6728, Editor 
& Publisher. 


| FEATURE WRITER with interest in 
| Clubs, social news and people stories. 
| Ability to work rapidiy and accurately 
| essential. Must be able to sustain good 
| rapport with club publicity people. 
| Experience desired. Send resumes to 
| Managing Editor, Great Falls Tribune, 
| PO Box 5468, Great Falls MT 59403. 
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HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





EDITORIAL 


EDITORIAL 


PRESSROOM 


PRODUCTION 





MAGAZINE EDITOR 
We're looking for a person with sub- 
stantial magazine staff experience, a 
flair for creative layout, strong writing 
and interviewing talents, excited about 
the industry, and anxious to take over the 
writing and production of a fast-growing, 
established group of career guidance 
specialty magazines. $20-25,000 
range. Contact Linn Brown, Townsend 
Communications Inc, 7007 NE Parvin 
Rd, Kansas City MO 64117. 


METRO DAILY seeks veteran copy edi- 
tor. Must be flexible self-starter with 
solid editing skills, a flair for page 
design, able to accept the challenge of 
an electronic copy desk. Duties rotate; 
wire experience a plus. Send resume, 
clips and references to Box 6770, Editor 
& Publisher. 


PROFESSIONAL business magazine 
editor. Good opportunity for 
experienced, smart young guy. Lots of 
hustle and ability to get the inside 
information from business leaders. 
Know how to get the reader involved. 
oar (505) 243-5581, ask for pub- 
isher. 


PROGRESSIVE Weeklies have opening 
for editor in eastern New York State 
(capitol area). Editing, administrative 
and layout experience required. Must be 
able to train, direct and motivate staff. 
Send resume and salary requirements 


to: 
Publisher 
Ad One Media Consultants 
PO Box 5391 
Roessleville Station 
Albany NY 12205. 














SPORTS WRITER 


Sports opportunity for the right person. 
Versatile writer to do features and col- 
umns and cover sports events for 
71,000 daily. Qualified candidates 
must have a wide knowledge of sports 
and should have 3 more years sports 
writing experience. Send resume and 
writing samples by January 21 to Mary 
Collins, The Gazette, 500 3rd Av SE, 
Cedar Rapids IA 52401 
An Equal Opportunity Employer. 


SPORTS EDITOR 
Daily 40 miles north of New Orleans. 
Contact Dave Sims, Picayune Item, PO 
Box 580, Picayune MS 39466; (601) 
798-4766. 


WASHINGTON CORRESPONDENT 
Top-notch business newsletter covering 
commercial truck, farm, construction 
machinery industries seeks part-time 
Washington DC correspondent. Must 
have first-class credentials. Compensa- 
tion includes monthly retainer. Send 
replies, sample clips, in confidence to 
Editor, Off-Highway Ledger, PO Box 
1778, Evanston IL 60204. 











WE SEEK a family man or woman to 
manage our bureau in a nearby town. 
Mostly editorial, but some responsibility 
for circulation, promotion, and advertis- 


ing. Management ability required. Good | 


salary, company profit sharing, personal 
bonus. If you like to be involved in your 
community and are ready to settle down, 
call Jim Kroemer; (219) 347-0400, or 
send resume to Kendallville Publishing 
Co, 112 N Main St, Kendallville IN 
46755. 





ZONE 4 AM daily is seeking a person 
experienced in page design. Editing 
skills a must; J-school grads preferred. 
Applicants should be experienced, pro- 
ficient in grammar/AP Style-book, and 
be able to work nights, weekends. Sal- 
ary: $200 per week. Send clips, resume, 
= letter. Box 6760, Editor & Pub- 
isher. 
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SUCCESSFUL and well-regarded 
medium sized California daily seeks 
flashy writer as daily sports columnist. 
Should have solid experience covering 
big-time sports. Send five sample col- 
umns to Box 6732, Editor & Publisher. 
Salary negotiable. 





EDITORIAL WRITER 
To write editorials and 
develop expertise in 
assigned fields. Some wire 
copyediting and assistance 
with editorial-page makeup. 
Requires writing 
experience. Strongly prefer 
BA or BS degree. Prefer 
experience in reporting or 
editorial writing. Send 
resume, 5 writing samples 
and cover letter with salary 
requirements to: 

Robert J. White 
Editorial Editor 
Minneapolis Star & Tri- 
bune Company 
425 Portland Avenue 
South 
Minneapolis MN 55488 
Affirmative Action Employer 





LIBRARY 


ASSISTANT LIBRARIAN 
Metro newspaper, Zone 4, has an 
opening for an assistant librarian. Per- 
son should have expeience in a news- 
paper library with leadership ability to 
help lead the staff in traditional library 
functions with an emphasis on electro- 
nics. Send resume and salary require- 
ments to Box 6662, Editor & Publisher. 








MARKETING RESEARCH 


URBAN & ASSOCIATES provides market 
research and consulting services to 
newspapers across the United States. 
We are seeking a researcher with at least 
3 years of “hands-on” experience in all 
phases of survey design and analysis, 
and with an exceptional talent for com- 
municating findings to editors and man- 
agers. If you're looking to challenge your 
skills and grow in responsibility, send a 
resume and salary requirements to us at: 
PO Box 205, Sharon MA 02067. 


PHOTOJOURNALISM 
A CALIFORNIA-BASED business 














photojournalism service must fill 2 full- 
time positions in the Texas and Southern 
California areas. We are an employee- 
owned company which writes magazine 
articles for corporate clients. Do you 
have excellent skills and discipline as a 
writer-photographer? Are you creative, 
prolific, ambitious and detail-oriented? 
Does traveling, as well as the potential 
for account management responsibilit- 
ies, appeal to you? Would you like to work 
for a company that offers a salary com- 
mensurate with your productivity and 
has a liberal benefits program? If you are 
looking for a career, thrive under pres- 
sure, genuinely enjoy people, and have 
nodded your head furiously in response 
to all of the above questions, send 
resume, salary history, and recent writ- 
ing and photography samples. Box 
6750, Editor & Publisher. 


PRESSROOM MANAGEMENT TRAINEE 
Third man in pressroom to be trained for 
eventual takeover of pressroom. Union 
environment. Salary commensurate with 
experience and ability. Reply to Box 
6719, Editor & Publisher. 


PRESSROOM FOREMAN with Goss 
Community SSC experience. We are a 
17,000 daily in Zone 5 with a busy com- 
mercial schedule. The person we desire 
is mechanically strong, and quality con- 
scious. Our pressroom foreman left to 
become a Production Director. Send re- 
sumes to Box 6745, Editor & Publisher. 


PRESSROOM FOREMAN—for 10,500 
daily. 6-unit King. Should be good on 
maintenance, high on quality. Don Hall, 
Herald, Roanoki Rapids NC 27870. 














E&P CLASSIFIEDS 
PRODUCE JOBS 
FOR NEWSPAPER PEOPLE 








PRODUCTION 





PRODUCTION DIRECTOR 

San Francisco Bay area publishing com- 
pany is seeking top-notch production 
director with strong production/ 
management background. Candidates 
should have some college or degree, 
previous knowledge/experience in all 
phases of offset production. We publish 
5 seven-day newspapers with 220,000 
circulation plus 7 weeklies/shoppers 
with an additional 350,000 circulation. 
In addition we are involved in com- 
mercial printing operations with our two 
folder 16 unit Goss Metro presses. Mod- 
ern 200,000 square foot plant with 
excellent equipment throughout. Great 
opportunity for an assistant production 
manager presently with a large daily or 
productin manager at a mid sized daily. 
Please send resume with salary history to 
Thomas D. Jones, President, Lesher 
Communications Inc, PO Box 5166, 
Walnut Creek CA 94596. 


WANTED: Production Manager for fast 
growing group of weeklies and shoppers 
on the west coast of Florida. Looking for 
aggressive well rounded person suited to 
fast change. Must like good weather and 
the Gulf. Send resume to Bob Vedder, 
200 E Miami, Venice FL 33595. 








NEW ENGLAND NEWSPAPERS Often 
need qualified people in all 
departments. Our free referral service is 
available. Send in your resume and we 
will use it to fulfill inquiried from our 
newspapers. NEW ENGLAND NEWS- 
PAPER ASSOCIATION, INC, 223 Derby 
St, Salem MA 01970. 


PRODUCTION SUPERVISOR 
Wanted for Zone 9 daily newspaper. 
Must have a minimum of 5 years 
experience in pressroom and mailroom 
procedures with transportation 
experience helpful. Send resume to Pro- 
duction Department, Investors Daily, PO 
Box 25000, Los Angeles CA 90025. 








PRODUCTION MANAGER for 5 week'y 
newspapers. Must assume responsibility 
for composition room and camera room. 
Salary commensurate with experience. 
Write Box 6748, Editor & Publisher. 





PRESSROOM FOREMAN 

Daily AM newspaper/centrai printing 
plant is seeking a mature take-charge 
individual to run the second shift. Urba- 
nite experience and ability to train and 
motivate others is essential. Excellent 
opportunity for career growth. Competi- 
tive salary, major company benefits. 
Contact Bob Peyton or John Ledbetter; 
(615) 552-1808 or write The Leaf 
Chronicle, PO Box 829, Clarksville TN 
37041. 





PUBLIC RELATIONS 


PUBLIC RELATIONS. Teach and coor- 
dinate public relations program in a 
growing Communications Department in 
a private, liberal arts college located 30 
miles south of Los Angeles. Tenure 
track. Rank open and salary com- 
mensurate with qualifications and 
experience. Fall 1984 appointment. 
Strong practical experience, theoretical 
background and firm commitment to 
working with students required. Teach- 
ing experience and professional recogni- 
tion highly desirable. Send resume, 
three letters of reference, and evidence 
of qualifications and experience to Dean 
of the Faculty, Chapman College, 
Orange, California 92666. Deadline: 
March 1, 1984. An Affirmative Action/ 





Equal Opportunity Employer. 
| 





LAA AN ASR SE NE EN 








Pre-Press Newspaper 
Sales Specialist 


Major graphic arts company is looking for an assertive sales 
specialist. Candidate will be familiar with electronic color 
scanning and have experience in selling capital equipment to 
top management. Knowledge of laser data communications 
desirable. Extensive travel is required. 

Compensation package includes salary plus commission and 
heen fringe benefits package. 

end resume and salary requirements to: 


Personnel Manager N/S 


PO Box 421 
Hauppauge, NY 11788 


An Equal Opportunity Employer M/F/H 
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SALES 


CARTOONIST 


EDITORIAL 


EDITORIAL 





MIDWEST area representative wanted— 
to both place and service advertising 
accounts in newspapers. 5 years mini- 
mum experience in newspaper field with 
good knowledge of advertising and edito- 
ese Reply to Box 6716, Editor & Pub- 
isher. 


THE BEST that editorial cartooning has 
to offer. Twice national award winner. 
I'm good. Find out. Box 6762, Editor & 
Publisher. 





CIRCULATION 





QUALITY ORIENTED publishing busi- 
ness located in resort community is 
seeking an ad sales manager for fast- 
growing weekly. Hard-working individual 
must be strong in sales, training, promo- 
tion, and motivation. Sensitivity to peo- 
ple and community is important. Base 
salary and commission on direct sales 
plus bonus on departmental sales. Send 
oo to PO Box 3688, Park City UT 





SHOPPER or newspaper salesman 
needed for new project in Zone 5 by 
existing daily newspaper. Must be en- 
treprenaurial and capable of selling to 
both large and small advertisers, as well 
as running small but prowing staff. We 
are looking for a top-flight person who 
can work himself into a high-paying post 
while starting with above-average earn- 
ings. Send resume and detailed letter 
about your past achievements to Box 
6753, Editor & Publisher. 


CIRCULATION Director—Strong admi- 
nistrator, good communicator. Service 
oriented, promotion minded. Available 
now! Box 6730, Editor & Publisher. 


DECEMBER GRAD seeks entry level 
position. Staff position in college plus 
intern. Will relocate. Carol Price, 768 
Santa Maria Ln, Foster City CA 94404; 
(415) 573-9403. 


DESIGN EDITOR, 29. Five years news- 
paper experience. BS, MS from top J- 
school. Talent in daily writing, editing, 
editorial Cartooning, modern layout. 
Looking for better career opportunity on 
large daily. Zone 9 preferred but secon- 
dary to good offers. Box 6746, Editor & 
Publisher. 








| 





EDITORIAL 


AGGRESSIVE, creative and fast general 
assignment reporter, January grad from 
Boston University J-school, currently 
working for 65,000 7-day PM. Former 
editor at college daily. Will 0 to any 
Zone, any time. Lawrence J. Lebowitz, 
463 Park Dr 16, Boston MA 02215; 
(617) 267-1515. 


AGGRESSIVE, award-winning sports 
editor, with three years of daily news- 
paper experience, seeks position with 
medium-large daily. Layout and local fe- 
atures are specialties. Jeff Kuehn; (601) 
798-4766 or'(601) 798-1203. 











POSITIONS 
WANTED 








ADMINISTRATIVE 


COMPETITIVE, creative and involved 
advertising director seeks professional 
growth. Ten years sales and manage- 
ment experience in newspapers, TMC, 
wee and cable TV. BA Degree. Box 
6775, Editor & Publisher. 


GENERAL MANAGER-EX-PUBLISHER 
with daily newspaper/shopper/TMC/ 
weekly experience. Can motivate, train 
in good Southeastern location. Strong on 
organization-advertising, bottom line. 
Box 6767, Editor & Publisher. 











EDITORIAL 


EXPERIENCED MEDICAL and educa- 
tion writer, now in public relations, seeks 
challenging newsroom post. College 
teaching background in reporting, edit- 
ing and public relations. Nine years daily 
=. Box 6766, Editor & Pub- 
isher. 


EXPERIENCED journalist, metro week- 
YY. suburban daily, seeks position on 
astern seaboard. Excellent writer/ 
photographer with keen eye for news. 
Darkroom/layout. Box 6765, Editor & 
Publisher. 


EDITOR of 16,000 southern daily seeks 
similar position in Zone 9. Also 
interested in position as editorial writer 
or section editor on metro. Box 6769, 
Editor & Publisher. 














FEATURE WRITER/REPORTER seeks 
similar position in Zones 5,6, or 8. Will 
also consider entry levei public relations 
position. VDT experience. Strong in per- 
sonalities, social services. Reply to Box 
6631, Editor & Publisher. 


HARDWORKING j-grad (AB degree) 
seeks reporting or news editor position 
with weekly or small daily. Past editor of 
award-winning college paper. Skilled in 
writing, editing, photography, and lay- 
out. If interested write Virginia White, Rt 
6, Box 1000, Morehead KY 40351. 











AGGRESSIVE sportswriter, 22, now at 
140,000 daily seeks career advance- 
ment. May J-School grad with 
experience as campus daily sports editor 
and intern at 450,000 daily. Box 6740, 
Editor & Publisher. 





AGGRESSIVE reporter, availabie now. 
Wire service and newspaper experience. 
Now in Zone 9, will relocate. Beat 
interests include education, business. 
Will accept other beats, yoy oe 
2 — Box 6771, Editor & Pub- 
isher. 





BIG EAST GRAD seeks position as 
sportswriter or copy editor for daily. Will 
relocate. Jeff Navin, 6 South Ridge Rd, 
Niantic CT 06357. 





FOUNDER professional political month- 
ly with 6 years newspaper/magazine 
experience seeks reporting spot requir- 
ing depth, breadth, solid prose. 
Investigative, politics, feature, ethnic 
affairs, photography. Fluent Italian. 
Mary D'Ambrosio, 438 Atlantic St., E. 
Northport NY 11731. 








WHAT HELPS US 
HELPS US 
HELP YOU 


To expedite your questions, 
claims and payments regard- 
ing classified invoices, 
please neTURN THE YEL- 
LOW COPY OF THE INVOICE 
WITH YOUR PAYMENT, and 
refer to the invoice number in 
all correspondence regard- 
ing your bill. This will assure 
proper credit to your 
account. 


THANK YOU: 
E&P CLASSIFIED 
DEPARTMENT 





EXPERIENCED REPORTER, 3 years on 
weeklies, seeks job on small daily or 
bot anywhere in South; (813) 366- 





HAVE TALENT, will travel. Zones 1-5, | 
7-9 preferred. 11 years daily city and | 
general assignment reporting 
experience. | shine in features, columns 
and reviews. Will send clips, resume, 
references upon request. Box 6756, | 
Editor & Publisher. 


| SPEAK SCIENCE and technology. West | 
Coast stringer or staffer almost any- 
where. Reporting, at editing 2’ 
years. Box 6741, Editor & Publisher. 


JUNE '84 COLUMBIA COLLEGE J- 
School Grad seeks entry-level reporting | 
position. Currently sports and entertain- 
ment editor of college paper. Interned in 
sports at WLS-TV, have VDT and editing | 
skills. Ron Wojtecki, 5110 W Gunnison | 
— IL 60630; (312) 286- | 











LOOKING FOR WORK as a feature writ- | 
er, reporter, photographer; sounds cocky | 
or even worse, mediocre. But | can do all ; 
three, and well. Three years journalism | 
experience, as city and managing editor, | 
for Columbia Gold Medal and Sigma | 
Delta Chi winning weekly. Plenty of | 
imagination and initiative. Richard | 
Rubin; (603) 446-7189. PO Box 1414, | 
Keene NH 03431. 
MAY J-School grad seeks cultural affairs | 
reporting slot on metro daily. 

Experienced. Flexible, but especially | 
strong on literary, publishing and theater | 
beats. Self-starter, good at generating | 
story ideas. Excellent clips, references. | 
Any Zone. Box 6759, Editor & Publisher. | 
| 
OHIO UNIVERSITY journalism graduate 
student seeking internship for summer | 
1984. Previous experience in public re- | 
lations and editorial writing. Contact | 
Gwen Albers for resume, references and | 
writing samples at 351 Boyd Hall, | 
Athens OH 45701 or (614) 594-4553. | 








SCIENCE AND MEDICAL REPORTER— 
BA in microbiology and BS in journal- 
ism, botn from the University of Kansas. 
More than 75 college hours in 16 differ- 
ent sciences. 4 years experience as daily 
newspaper editor. Matthew Harrison; 
(913) 749-1552. Excellent references. 


SPORTSWRITER has plenty of 
experience covering colleges and pros in 
nation’s most competitive market. Can 
also handle editing and/or layout 
responsibilities. Box 6734, Editor & 
Publisher. 








SPORTS news editor/copy editor on met- 
ropolitan daily; 25 years’ experience 


| Split between AM and PM desks. Desired 
| date of relocation: July 1, 1984. Box 


6742, Editcr & Publisher. 





SPORTS pro currently with smail daily in 
Zone 3 desires move up. 7 years 
experience from preps to pros. Can do it 
all. Married, college grad. VDT. Box 
6745, Editor & Publisher. 


TALENTED, MOBILE FEATURES WRIT- 
ER stifled by straight news seeks job in 





| Zones 1 or 2. Daily newspaper 

experience and edited newsmagazine at 

a University. J. Verdone, 533 
° 


sley Dr, Apt B-2, Syracuse NY 
oo (315) 437-5120 or (716) 392- 


TALENTED WRITER—seeks general 
assignment position with daily. 6 years 
experience. Law background. Prefer 





| Zones 1,4,8,9; (303) 776-3404. 





VERSATILE Reporter, graduating from 
University of Oregon in March, seeks 
reporting job (any Zone except 4). 
Experience: =— assignment reporter 
on Knight-Ridder daily, stringer for 
weekly, UO fe. Contact Peg Maris, 
500 E 18th 4, EugeneOR 97401; (503) 
484-4652. 





YOU WANT a sportswriter/copy editor 
who is hard-working, knowledgeable, 
satisfied only by doing his best. Here | 
am. Four years experience on weeklies/ 
dailies, tabloids/broads, AMs/PMs, I'm 
trapped in news and need a return .to 
sports for mid-sized daily. Will go any- 
where. Box 6764, Editor & Publisher. 


FREELANCE 


CREATIVE freelance writer seeks full- 
time position on daily or weekly. Zones 
1,2,5 preferable. GA, news arts, 
entertainment, feature writing. VDT, iay- 








out, photo experience. Call Eugene; 


(814) 864-5883. 








E&P Employment Zone Chart 


Use zone number to indicate location without specific identification 
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The 4th Estate 1983 In Review 


By Doug Borgstedt 
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Ones a REALTOR. 
One isn't. 


























Get it right before you write it. 


As you know, the terms “REALTOR®” and “real estate 
broker” are not interchangeable. Because not every real estate 
broker is a REALTOR®. Only a member of the NATIONAL 
ASSOCIATION OF REALTORS® can properly be identified 
as a “REALTOR®” 

So remember to ask yourself, “Is the person I’m writing 
about really a REALTOR®?” Before you write it in, check it out. 


REALTOR® is a registered collective membership mark which identifies a real estate 
professional! who is a member of the NATIONAL ASSOCIATION OF REALTORS® and 
subscribes to its strict Code of Ethics. 


NATIONAL ASSOCIATION OF REALTORS’ 


©1983 NATIONAL ASSOCIATION OF REALTORS® 





Voted tops by their peers 


he Rio Bajo Chapter of 

the Society of 
Professional 
Journalists/Sigma Delta 
Chi, representing Southern 
New Mexico and West 
Texas, annually awards 
journalists for outstanding 
performance. 

Two El Paso Herald-Post 
staffers were awarded the 
merited Sunlight Awards 
for their journalistic 
achievements in 1983. 
Business news editor Debra 
Skodack was named 
‘Reporter of the Year’’ and 
City Editor Tim Gallagher 
“Editor of the Year.”’ Her 
colleagues honored Ms. 
Skodack for her work 
covering El Paso’s business 
scene while they saluted 
Gallagher for his direction 
of the newspaper’s cityside 
staffers. It was the second 
successive year that. the 
Herald-Post, a 
Scripps-Howard newspaper, 
received the “Editor of the 
Year’’ award, which went 
to the newspaper’s editor, 
Harry Moskos, in 1982. 

The Herald-Post is El 
Paso’s enterprising 
newspaper. It’s been that 
way for 103 years. And it’s 
not about to change. 


Award winners Tim Gallagher and Debra Skodack 


El Paso 
Herald-Post 


a Scripps-Howard newspaper 
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